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“Good to the /ast drop’ *>: 


the calf and the bucket trademark 
points the better way to raising 
better calves. 


Blatchford’s Calf Meal was the first 
milk replacer to be accepted by 
dairy men — even when milk was 
low in price. Blatchford’s Calf Meal 
and Calf Pellets save money for the 
farmer and make extra profits for 
the dealer who sells them. 


Blatchford’s was the original in 
Grandpa’s day—and it is still tops. 


Get your requirements from your 


Blatchford distributor or write us. 
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EQUIPMENT. 


Triple Action 


FEED MIXER | 


Here is the greatest value your 
money can buy in a dry feed mixer. 
Planetary gear drive saves power 
costs and an exclusive spiral flight 
supplements the work of ribbon 
agitators, to give the best mixing 
job you could ever want. 


Write for complete details on 
this perfect mixer. 


SATISFIES 


Unit MOLASSES 
FEED MIXER 


This Strong-Scott Molasses 
Feed Mixer has a patented molasses 
injection control not to be found in 
any other mixer. The molasses feed 
is correspondingly better and so are 
the prices you get for it. 


Write for details on this roller 


bearing equipped and all steel frame 
unit. 


PNEUMATIC ATTRITION MILL... 


Feed is elevated by means of grinding motors without 
reduction in grinding capacity. Feed is cool when sacked. 
Helps to avoid fires and explosions. Can be installed in a 
location more convenient to the operator. 


Write for complete details on this unit that lowers costs 


and saves on insurance. 


Everything Jor Every Mill, Elevator 


and Feed Plant 
he Stron ng-Scott Mfg Mf§ Co. 


Branch Office: Great Falls, Minneapolis Minn. 
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OSHKOSH, WIS. 
Box 126 


FRED H. CHASE, REPRESENTATIVE 


Telephone 698 
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Poultrymen today realize that maximum production levels cannot 
be maintained under conditions which are nutritionally inade- 
quate. You can ensure the riboflavin content of your poultry feed 
by using Merck Riboflavin—one of the most favored and best- 
liked sources of that important vitamin because 


1. It is practical to use 
2. It is low in price 
3. It is the pure vitamin itself 


Merck Riboflavin can be of immense value in maintaining your 
high-quality standards. 

Stocks of Merck Riboflavin are plentiful; shipments are being 
made promptly; prices are the lowest in history. Write now for 
further information and assistance. 


with War Bonds 


THANKS TO 
MERCK RIBOFLAVIN 


Other Merck Products for the 
Feed Industry 


RIBOFLAVIN MIXTURE 


This product was developed for 
those manufacturers of feeds and 
supplements who prefer to use a 
mixture containing one gram of 
riboflavin per ounce of mixture. 

Merck Riboflavin Mixture 
blends well, distributes evenly, 
and has a guaranteed riboflavin 
content of 1,000,000 micrograms 
per ounce. (1,000,000 micro- 
grams = 1,000 milligrams = 1 
gram.) 


Also: 
CHOLINE CHLORIDE - NIACIN 


POTASSIUM IODIDE 
POTASSIUM IODIDE MIXTURE 


MERCK & CO., Inc. Manufacturing Chemists RAHWAY, N.J. 


New York, N. Y. « Philadelphia, Pa. + St. Louis, Mo. + Elkton, Va. + Chicago, Ill. + Los Angeles, Cal. 
In Canada: MERCK & CO., Ltd., Montreal and Toronto 
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RICH IN VITAMINS TNT 


Chalk up a Jap man-of-war. Another tin fish, nch in vitamins TNT, has found its mark. 


News like this makes one feel kinda proud—doesn’t it? Almost lets us forget for a 
moment the important job that is ours to do. ' 


To keep the men of our submarine service, as well as the millions of other fighting 
men and women on every front, in fine physical condition requires thousands of tons 
of wholesome nutritious food every day. And that’s where we—you as feed manu- 
facturers and we as suppliers—must help in this great undertaking. We must see that 
today's farm feeds do an outstanding job in producing more milk, more eggs, more 
meat—more "Food for Freedom.” 


For many years Atkins & Durbrow, Inc., has supplied feed manufacturers with quality 
vitamin products—so essential in making feeds fully productive. Today we are anx- 
ious to serve your needs also. 


In representing such well-known firms as those listed below we are prepared to as- 
sure unquestioned quality in your vitamin products. Our service representatives op- 
erate from eleven centrally located cities. We maintain warehouse stocks in twelve 
cities. See the Atkins & Durbrow service representative the next time he calls. He has 
an interesting story for you. 


ATKINS «x DURBROW, wc. 


165 JOHN STREET, NEW YORK 7, N. Y. 


CHICAGO MINNEAPOLIS KANSAS CITY OMAHA DETROIT BOSTON 
California Packing Corp. Squibb & 
BIOTOL Fred T. Bridges Associates Brewing Co. 
FORTIFIED SARDINE OILS _SO-QUINA SHELL BREWERS DRIED YEAST molones 
SPECIAL: 400 D, 1000 A units VITAMIN D FEEDING OIL 
EXTRA: 400 D, 2000 A units. 400 Vitamin D and1000 VitaminA units 
‘SUPER: 4000,3000A units The Barrett Division __ Bin Cor 
Allied Chemical & Dye Corp. 900,000D units perib.in dry powder form 
Also Available in REN 
NIACIN A told processed extracted DICOCE 
9800/2000 ond 80/4000 oils {Nicotinic Acid) tion © 
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THAT'S right! A profit for the feeder-—ALWAYS! 
Before a single bag of HUBBARD'S SUNSHINE CON- 
CENTRATE went on the market, the order was "Make 
a feed that will make a profit for the man who feeds 
it or stay out of the feed business." That has been the 
guiding principle back of every sack of HUBBARD'S 
SUNSHINE CONCENTRATE. 

And Hubbard guards its reputation zealously. A 
modern laboratory maintains constant check on all in- 
gredients, and actual feeding tests are continuous on 


A PROFIT FOR 
THE FEEDER 


the Hubbard experimental farm. Ultimate profit to the 
feeder is the acid test. 


YOUR OWN BRAND of feeds and mashes made 
The HUBBARD SUNSHINE Way, with HUBBARD'S 
SUNSHINE CONCENTRATE as their base, assures this _ 
same value to your customers. Satisfied feeders who 
make a profit from YOUR OWN BRAND of feeds and 
mashes will build a sound, profitable business for you. 
Write today for complete information. 


Hubbar 


EASTERN BRANCH 


Milling Co. 


MANKATO, MINN. 


410 ELEVENTH STREET, AMBRIDGE, PA« 


THE FEED BAG — June, 1945 


— 
| 
2 
e6e 


SIDNEY: 


Vertical Mixers 


There’s a model just right 


for your needs... 


SIDNEY Vertical Mixers are all basically the 
same — identical for the fine job of mixing 
they do... for ease and convenience of opera- 
tion, low power consumption, and their many 
labor-saving features. 

These famous machines are made in four 
types, with a wide variety of feeds, drives, and 
capacities (40 bu. to 2 tons). This enables you 
to choose an installation that meets your needs 
exactly —- and get full advantage of Sidney’s 
practical design and construction. 

Specifications and complete description are 
yours for the asking. Write today. 


COMPLETE EQUIPMENT FOR GRAIN ELEVATORS AND FEED MILLS 
THE FEED BAG — June, 1945 


The Sidney Gearless Mixer (illustrated) is pop- 
ular for its simplicity — only two bearings to 
lubricate — and the flush-with-the-floor loading 
hopper. Has the same compact efficiency as all 
other Sidney Vertical Mixers. 


SIDNEY, 
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WAR BONDS AND 
SAVINGS GIVE 
PUBLIC GREAT 
BUYING POWER 


The billions now impatiently resting in war bonds and savings 
deposits—what will they be spent for once the curbs on spending 
are lifted and civilian goods come on the market in quantity? 


That’s a question every dealer needs to do some hard thinking 
about now. For whether at least a fair share of those dollars will 
be spent in your store for your merchandise depends on what 
that merchandise is. 


If it’s merchandise that promises good value for the price 
quoted on the tag . . . if it’s merchandise already known to 
many buyers as the best in its field . . . if it includes the 
HUDSON line of correctly designed and honestly made Sprayers 
and Dusters, yours will be a popular post-war trading post. 


Make sure now that what folks will spend their post-war 
dollars for can be found in your store. Investigate the HUDSON 
dealership as the sound way to meet and beat post-war compe- 
tition . . . to get your share and more of the $59 billion buying 
power. 


H.D. HUDSON MANUFACTURING COMPANY 
589 E. Illinois St., Chicago 11, Ill. # Branches in Principal Cities in U. S. 


HUDSON 


@ SPRAYERS AND DUSTERS 
@ HAY TOOLS AND BARN EQUIPMENT 
@ LIVESTOCK EQUIPMENT 
@ FARM VENTILATION EQUIPMENT 
@ POULTRY EQUIPMENT 


Buy More Bonds and KEEP Them .. . Increase Your Stake in America’s Future 


COPYRIGHT 1945, H. D. HUDSON MFG, CO, 
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DISTRIBUTORS: 
Ma, EELSINGH & LUGTIGHEID 
Grand Rapids, Mich. 
Fle, Cleveland, Ohio 
“Mo, SNOW & COMPANY waYNe fish 
Los Angeles, Calif. minneoP? 


FAR Note change in Home Office Address 
ALLONE PacKING COMP 
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VIT-D ths 
A content of fheir met 

who feel that thei 
sufficient vit min} A 


the pro-vitamin 
gh or for those 
s are obtaining 
Ninge. VIT-D-400 

economically 
maintain the v, tamin’ feeds. VIT-D- 


premixing is necessa 


SILMO XX Fe -D 3000-A) 


For those who wan itaming ins ce. The vita- 
min D level of. s can be“inaintained. At the 


same time this is ‘accomplished , vitamin A is added, 
thus your customers’ flocks ar@ assured of sufficient 
vitamin A. 


Also manufacturers of Vitamin A and D Feeding Oils 
in a complete range of potencies 


SILMO CHEMICAL 
CORPORATION 


Main Offices & Laboratories, Vineland, N. J. 
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The first research on 
Larro Feeds was done in 
this small dairy barn 
which Charles Staff built 
in the rear of his subur- 
ban home near Detroit. 
In 1920 Larro Research 
Farmwasestablished and 
the Staff herd was moved 
to the new location. 
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Airplane View 
of Larro Resear, 
ch Farm 


Larro Research Farm today is a huge “lab- 
oratory” ... the outgrowth and development of 
an idea... of a desire to probe deeper into practical feeding problems... 
and to apply the proved facts to making outstanding feeds for farm use. 


General Mills uses this farm . . . staffed with specialists in poultry 
and animal husbandry to find ways and means of getting better results 
through proper feed and feeding methods . . . of saving valuable 
manpower ... time... energy ... and money. 


On this 33rd anniversary of Larro feed research General Mills 
pledges continued study and full use of the constantly expanding facili- 
ties of Larro Research Farm in helping feeders secure improved results 


from Larro ‘arm-tested” Feeds. 


General Mills 


Larro Feeds 
Dept. 21 
DETROIT (2)—SAN FRANCISCO (6)—CHICAGO (4) 
(Address Your Letter to Our Nearest Office) 


is a registered trademark of 
General Mills, Inc. 
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FRANKE GRAIN CO. 


ESTABLISHED 


Jobbers of ... 


Wheat 
Wheat 
Rye Middlings 
Malt Spnouta 
Linseed Meat 
Soybean Meat 
Oatfeed 


GRAIN AND STOCK EXCHANGE 


MILWAUKEE 


FATE 


Are You Tempting It? 


DO YOUR NEW _ EMPLOYEES 
KNOW THE FUNDAMENTALS OF 
FIRE HAZARDS? 


Write us for a supply of instruction cards to 
be handed to new workers. These cards list 
12 brief rules of fire prevention in grain 
handling plants which every worker should 
know. 


Your plant may be in danger due to igno- 
rance, carelessness, or indifference. 


Mill Mutual Fire Prevention Bureau 
400 W. MADISON STREET 
CHICAGO 6, ILLINOIS 


af’ 


Famous For Quality 


Simplest 
Satest 


Operation 


Reduces corn cost 


America’s Supreme Quality steelcut corn is 
‘golden cut’— a product of keenedge, “stay- 
sharp” knives that cut fast, make more coarse- 
grade, reduce ‘by-product,’ take less power, 
require less re-sharpening, Masterbuilt, 5 
sizes—a capacity to suit your requirements. 


Ask for Catalog B-167 
S. HOWES CO., INC., Silver Creek, N. Y. 


Edw. Reinemann & Son, Reedsville, Wis. 


Individual 


or Combination 


Building an individual plant or a 
combination all in one compact unit offers 
no problem to IBBERSON but is all in a 
day’s work. 


You can profit by our 60 years’ 
experience. Write us in confidence. Ask 
for our FREE book. 


IBBERSON COMPANY 


and Conttac tors Mirren apoliy Maar 


ei12e 
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Significant Changes in Hay Production 15 
Business Manager Handling Pets is Profitable Sideline 17 
Woman Runs Biggest Little Feed Store... 
In the Mill at Washington sss ss 25 
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Advertising Helps for Feed Dealers . 35 
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ba not Feed for Thought... 19 Happy 78 
has been replaced Kracked Korn... 75 Custom Mix... 42 | 
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Entered as second class matter March 13, 1940, at the post office at Milwaukee, Wis., under the act of March 3, 1879. 


SUBSCRIPTION RATES: Single copy, 25 cents; $2.00 per year; $3.00 for two years in United States and possessions; 
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PUBLISHERS OF Che feed Bag RED BOOK 


THE FEED BAG — June, 1945 


if 
| 
| 
} 
2136 


15 AN ARCADN FEED 


EVERY FARM NEED 


223 W. 


THEY SELL FASTER... GET BETTER 


DEALER—No wonder dealers are 


RESULTS...ARE MORE PROFITABLE 


.+.sS0 say dealers everywhere today! 


What more can any dealer ask for than a fast selling line 
of quality feeds that brings customers back time and 
again... full of praise for the results they’ve had? For 
31 years Arcady has been making a specialized feed for 
every farm animal and fowl... each one nutritionally 
balanced, laboratory tested and of the highest quality. 

You don’t miss sales when you handle Arcady... 
“America’s Most Complete Feed Line.” All this adds up 
to satisfied customers, repeat sales, new business and 
extra profits for you. 


ARCADY GOES “ALL OUT” 
TO HELP DEALERS BOOST SALES 


No time, money or effort is spared to help Arcady 
Dealers build good will, new customers and increased 
volume. The entire Arcady story is constantly before 
each dealer’s customers and prospects through farm paper 
advertisements, monthly direct mail pieces over his own 
name, colorful store displays. Arcady’s own top-flight 
feeding specialists work directly with dealers, calling on 
poultry, hog, cattle and turkey raisers in his locality. 
IT PAYS TO BE AN 


ARCADY DRESS CLOTH BAGS! Most 


Arcady Feeds are packed in 
colorful, fast selling Dress _ 
Cloth Bags and will con- 
tinue to be unless restricted 
by Government needs. 


"ADeed for Euery Farm Need” 


switching to Arcady Feeds. If you’re 
looking for bigger profits, Arcady 
has a money-making proposition 
for you. Write for it today! 


MS M ILLING co...” 
ackson Blvd. Chicago.,6. 
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NCREASES in the protein con- 

tent of the tame hay supply 

and in per acre yields since 
1925 have contributed very directly 
to the nation’s wartime food output. 
Roughage consuming livestock are 
eating more hay of better quality 
than ever before, yet the acreage 
devoted to tame hay production is 
nearly 18 million less than would 
have been necessary if these im- 
provements had not taken place. 
Technological advance has, in ef- 
fect, released these acres for higher 
priority war crops. 

The average annual quantity of 
hay available during 1940-44 con- 
tained about 1.6 million more tons 
of digestible protein than that of 
the 1925-29 period, and a ton of 
average hay contained about 142 
pounds as contrasted with 124 
pounds in the earlier period, an in- 
crease of 18 pounds per ton. Thus, 
if we had not shifted to the pro- 
duction of more of the improved 
legume hays since 1925-29, about 
18 million additional acres would 
have been needed to provide the 
same quantity of digestible protein 
available in the 1940-44 hay sup- 
ply. At the same time, the average 
yield of all hay—including wild hay 
—during 1925-29 was 1.22 tons con- 
trasted with 1.32 tons per acre dur- 
ing the past five years. Considering 
productivity alone, 6 million addi- 


tional acres of hay would have 
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and yields since 1925 


by NEIL W. JOHNSON 
U. S. Department of Agriculture 


been required to obtain the 96 mil- 
lion ton production averaged in 
1940-44 if the 1925-29 yield level 
had prevailed. 

Of greatest significance in hay 
production trends is the pronounced 
tendency toward displacing lower- 
yielding, poorer-quality grass hays 
with more nutritious, higher-yield- 
ing legumes. This trend, already 
apparent in the ‘30's, has been ac- 
celerated during the war and may 
be expected to continue in future 


years. Wartime restrictions have 
slowed possible expansions in hay 
acreage which have stimulated 
more intensive production on the 
acreage available. Likewise, the 
larger livestock numbers together 
with the difficulties of transporting 
feed grains to deficit feed areas 
have renewed emphasis on the 
need for as much local forage pro- 
duction as possible. 

Twenty years ago nearly 60 per 
cent of the country’s tame hay 
acreage was reported as “clover 


(Continued on page 69) 


DIGESTIBLE PROTEIN AVAILABLE IN ALL HAY, UNITED STATES, 1920-44 
POUNDS PER ROUGHAGE-CONSUMING UNIT OF LIVESTOCK 
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QUICK DELIVERIES 


Dealers are assured quick store-door liveries right to your store door! 
delivery of Occident feeds—both If you wish to pick up a load of 
commercial mixtures and ingredients Occident Feed while in any of our 
—because of strategically located warehouse towns, just let us know, 

warehouses. We make prompt de- and your order will be waiting! 

* 
FREE! Helpful selling literature, store display material, promotion 
@ aids—on Occident Feeds. Ask your Occident salesman. — 


OF OCCIDENT FLOUR AND 
Minneapolis Minn, 
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indiana firm finds 


profitable sideline 


SERENADE of varied notes 

greets customers when they 

enter the Indiana Feed & 
Seed Co. store at Fort Wayne, Ind. 
Handling of pets, including parrots, 
canaries, love birds, gold and tropi- 
cal fish, dogs, guinea pigs, and 
white rais and mice as a sideline 
is by no means a “petty” business. 
It is a profitable department in it- 
self and, in addition, is the main 
attraction for bringing in buyers of 
poultry, dairy and hog feeds. 

A. W. Hille, owner, and H. Ross 
Cassidy, his store manager, decided 
to go into the pet business back in 
1929. Perhaps it was because folks 
needed birds, dogs, and gold fish 
as companions to help tide them 
through the trying days of the de- 
pression that the idea flourished 
from the start. It has developed now 
to such proportions that it is a run- 
ning mate in volume to the com- 
pany’s regular feed business. 

Sale of pets accounts for only 
part of the income. The “gravy” 
comes from bird seeds, cages, dog 
food, and other accessories needed 
for maintaining a parrot, love bird 
or canine companion. 

“When you consider,” said Mr. 
Cassidy, “that a canary eats one 


ANOVANA FEED & SEED CO. 
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pound of bird seed in eight weeks 
or five pounds a year, and multiply 
that by the number we have sold 
to our customers, you can see that 
this business runs into a substan- 
tial volume. In a good season we 
sell from 700 to 1,000 canaries at 
$12.95 each. They are guaranteed, 
and if our brand of seed is used and 
they do not sing the customer is 
privileged to return his bird and 
get his money back or exchange it 
for another one. Our love birds 
bring $8.95 a pair and they will eat 
considerably more seed than a 
canary. 

“We also decided that in order 
to sell dog food, it was to our ad- 
vantage to get more dogs into our 
territory. We have an arrangement 
with a local kennel to handle their 
breed on a commission basis, and 
we also handle mixed breeds on 
our own. Puppies are always inter- 
esting to people and we make it a 
practice to keep several in our dis- 
play window the year ‘round.” 

Recently the company held a con- 
test for children. They were provided 
with forms on which to write their 
names and addresses and guess 
how many beans there were in a 
jar on display on the store counter. 
Announcement of the contest was 
made in the local newspapers. It 
attracted hundreds of entries, 
brought the parents in with the 
youngsters and helped move an in- 
creased volume of feed, poultry 
equipment, and other items. The 
prize was a full-blooded Cocker 
spaniel, and the announcement of 
the winner resulted in some good 
publicity for the store. The young- 
ster who received the Cocker 
spaniel buys all of his dog food 
from Mr. Cassidy and has per- 
suaded many of his neighbors to do 
likewise. Contests of this type are 
conducted at regular intervals. 

The company does move a lot of 
dog food. It is sold in bulk and 
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HANDLING pets is a major 
sideline at the Indiana Feed & 
Seed Co. Photo above shows 
H. Ross Cassidy, store man- 
ager, holding one of his pet 
puppies. At lower left is an 
exterior view of the store. The 
adjoining building is being re- 
modeled for occupancy by the 
feed department. 


packed in five and ten pound bags. 
Into each of the sacks goes an in- 
sert advertising various other items 
handled by the store. 

“You'd be surprised,” Mr. Cas- 
sidy remarked, “how many people 
come in with these slips and ask 
for something advertised on them. 
Even poultry equipment and 
feeds.” 


Classified advertisements are run 
every day in two Fort Wayne news- 
papers. During the spring seed 
season and on other special occa- 
sions, display space is used. This 
consistent advertising has paid 
good dividends in all departments. 

The company also has a tieup 
with a hatchery for handling its 
baby chicks and sells thousands 
every season. Batteries of chicks 
are kept on display, blending in 
well with the background of love 
birds, parrots and canaries. 

Another profitable department of 
this diversified business is the han- 
dling of nursery stock including 
evergreens, perennials, roses, 
shrubs and fruit trees. With far- 
mers going modern, and landscap- 
ing their front yards, a good mar- 
ket has opened up among rural as 


(Continued on page 94) 
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OTHER CCC PRODUCTS 


todized 


(Any desired teve 1) 
hine 
jar Catci 
Shetimaker 
Head Insoluble rine orit 
G-220 


INTO YOUR MIXES 


‘SURELY. .. EVENLY... ECONOMICALLY 


Iodine inclusion is no problem when you rely on Calcium Carbonate 
“KIL5”, carrying one-half pound stabilized KI per ton. With “KI.5”: 


1. YOU ARE ACCURATE. No pre-mixing. Inclusions to the 1/1,000 
Ib. are sure and easy. Unskilled workmen can do it! 


2. YOU ARE THOROUGH. Positive results thru’ CCC’s patented 
“wet” process for uniform distribution at any level. 


3. YOU ARE ECONOMICAL. Total cost for full line of feeds no 
more, and often less, than cost of iodizing part of line to higher 
iodine levels. 


Is “KI.5” costly? Not at all. As little as a nickel or less per ton for most 
feeds. Remember, alert feed men aren’t over-looking wider iodine sup- 
plementation of today’s wartime feeds. Keep abead with “KI.5”... 
produced and guaranteed by the pioneer producers of trace elements 
products. Available with or without Manganese. Samples and informa- 
tion gladly sent on request. 


CALCIUM CARBONATE COMPANY 


43 E. Ohio St., Chicago, Ill. Box 409, Carthage, Mo. 
Brandeis Theatre Bidg., Omaha, Nebr. 
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FEED IS FIRST Without taking one bit of credit from the fighters or the 

factory workers who produce the fighting machines— 
FOR FOOD or from the farmers—the history of this war must recog- 
nize the important work which the feed industry has done to supply the feed 
which produced the food—for our fighters, war workers and other civilians, 
allies and the people of the occupied countries. 


The task was accomplished in the face of many obstacles some of which 


were: (1) shortages of feed ingredients, (2) break down of plant machinery, 
and (3) shortage of labor. 


The ingredient shortages were presumably unavoidable but the ma- 
chinery and labor problems could have been alleviated through government 
help. WPB could have permitted the manufacture of essentially needed mill | 
machinery for the production of feed for food just as it encouraged the manu- 
facture of machine tools for production of munitions. WMC and Selective 
Service could have recognized the production of feed for food on a higher 


priority basis and permitted the feed industry to keep needed key men on 
the job. 


Throughout this war, the feed industry has been treated as a stepchild. 
Its contribution to the war effort has never been officially recognized. This is 
true, probably because of the prevailing opinion that the United States is so 
bountifully supplied with food that we could easily feed the world. 


But the cupboard and the table are now bare. The military still has suffi- 
cient food, as should be, but war workers and our other civilians at home no 
longer have food to share with our allies or with the citizens of the occupied 
countries. Many American families go two weeks without meat. 


The new secretary of agriculture, Clinton Anderson, recommends that the 
food industry be put on a top priority basis. We hope he also recognizes that 
feed must come before food—that feed is essential for the production of food g 
just as machine tools and steel are essential for the production of munitions. 


The feed industry needs more manpower and a continuing flow of in- 
gredients with which to make feed—to produce food. Now is the time to ‘ 
inform your senators and congressmen of these facts. We of the feed industry 
can't and won't quit until the war has been won—but we do need help. 
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Ready NEW SELLING AIDS 


Both will help you sell Fleischmann’s $3.50 package 
of Irradiated Dry Yeast. Both will help you sell feeds 
containing FIDY. 


Every dealer who stocks the 5-pound FIDY pack- 
age should have this colorful display card. It comes 
with an easel—may be used on counter or wall. And 
it makes your store headquarters for Irradiated Dry 
Yeast, so valuable for good growth, profitable produc- 
tion and reproduction of four-footed animals. 


This attractive display, with the new folder, “Supply 
Vitamin D Every Step of the Way,” ties your company 
in with Fleischmann’s advertising on the radio and in 
magazines. 


Put these valuable sales aids to work for you. Ask your 
distributor for one of the cards and a supply of folders. 


Or write STANDARD BRANDS INCORPORATED, 
Desk FB-6. 


DRY YEAST 


STANDARD BRANDS INCORPORATED : 
: SPECIAL PRODUCTS DEPARTMENT | 
595 MADISON AVENUE 


Rich in VITAMIN 


For Four-Footed 


NEW YORK 22, N.Y. ANIMALS 


THE FEED BAG — June, 1945 


j 
cor SOUN 4 
| 
9 
= vot 


gertrude clark runs 


Little 


feed store in town 


ERTRUDE CLARK is a book- 

worm. When she isn't con- 

cerned with the actual opera- 

tion of her feed store in Nor- 
tonville, Kan., she has her nose 
buried in a book covering some 
phase of feeds and feeding, or some 
circular pertaining to livestock or 
poultry. The feminine owner of the 
Clark Feed store disproves the be- 
lief that a person cannot absorb 
enough knowledge through books 
to actually offer advice to those 
who work constantly with livestock 
and poultry on the farm. Farmers 
regularly seek her counsel. Many 
admit she has purloined more 
knowledge on feeds from books and 
circulars than they have from years 
of experience on the farm. 

Two years ago, Gertrude Clark 
opened her own feed store in the 
face of scoffers who said that run- 
ning a feed business was strictly a 
man’s prerogative. Her informal ai- 
tire of slacks, shirts and sweaters 
allows her freedom of dress in at- 
tending to the diverse affairs of 
“The Biggest Little Feed Store in 
Town,” the slogan she devised for 
her business. 

Her answer to the skeptics who 
said a woman couldn't operate a 
successful feed store is in dollars 
and cents. She has realized some 
very attractive dividends from a 
steadily growing feed business. 
Perhaps one of her most valuable 
attributes is her ability to keep up 
with the trend. She is willing to 
cooperate with feed manufacturers 
in any program they believe will 
be helpful in selling more feed. She 
gleans ideas from various sources 
and uses them with good effect. 

An illustration of the progressive 
spirit that typifies this woman is 
exemplified in the fashion in which 
she dived into the job of increasing 
sales of dog food. Although there 
are many dog owners in the com- 
munity most feed retailers were 
lukewarm on the possibilities of 
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ever developing any substantial 
sales of this item. They said that 
people weren't interested in buying 
prepared dog food for their canine 
pals. Gertrude Clark rolled up her 
sleeves, designed dog food window 
displays that were different, in- 
serted dog food ads in the local 
newspaper that blared out the 
health producing qualities of her 
brand, personally phoned dog own- 
ers informing them at great length 
of the convenience of feeding dogs 
with prepared food, and extended 
invitations to drop into her store for 
a sample dinner for their dog. She 
makes friends with all dogs who 
come into the store, an apparently 
insignificant gesture, but all this has 
helped her gain new customers for 
her dog food. 

Mike, Gertrude’s own healthy, 
frisky pup, is an excellent living 
display for her dog food depart- 
ment. He is a picture of health and 
has been fed on this product since 
he was old enough to eat. 

A handy library of information 
is an integral part of the setup at 
the store. Books, booklets, circulars, 
government reports, manufacturers’ 
pamphlets, are all tidily arranged, 
filed alphbetically so they can be 
referred to with a minimum of de- 
lay. Gertrude has this orderly, con- 
venient collection of material right 
next to her desk, and no dust is 
allowed to settle on any of the 
pieces since she not only uses the 
material for reference but contin- 
ously studies new literature when- 
ever she has an idle moment. She 
cheerfully lends material from her 
collection to farmers who profess a 
desire to augment their knowledge 
on some subject. 

Tirelessly, Gertrude explores all 
of the aspects of every phase of 
feeding. Checking her books one 
day she noted that her sales of calf 
meal and calf pellets were very dis- 
appointing. Her trouble, she de- 
cided, was that she didn’t know 


GERTRUDE CLARK 


enough about calves; couldn't talk 
intelligently enough about them 
with farmers. In two weeks she had 
lapped up thousands of words on 
calves and their care and behavior 


from textbooks, government book- . 


lets, and a vast array of other data. 
She dreamed about calves. She 
talked calves with the community's 
retired farmers. She went out 
into the country and saw healthy 
calves and scrawny calves. She 
hurried home to her books to 
see what caused the difference. 
Then she started spotlighting calf 
feed in windows, displays and ads. 
Today feed sales are soaring, thanks 
to Gertrude’s promotional talents 
and her ability to enter into dis- 
cussions with farmers on any sub- 
ject relating to calves and their 
welfare. 

It would be inaccurate to write 
that Gertrude Clark confidently took 
the step from bookkeeper of a feed 
store in Nortonville to owner of her 
own business without misgivings. 
She didn't. Maybe farmers wouldn't 
like a feminine feed dealer, she 
thought. Perhaps they would have 
no confidence in her judgment, but 
nevertheless she knew in her own 
mind that she could succeed if given 
half a chance. Despite discourage- 
ments of her friends she embarked 
on her business venture. It wasn’t 
easy at first but she was deter- 
mined to succeed and her unceas- 
ing search for authoritative knowl- 
edge on all phases of feeding has 
served her well in building a pros- 
perous feed business. 
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Fortify your feeds with D-SEC 
- ee Dependable source of vitamin D 


Nowadays birds are bred for high production. But 
breeding alone doesn’t provide the bodies that stand up 
under continuous laying. Your feed should provide for 
healthy skeletal growth if pullets are to develop bodies 
that can stand this strain. 


Sufficient vitamin D is essential to healthy skeletal 
growth. Birds are getting some vitamin D from sun- 
shine on the range. But your feeds also should supply 
vitamin D protection, so that birds can quickly and 
efficiently convert calcium and phosphorus into healthy 
bone and strong egg shell. 


Squibb’s D-SEC* is one of the finest and least expensive 


*Trademark registered 


EASTERN SALES AGENTS: 
TKINS & DURBROW, Inc., 165 John Street, New York 
: Branch Offices: 
Chicago Minneapolis Kansas City Omaha 
PACIFIC COAST SALES REPRESENTATIVE : 
FRED DEHOFF COMPANY 
Merchants Exchange Building, San Francisco, California 


sources of vitamin D. It is offered in powder form and 
has a guaranteed potency of 900,000 A.O.A.C. chick 
units per lb. Tests show that it supplies vitamin D as 
efficiently as fish liver oils. 


Because D-SEC is in powder form it’s easy to mix and 
disperses evenly. It is light in weight—costs less to ship 
—requires less storage space. D-SEC is always available. 


For further information and prices write Department 
F B—6, E. R. Squibb & Sons, Veterinary and Ani- 
mal Feeding Products Division, 745 Fifth Avenue, New 
York 22, N.Y. 
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build birds... build profits 


Help poultrymen get the maximum growth for each 
pound of feed this summer! Sell the value of your feeds 
containing both vitamins A and D. Summer vitamin 
feeding builds birds for poultrymen and builds profits 
for yourself. 


EXADOL-M* is a sure way of getting guaranteed 
potency of both A and D in your mashes. These are the 


vitamins that help promote healthy body and skeletal . 


growth. And both are essential for maximum laying- 
house livability and egg production. 


Squibb’s EXADOL-M differs from most vitamin A and 


*Trademark registered 
t''Vitemin Stabilized’’: a patented process protects the vitamin content of EXADOL-M from oxidation. (U.S. Pat. 2,321,400.) 


PACIFIC COAST SALES 
FRED DEHOFF COMPANY 
Merchants Exchange Building, San Fi 
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D supplements. It is a vitamin stabilized+ emulsion —a 
concentrate, homogenized in molasses. It contains 400 
A.O.A.C. chick units of vitamin D and 1000 U.S.P. XII 
units of vitamin A per gram. The use of EXADOL-M 
in feeds helps prevent the waste resulting from the oxi- 
dation of both vitamins A and D. 


Investigate EX ADOL-M. We suggest that you write im- 
mediately for prices and delivery dates. Address Dept. 
F B—6, E.R. Squibb & Sons, Veterinary and Animal 
Feeding Products Division, 745 Fifth Avenue, New 
York 22, N.Y. 
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PLENTY 


For Poultry and Hog Feeds 
—a Fine Source of Marine Pro- 
teins, Riboflavin, lodine, Calcium 

and Trace Elements. 


CHESAPEAKE BAY 
BLUE CRAB 


Due to our enlarged processing facilities, we : 
now have more CRAB MEAL to offer to the 
feed trade. : 


Most of our CRAB MEAL is the by-product of ~ 
the Chesapeake Bay blue crab industry. After 
the meat has been removed for human consump- — 
tion, the remainder is immedistely dried and, 
ground to become CRAB MEAL. ; 3 


Research has shown the protein in CRAB ‘ 
MEAL to be highly digestible and of excellent — 
quality, containing all the essential amino-acids. i 


MEAL is a very valuable concentrate 


from a standpoint of egg production and hatch-~ 
ability. Experiments have shown that edible 
CRAB MEAL is of great value when added 
to a poultry mash, promoting the health, vitality — 
and livability of baby. chicks. CRAB MEAL | 
also aids materially in the growth and feather- — 
ing of growing stock.* It mortality 
among laying flocks, increases weight, and helps 
birds come out of the moult quicker and in — 
better condition, 


"THE BROWN BUILDING 
‘4th & Chestnut Sts. Philadelphia 6, Pa. 
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CRAB mEAI | 
3.52% 
Nitros® e 6.74% 
Mineral Matter 38.88% = 
3100.00°% 
crab Meal 
Potassium oxide (K20) 0.5670 
calcium oxide «cad) (LIME 11.17% ; 
tEquivalent to calci 3.68) 
carbon pioxide (C02) 3.237 
Alumine (A293). 7 9.25% 
Magnesium, oxide ( 1.12% 
pitanium oxide (TiO2) 0.02% | 
coppe® (ca) 34 parts per Million 
Manganes® (Mn) 60 parts per Million 
yoaine seo Parts, pillion 
‘potal mineral Constituents nciuding 
Carbom pioxide nlorines phos 
organic Matter 52.52% 


by Congressman LAWRENCE H. SMITH 


Washington, D. C. 
June 5, 1945 


DEVELOPMENTS IN FOOD SITUATION 


The food problem at home and abroad is critical. President Truman recognizes 
this fact by his appointment of a new Secretary of Agriculture, Rep. Clint Anderson, 
and he has inherited a peck of trouble. He is a man of action and has already set out 
to do something about it. As chairman of a special food study committee of the House, 
he has a sufficient background to know just what approaches must be made. He has deter- 
mined to make a swing across the country with his committee in order to get all facts 
in preparation for a program he has inmind. He firmly believes that other countries 
.who have been calling on us for large food supplies under lend-lease should now begin 
to solve their own problems in this matter of food. It is reported that Anderson has 
sent an investigator to Europe in an effort to learn how much food England, Russia, France, 
Germany and the other nations there can produce and to ascertain their minimum néeds. 


It is apparent that the secretary is aware of the fact that the present mess is 
in large part caused by inept bureaucrats who have at every turn resisted congressional 
suggestions. We can now look for improved relations between the department of agri- 
culture and Congress. Also, there will be department consolidations along the line 
with all authority over food production under the dynamic Anderson. General relief 
is not anticipated for six months, notwithstanding any action the new secretary takes. 
We shall have to fight our way out of this situation. Farmers and small businessmen 
connected with the industry are the real keys to the problem. Government should keep 
its hands out of the food trough by removing restraints and restrictions. 


SUGAR 


This is another item in the food situation that presents a real problem. Commercial 
users and housewives are bombarding Congress with pleas for help. In some parts of 
the country the canning season is on and OPA announces a drastic cut in allowances for 
that purpose. On the other hand, war food administration is pleading on the radio and 
in the press for our wives to can all possible items of food. Well, it is almost impos- 
sible to can food without sugar and this appeal for more canning is inconsistent when 
there is such avery acute shortage; it is a fact, not fiction. In1940 beet sugar growers 
planted 916,000 acres of sugar beets and produced more than one and one-half million 
tons of sugar. In 1944 only 558,000 acres were planted and the production was only 
985,000 tons. Washington “office boys" fixed that policy and they must accept the 
responsibility, but that does not help solve the problem. It is not too severe, I believe, 
to say that our troubles in the food situation have been caused by inefficient 
administrators. 


RECIPROCAL TRADE AGREEMENTS 


House passed the administration's bill requesting extension for three years and 
giving the right to the President to reduce some items in the schedules as much as 50 
per cent. It was hotly contested but when the roll was called the Republicans had taken 
a licking. The bill is now in the Senate where it faces stiff opposition. The subject 
is greatly overrated. The agreements have never operated in a normal economy. 

Adopted in the early '30s they have lived under emergency conditions, depressions or 
war. It is my opinion that farmers have much to lose under free trade and so do our 


(Continued on page 85) 
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Froedtert Purchases 


Brooks Elevator 


Froedtert Grain & Malting Co., Inc., 
Milwaukee, Wis., has purchased a grain 
elevator in Minneapolis, Minn., having a 
total grain capacity of 344 million bushels, 
according to an announcement by Kurtis 
R. Froedtert, chairman of the board and 
president of the company. 

The elevator was acquired from the 
Brooks Elevator Co. and purchase and 
operation of it will become effective on 
August 1, 1945. Cash was paid for the 
property in an undisclosed amount, ac- 
cording to Mr. Froedtert. It will give the 
Froedtert company, which is the largest 
commercial malting firm in the world, total 


storage capacity of over 10 million bushels. 
In addition to the property acquired in 
Minneapolis, the company operates two 
malting plants in Milwaukee, one in Wi- 
nona, Minn., and one in Detroit, Mich. 
@wM. F. A. COOPERATIVE GRAIN & 
FEED CO., St. Joseph, Mo., will erect an 
addition to its feed mill at a cost of 


$4,200. 


JOHN HYDE RESIGNS 
John H. Hyde, sales manager for Mich- 
igan Salt Co., division of Michigan Chem- 
ical Corp., St. Louis, Mich., for the past 
eight years, resigned, effective June 1. 
Mr. Hyde has not announced his future 
plans. 


YOUR TWO 
D-pendable Sources 
of Sunshine Vitamin D 


IFCO IFLOK-D-3 


Investigate IFCO 
IFLOK-D-3 


FOR D-FORTIFYING ALL POULTRY FEEDS 


Every Day Is ‘D’ Day for Poultry Feeders 


Now You Can Supply the Sunshine Vitamin Dependably 


ADD IFCO IFLOK-D-3 


Easy-To-Use; Potent; Low-In-Cost 


Remember These Nutritional Facts: 


WISCONSIN ALUMNI 
RESEARCH FOUNDATION 


Approved for | 


| VITAMIN D | 


| upon periodic 


) 


Poultry must have Vitamin D for 

l calcium and phosphorus metabo- 
lism to help make strong bones, 
for normal egg production, efficient 
utilization of feeds. 


Helps put the Sunshine 
Vitamin In your Poultry 
Feeds. Supplies 900,000 
Units plus per Ib. In an 
Easy to mix, soybean base 


IFCO VITAMIN- 
D-2 

Used Already by leading 

feed manufacturers to Help 


Fortify Livestock Feeds 
with Sunshine Vitamin D. 


Supplies 4,000,000 Units 
of Vitamin D per Pound. 
The Same source of Vita- 
min D (Ergosterol) now 
used in fortifying human 
foods. 


Vitamin D is not found in adequate 
amounts in feeds normally, but 
must be supplied by the sun or by 
fortification such as IFCO Iflok-D-3. 


3 Forced growth; forced production 

demand an adequate Sunshine 
Vitamin supply the year around. 
Depend on IFCO Iflok-D-3. 


Distributors, Jobbers, Brokers, Please 
contact us promptly by mail, wire or 
phone. 


WRITE FOR FACTS 
SOME GOOD TERRITORIES OPEN 


““WE MIX NO BRANDED COMMERCIAL FEEDS” 


IOWA FEED COMPANY 


618-620 Des Moines Bldg. // S torm y 4! Des Moines, lowa 


Field Day by Mail 


The Illinois Feed association has issued 
its first installment of a field day by mail. 
This is in the form of a six page brochure 
designed to help members of the associa- 
tion gain a better understanding of the 
work of the Illinois college of agriculture, 
Urbana. 

The field day by mail idea was de- 
veloped by executive secretary Lloyd Lar- 
son, Chicago. Original plans were for a 
field day at the university but the subse- 
quent ODT travel and meeting restrictions 
prevenied the event. 

The first mailing piece gives a broad 
picture of the various departments of the 
college of agriculture of the University of 
Illinois. It is profusely illustrated and con- 
tains a brief message from Dean H. P. 
Rusk. Dean Rusk writes, in part: “The 
work of the station is concerned with prob- 
lems of producing, processing, distributing 
and utilizing those things which constitute 
the primary necessities of life. Hence the, 
work is of interest to everybody. How- 
ever, those engaged in industries which, 
like the feed industry, have an important 
service relationship to agriculture will de- 
rive special advantages from close contact 
with experiment station research programs. 
Such contacts should be of mutual advan- 
tage and should help both the experiment 
station and the industry to render more 
effective service to agriculture and through 
agriculture to our national economy.” 

Executive Secretary Larson reports that 
subsequent issues of the field day by mail 
will be devoted to individual departments 
in the college and portray in detail the 
work each accomplishes. 


John J. Woods Dies 
At Kansas City 


John J. Woods, 61, head of the Jay Bee 
Sales Co., Kansas City, Mo., died in his 
office May 26 following a sudden illness. 

Born in Woodburn, Iowa, Mr. Woods 
started in the machinery business selling 
plows in the corn belt. He joined the 
J. B. Sedberry Co. in 1922, and later formed 
the John J. Woods & Sons organization 
which operates the Jay Bee Sales Co. 
For the last 23 years he had confined his 
efforts to the hammer mill line of J. B. 
Sedberry, Inc., Franklin, Tenn. 

Both his sons who were associated with 
him in business are now in the navy. 
Other survivors include his widow and two 
daughters. 

e_e 
@ JACK DRURY, Richland Center, Wis., 
has opened a new feed store in the 
German warehouse building. 


@ COOPERATIVE MILLS, near Reading, 
Ohio, owned jointly by the Ohio Farm 
Bureau Cooperative association and two 
other regional wholesales, will construct 
additional storage and feed-making fa- 
cilities increasing the plant's capacity 
to about 300,000 tons of feed a year. 
Cost is estimated at $750,000. 
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Signs, Display 


eit and Dealer Helps 


News 


paper 


and Radio Advertising 


Mail 


... HAS AN 4 Zound SALES MAKING PROGRAM 


THIS IS No. 5 OFA 
SERIES OF ADS ON 
FAIR-ACRE FEEDS, 


100 LBs. 
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No effort has been spared in bring- 
ing the merits of Fair-Acre feeds to 
the attention of more feeders. Maga- 

- zine advertising is used; farm bulle- 
tins; direct farm service; outdoor 
signs; periodic mailings; special 
lectures; personal calls; all are used 
regularly. We feel that our obliga- 
tion does not end with selling the 
dealer . . . weintensify our efforts to 

get you more customers. We 
go directly to consumers to 
see that Fair-Acre feeds are 


being properly fed, and are earning 
the feeder a profit. This method 
assures satisfied customers... 
dependable volume. 

You, as a Fair-Acre dealer, will 
profit from this effective advertising 
and service. It will bring more cus- 
tomers into your store. The cumula- 
tive effect of this effort will result in 
the best of all . . . word-of-mouth 
advertising. Satisfied customers 
will tell others to try Fair-Acre feeds 
. . to deal with you. 
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Chick Output 


UTPUT of chicks by commercial hatch- 

eries during the month of April was 
the largest of any month on record, ac- 
cording to a report by the United States 
department of agriculture. Hatcheries 
turned out a total of “346,621,000 chicks 
during April which was 9 per cent more 
than the 317,616,000 produced in April of 
last year and 4 per cent more than the 
334,617,000 total in April of 1943. How- 
ever, the 778,745,000 total for the first 
four months of this year is 2 per cent less 


FORDS 


for april largest 
on record 


than the 790,644,000 hatched during the 
corresponding period last year. 

The seasonal dropping off in the sup- 
ply of hatching eggs during May and June 
may be the only limiting factor in hatch- 
ery operations during these months, the 
department said. Many hatcherymen re- 


CUT Your 


Operating Expenses 


in HALF 


with a 


INDUSTRIAL. 
HAMMERMILL 
40 to 150 H. P. 


You'll see a big jump in your grinding profits when you install a 
FORDS. In a recent series of tests conducted by Newman Electric 
Company of Eau Claire, Wisconsin, FORDS Hammermills used less 
than half as much electric current as other well-known hammermills 
tested. Many users report the FORDS pays for itself with the power 


it saves. Here are the reasons: 


FORDS’ all steel, welded construction reduces the weight, yet is 
stronger. And, FORDS’ hammer speed is the most efficient for volume 


grinding . . 


balanced for smooth operation . . 


and breakage. 


. another big saving in current. Also, the FORDS is 
. reduces power-wasting vibration 


You'll be surprised at the extra grinding profits a FORDS can 
earn for you . . . built to last for years. 


WE BELIEVE WE OFFER YOU THE BEST MILL ON THE MARKET TODAY. 
WRITE for prices and details. 


MYERS-SHERMAN CO., 1404 12th St. Streator, Ill. 


ported that the shortage of hatching eggs 
limited their output of chicks during April. 
However, the apparent shortage may have 
been a reflection of the unusually strong 
demand for chicks. 

Number of eggs set during April was 15 
per cent above the April setting of last 
year. Bookings on May | for later delivery 
were 131 per cent larger than that of May 
1 last year. Many hatcheries producing 
chicks for commercial broiler production 
have their entire output booked through 
October and November of this year, ac- 
cording to the report. 

In number of chicks hatched during this 

April, the Mid-Atlantic states, compared 
with last April, made the largest gain, an 
increase of 23 per cent. Other increases 
were the 20 per cent in New England, 17 
in the South Atlantic states, 14 in the 
Pacific Coast states, 12 in the South Cen- 
tral, 11 in the East North Central and 1 
per cent in both the West North Central 
and Mountain states. 
. As for turkey poults, the bureau reported 
that 20 per cent more turkeys were 
hatched this April than last April. Prices 
paid for turkey poults so far this year 
reached a record high average of $75.90 
per 100, compared with $69.70 in 1944. 
The avercge price for poults in 1938 was 
$32.90 and in 1939, $33.80. 


Start Construction 
On New Swift Mill 


The A. L. Jackson Co., Chicago, Ill. has 
started construction on two main proc- 
essing buildings and four auxiliary build- 
ings of the new soybean mill of Swift & 
Co., at Frankfurt, Ind. The buildings will 
include a five-story steel and concrete 
building for the solvent extraction equip- 
ment, a three-story brick and concrete 
structure for bean preparation and meal 
conditioning, an office building, meal 
storage warehouse, boiler plant, unload- 
ing sheds, and a utility building» for the 
laboratory, locker rooms, machine shop 
and superintendent's office. S. D. Hollett 
will be manager of the new plant. 

e 


BROOKLYN’ ELEVATOR, Brooklyn, 
Mich., operated by E. J. O'Rourke, has 
installed a Prater Blue Streak hammer 


mill and Triumph sheller. 


@ ELWIN DAY and Don Rice, Concord, 
Mich., have opened a feed grinding 
business in Concord. 

e 


@ KAHLBAUM BROS. FEED MILL, Carle- 
ton, Mich., has installed a Sprout-Wald- 
ron 26” double-roller mill with pneumatic 
elevating system and several fully en- 
closed motors. 


e 
ARCADY TRAFFIC MANAGER 

Howard N. Sullivan has been ‘appointed 
traffic manager of Arcady Milling Co., Chi- 
cago, Ill., according to an announcement 
by W. D. Walker, president of the com- 
pany. Mr. Sullivan hcs been with Arcady 
since 1927. In his new posiiion he will 
have complete supervision of transpor.c- 
tion matters. 
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Three-Weeks Old Chicks On 


Vitamin D Test 


Vitamin research is basic 
in Gorton’s work with both 
vitamin oils and food. 

Standards for testing the 
potency of feeding oils are 
established by impartial 
authorities. Fully staffed 
chemical and_ biological 
laboratories carry out these 
requirements at Gorton 
Pew’s Gloucester plant. 

In addition Gorton pro- 
vides more than the mini- 
mum at every step. One in- 
stance is the extra Gorton 
check-testing which is care- 
fully controlled by perma- 
nently recorded _ serial 
numbers. 

Gorton “QUALITY CON- 
TROL” starts with the fish 
and carries through every 
stage to your drum of oil 
and its guaranteed potency. 


NEW ENGLAND BY-PRODUCTS CORP. 


177 Milk St., Boston 9, Mass. 


Sole Distributors 
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You would be amazed if you set out to inspect, person- 
ally, each type and size of bag made by Chase. 

You could do it if you had the time—but it is to save 
you that time that Chase has trained its salesmen to 
suggest only a few samples particularly suited to your 
product. 

Thus it is that hundreds of buyers have learned to de- 
pend upon Chase. No matter what their bag problem, 
Chase has the answer. It pays to line up with Chase. 


CHASE BAG Co. 


GENERAL SALES OFFICE.309 W. JACKSON BLVD., CHICAGO 6. ILL 


COAST-TO-COAST BAG SERVICE 


BOISE MEMPHIS MILWAUKEE PHILADELPHIA PORTLAND, ORE. 

DALLAS BUFFALO PITTSBURGH NEW ORLEANS REIDSVILLE, N. C. 
HARLINGEN, TEXAS 

OLEDO ST. LOUIS KANSAS CITY ORLANDO, FLA. eaten th, 

DENVER NEW-YORK MINNEAPOLIS SALT LAKE CITY HUTCHINSON, KAN. 

DETROIT CLEVELAND GOSHEN, IND. OKLAHOMA CITY WINTER HAVEN, FLA. 


+ 


IT PAYS 
TO LINE UP 
WITH CHASE 
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Readers who are interested in obtaining a publication which gives 
a complete digest of most of the experimental data published in the 
United States and foreign countries, may obtain complete details 
by writing to The Feed Bag, 741 N. Milwaukee St., Milwaukee 2, Wis. 


Title of Experiment: Egg Shells as a 
Source of Calcium for Laying Birds. 
Authors: H. S. Gutteridge and Jean M. 
Pratt, Experiment Farms, Ottawa, Can- 
ada. 
Digest: Breaking of eggs for overseas 
shipment of powdered eggs has pro- 
duced a by-product, namely dried egg 
shells. An experiment was conducted to 
determine the value of these shells as a 
source of calcium for laying birds. Steri- 
lized dried egg shells were fed to lay- 
ing birds and the strength of the shell 
of the eggs they produced was tested by 
the specific gravity technique. Even after 
substituting egg shell for oyster shell in 
the diet for 126 days, no significant dif- 
ference in shell strength resulting from 
the use of the two products was found. A 
greater weight of egg shell was required 
for the production of an equivalent 
amount of shell on eggs laid than was 
the case with oyster shell. The logical 
conclusion is that egg shell is satisfactory 
as a source of calcium for egg produc- 
tion but it is not quantitatively sufficient 
as oyster shell for this purpose. 

* * * 
Title of Experiment: Comparison of Hom- 
iny Feed and Ground Yellow Corn in a 
Broiler Ration. 
Authors: J. A. Davidson, C. M. McCrary 
and C. G. Card, Michigan Agricultural 
Experiment Station, East Lansing, Mich. 
Digest: In October, 1942, several lots of 
chicks were started. Mash mixtures con- 
taining varying amounts of hominy feed 
and corn were fed to different lots. Se- 
vere outbreaks of coccidiosis were en- 
countered in many pens but the disease 
was noticed in birds fed on both types 
of mixtures so no conclusions can be 
drawn regarding the feed. On 14 week 
summer broilers the following results 
were determined: Corn ration — pounds 
of feed per pound of broiler for Cornish- 
Leghorns 5.29; for Barred Rocks 4.81 and 
for White Rocks 5.54. In the hominy feed 
ration trials the figure for Cornish-Leg- 
horns was 4.57; for Barred Rocks 5.04 and 
for White Rocks 4.52. In the test with 
14 week old winter broilers, the pounds 
of feed per pound of broiler produced 
was 4.98 on the corn ration and 4.46 on 
the hominy. In this trial the death loss 
was 10 per cent and 10.2 per cent re- 
spectively for the corn and hominy feed 
groups. The number unsuitable for sale 
at the end of the test was practically the 
same. There was a slight difference in 
the total weight in favor of those receiv- 
ing corn. A chick battery trial was also 
conducted in the experimental work. The 
experiment indicates that hominy feed in 
a combination of feedstuffs such as were 
used in these trials can replace ground 
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yellow‘corn. Vitamin A was amply sup- 
plied by fish oil and 5 per cent of a 17 
per cent dehydrated alfalfa meal. It was 
also concluded that part of the wheat by- 
products may be replaced by hominy 
feed. Pigmentation of the skin and 
shanks was less in the rations using 
hominy feed but the difference was not 
great enough to cause any trouble from 
a consumer standpoint. 

The mortality was not affected by the 
replacement of corn by hominy in this 
combination of feedstuffs. 

* * * 
Title of Experiment: Milk as a Beverage 
Increased Tapeworm Infestation in Poul- 
try. 
Authors: L. F. Payne, A. E. Schumacher 
and L. D. Bushnell, Kansas State Col- 
lege, Manhattan, Kan. 
Digest: Two flocks of 50 White Leghorn 
pullets were fed different experimental 
rations for 11 months. One flock received 
skimmilk as a beverage while the other 
flock received water. Flies, an intermedi- 
ate host of tapeworm, were numerous 
around the milk pail, but usually absent 
around the water vessel. Both lots of 
birds were killed and examined for tape 
and roundworms early in September. 
Those on the milk diet showed 91.1 per 
cent infested with tapeworms, 55.8 per 
cent with roundworms and 64.7 per cent 
with ceca worms. The birds on the wa- 
ter diet showed 51.3 per cent, 89.1 per cent 
and 86.4 per cent infested with tape, round 
and ceca worms, respectively. Results, 
as measured by egg production, livabil- 
ity and body weight were about equal 
for the two lots, with hatchability con- 
siderably bettes for the milk-fed lot, in- 
dicating that the additional tapeworm in- 
festation had not been a serious handi- 
cap. 

* * * 
Title of Experiment: The Intensity of Feed- 
ing as Related to Milk Production. 
Authors: T. A. Baker and A. E. Tomhave, 
Delaware Agricultural Experiment Sta- 
tion. 
Digest: Five groups of Holstein cows 
were fed maintenance rations plus allow- 
ance of total digestible nutrients for milk 
production equal to 82.2, 105.3, 122.4 and 
131 per cent of the Haecker standard, 
respectively. Substantial increase in 
production were obtained by feeding in 
excess of the Haecker standard. The a- 
mount of milk produced for each pound 
of total digestible nutrients fed was great- 
est at the lowest feeding level. The addi- 
tion of one pound of nutrients produced 
the same increase in milk production at 
each higher level. For the most profitable 
milk production it can be conservatively 
recommended that the allowance of total 


digestible nutrients prescribed by ‘the 
Haecker standard be increased by. at 
least 20 per cent unless the cost, of 
each added pound of total digestible nu- 
trients is as great as the net cash re- 
turn from 1.46 lbs. of milk containing 4 
per cent butterfat. Feeding digestible 
nutrients at different levels had no effect 
on the body weight or condition of the 
cows, or on butterfat percentage. 

* * * 
Title of Experiment: Brown Alfalfa Hay— 
Its‘ Chemical Composition and Nutritive 
Value in Dairy Rations. 
Authors: H. E. Bechtel, A. O. Shaw and 
F. W. Atkeson, Kansas Agricultural Ex- 
periment Station, Manhattan, Kan. 
Digest: Brown alfalfa hay contained 
more ash and crude fiber than normal 
hay. Excessive heating during storage 
decreased the nitrogen-free extract and 
ether-extract and caused a decrease in 
apparent digestibility of all nutrients 
measured, except ether extract which was 
higher. The digestible protein and total 
digestible nutrients were calculated to 
be 14 and 56 for normal hay, 3 and 38 
for brown hay and 0.6 and 23 for black 
hay. Also the daily intake of hay was 
greatly affected, the dry matter con- 
sumed per 1000 lbs. of body weight be- 
ing 20 lbs. for normal hay, 15 for brown 
hay and 10 for black hay. A feeding 
trial showed that somewhat more brown 
hay was eaten than normal hay but the 
milk production was slightly more when 
normal hay was fed. The hays used in . 
the trial were from different sources and 
the brown hay seemed to be higher in 
quality originally than the normal hay. 


Find Creep-fed Pigs 
Make Better Gains 


When spring pigs on rye pasture were 
creep-fed, 5.6 per cent more of the pigs 
survived to weaning age than when they 
were forced to eat with the sows, experi- 
ments at the University of Illinois agricul- 
tural experiment station reveal, according 
io J. L. Krider, assistant professor of swine 
husbandry. 

The average daily gains of the pigs 
are greater under the creep-feeding meth- 
od, he reported. The difference noted of .06 
pound per pig a day is of doubtful signi- 
ficance, but the total gain for 100 pigs 
would amount to six pounds in favor of 
those fed in the creep. If fed for 40 days, 
the 100 creep-fed pigs would show a dif- 
ference of 240 pounds more pork up ‘to 
weaning time. 

Feed consumption of sows and litters 
was higher in the creep-fed lots; however, 
the feed consumed for 100 pounds of net 
gain, including both sows and pigs, ' is 
smaller when the pig creep is used in 
feeding. Sows and litters required 128 
pounds less feed to produce 100 pounds 
of net gain when the pigs were creep-fed. 

@ NIELS P. PEDERSON, Hillsboro, N. D., 
who recently resigned as manager of the 
Farmers Co-op. Elevator association's ele- 
vator at Garfield, Minn., has purchased 
the Mid-West Feed & Supply Co. 
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What one 


farm boy did 


Raised fine heifers 


Spin 
DE 
in-county, for age in 


Built the 14x22 ft. 
poultry “house above 
of his chicken 
profits—starting with 
15 hens when only 
years old. 
} Built this elevator, for load 


ing hay andstra 
|_| on second floor 


Illustrations show the outstanding achievements of and running water in his poultry house; won 28 ribbons. 
NEWTON SHIMP, Il, R.D.1, Bridgeton, N. J., before his © a $25 War Bond and a week's trip to Chicago for varied 
16th birthday. In addition, he housed 100 layers; had 4-H Club activities; and a $25 War Bond for best letter 
half interest in 350 baby chicks; installed electric lights in Junior contest, “Why | Buy War Bonds.” 


We are proud when boys like him—the hope of America’s agricultural future —select 
RED ROSE FEEDS for their poultry and livestock. 

In commemoration of our 103 years of service we wish to recognize WORTHY FARM 
EFFORT OF BOYS AND GIRLS in the territory we cover. Therefore we offer at least 


ie 103 GRAND PRIZES for BOYS and GIRLS 
who have not reached their 19th birthday 


1 A BULL CALF 2" A BOAR or 
or BRED HEIFER BRED GILT 


Registered, with proven an- Registered, with proven 
cestry. Either a HOLSTEIN ancestry. Either from our 
from our RED ROSE EXPERI. RINGGOLD EXPERI- 
MENTAL’ FARMS, or a MENTAL FARMS HAMP- 
GUERNSEY from our RING- SHIRES, 


POSCH ORMSBY FOBES 25th.Senior GOLD EXPERIMENTAL RINGGOLD CENTURY — 1944 Ohio 
Sire of our Red Rose Experimental FARMS. Grand Champion — Senior Sire of 
Farms Holsteins. our Hompshires. 

3d to 7th Prizes A WAR BOND of equal value, if war con- 


1000 BLOOD-TESTED TOP GRADE BABY 
CHICKS and 400 POUNDS OF RED ROSE 
STARTING FEED. 

8th to 12th Prizes 

500 BLOOD-TESTED TOP GRADE BABY 
CHICKS and 200 POUNDS OF RED ROSE 
STARTING FEED. 


ditions make top grade chicks unavailable. 


(In case of ties, duplicate prizes will be 
awarded.) 

Contest closes Sept. 1, 1945 — any worthy 
farm effort or achievement by a boy or 
girl prior to that date (or their 19th birth- 


day) will be basis of awards. WINNERS 
AT LEAST 91 ADDITIONAL PRIZES will be announced as early as Judges can 


Each 100 BLOOD-TESTED TOP GRADE check and verify records and snap-shots 
BABY CHICKS and 100 POUNDS OF RED submitted. FULL DETAILS on leaflet avail- 


ROSE STARTING FEED. able at any Eshelman dealer's, or from 
JOHN W. Cthelman & SONS 
1842 103 Years of Service 1945 
oe YORK, PA. LANCASTER, PA. CIRCLEVILLE, O,. 


ca others can. do. ADDRESS ALL INQUIRIES TO LANCASTER OR CIRCLEVILLE OFFICE 
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OGICIANS and rhetoricians 

will admit that the best means 

of persuasion is through 
sound facts and demonstrations. 
Lawrence Carr, manager of the 
Checkerboard Feed store, Bellows 
Falls, Vt., felt that he could actually 
demonstrate the merits of the for- 
mula feeds he was selling, and he 
did, proving at the same time that 
this was one of the most effective 
merchandising methods that he had 
ever tried. 

Mr. Carr believed that his broiler 
ration would surpass many other 
rations in his territory, so he bought 
his own flock of baby chicks and 
tested it out, openly tabulating the 
results for the scrutiny of the cus- 
tomers. 

He split the flock into two groups 
of 26 each, and proceeded to raise 
them simultaneously as marketable 
broilers. One group was raised on 
his own broiler ration, the other on 
one of the locally popular brands, 
which he termed “XX Broiler 
Mash.” This term was used, of 
course, to protect the name of an 
honest competitor, since Mr. Carr 
had as his object to boost his own 
feed, not to disparage the other 
fellow’'s. Treatment and housing 
conditions for the two groups were 
exactly alike. 

“It wasn't very long before the 
customers were keeping their own 
notes of the two groups,” Mr. Carr 
recounted. ‘When the comparative 
project was finished, we had both 
a convincing answer and an ex- 
cellent argument for future sales.” 

The resulis of the experiment 
vere clearly summarized on a large 
sign as follows: 


Group 1 Group 2 
Raised on Raised on 
Mr. Carr’s (XX) Broiler 
Brand Mash 
9 wks., 9 wks., 
Age When Sold... .4 days 4 days 
No, Birds .......... 26 26 
Lbs. Meat Sold..... 74, 6/16 41, 12/16 
Price Per Lb........ 18c 18c 
Total Value Meat. . .$13.38 $7.51 
Lbs. Feed Used... .224!/, 180 
Cost Per 100 Lbs... .$3.65 $2.53 
Total Feed Cost... . $8.19 $4.55 
Profit Over Feed... $5.19 $2.96 


To preserve the value of this 
demonstration, Mr. Carr had a pic- 
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help lawrence carr prove 
merits of formula feeds 


ture taken of the two flocks side by 
side and also of one bird from each 
group for comparative purposes. 
The pictures were enlarged and 
posted on the bulletin board in his 
office. Thus he converted a one- 
shot promotion into a continuous 
one. 

As an outgrowth of his demon- 
stration Mr. Carr was able to se- 
cure the records of some of his cus- 
tomers showing how they had suc- 
cessfully put his broiler feeding 
program into operation with their 
own flocks. The detailed records 
of two customers which might be 
classed as a fair cross section of 
the trade have been, with the cus- 
tomers’ enthusiastic permission, 
added to the bulletin board just 
below Mr. Carr's picture story of 
his own experiences. 

SHOWN below is a close-up 
of the feed demonstration ar- 
ranged by Lawrence Carr. The 
two groups of chicks were 
raised side by side and except 
for the brand of feed used, 
they received identical treat- 
ment. Results of the test are 


posted on the cards in the 
background. 


AGE When Sold 

= No Birds 2b 
Lbs. Meat Sou 74 — 


Total Vatue Me ral 


lbs. Feed Used 22% 
Cost er [00 Ibs 3.65 
Total Feed Cost” 
it Over Feed 5. 


In the dairy field, Mr. Carr found 
that calf ration was used by only a 
tiny fraction of the neighboring 
farmers; largely because they be- 
lieved milk perfectly satisfactory 
until the calves were ready to feed 
on pasture. He believed, however, 
that the program he was sponsor- 
ing would actually release more 
milk for sale than the calf feed 
would cost. To prove this he ar- 
ranged with Warren E. Patterson, 
Westminster, Vt., to raise one of 
his own calves for the first month 
on the proven feeding program. 
The calf selected weighed 90 lbs. 
at birth. At the end of the first 
month she weighed 120 lbs., and 
was brought into the store for con- 
tinuation of the program. 

From then until the end of the 
fourth month she was fed calf 
starter, hay, block salt and water. 
At two months she weighed 163 
pounds; three months, 231 pounds; 
and at four months she was ready 
for pasture at a weight of 304 
pounds. Her progress was 20 


(Continued on page 79) 


Ac Whee Sou Bo 
{No Birvs 
Ibs Meat Oald 2F 

Price ler Tb. 
Total Value Meat a 


Ibs Feed Used 150" 
Cost Ror lool. 


Total Feed Cost, 45 
Profil Ov Feed 296 
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NY, PLANT 


San Francisco, California 


In further recognition of the splendid rec- 
ord made by employees of our Heuvelton 
Plant in earning the coveted "A" citation, 
this advertisement is published so that all 
parts of the nation may know of their ac- 
complishment. 


NY. PLANT 


D. D. PEEBLES, President ae 
ront, Services’... 


Western Condensing Company 


This“A” award was received for the production of Milk 
Sugar to be used as a medium to aid in the culture of 
life-saving Penicillin. It is most gratifying that the 
quality and quantity of Milk Sugar produced for this 
purpose were considered worthy of a citation. 


We take pride also, in the fine quality of our Lacto-G 
Dried Whey and of our new, enriched Peebles Whey 
Products. Both are processed with the same exacting 
care and laboratory control that helped to earn the 
“A” award for our production of Milk Sugar. 


WESTERN CONDENSING COMPANY 


411 BATTERY STREET ¢ SAN FRANCISCO 11 


, Operating Whey Processing Plants at the following locations 


CALIFORNIA Gustine Lemoore Maxwell Petaluma © OREGON Coquille Tillamook . Portland ®© WASHINGTON Chehalis 
Lynden Yakima @ IDAHO Twin Falls © MINNESOTA Watertown Winsted © WISCONSIN Adell Appleton Durand Owen 
Mishicot Shawano Vesper © NEW YORK Champlain Heuvelton Saratoga Springs * OHIO Defiance 
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mares that newspaper advertising 
is often neglected by many feed deal- 
ers because of lack of time to develop 
ideas and prepare necessary copy, The 
Feed Bag presents the first in a series of 
monthly, seasonable suggestions to make 
it easy for every feed merchant to carry 
on a continuous, well planned and profit- 
able program of advertising in his local 
newspaper. 

Three rough layouts and copy for three 
advertisements are shown on this page. 
The copy may be changed to meet your 
individual requirements. They are adapted 
to sell feeds which you make under your 
own brand name or those you buy for 
resale. 

Your local newspaper should be able 
to supply appropriate illustrations for 
these ads. Show this page to your editor 
or advertising manager and enlist his aid. 
He will be glad to help you, but if he 
should be unable to supply the necessary 
illustrations write The Feed Bag for further 
details. 

The local newspaper offers a splendid 
medium for you to reach your customers 
and prospective customers. These news- 
papers are read by every member of the 
family, dad and mother, who are buyers 
today, and the boys and girls who will be 
the buyers tomorrow. 

Consistent advertising in your news- 
paper identifies you as a progressive mer- 
chant as well as a booster for your com- 
munity. Regular newspaper advertising 
invariably produces good results with a 
minimum expenditure. 

The basis of a good ad is first good 
layout. That layout will fare better in 


timely suggestions to 


in your local newspaper 


by LLOYD S. LARSON 
Lloyd Larson, Advertising 


attracting reader attention if it includes 
a snappy illustration. The old Chinese 
proverb of a picture being worth 10,000 
words is particularly true in preparing 
ads for the local paper. 

Carioons or line drawings generally are 


COPY B: JONES BEST Grow- 
ing Mash will help build the 
kind of egg machines that 
start to lay early, Continued 
rapid growth and develop- 
ment in the growing flock is 
important. 


Why not insure your egg profits 
next fall by feeding JONES 
BEST Growing Mash now. 


COPY A: Boy—JONES BEST is 
the feed we go for. It's got 
the stuff in it that keeps our 
baby fat and makes us grow 
into real porkers in a hurry 
and at a profit for our boss. 


Best way is—keep JONES 
BEST Pig Meal in a creep when 
pigs are only a couple weeks 
old. They'll go for it because 
it tastes good and they'll de- 
velop fast because it has what 
it takes to make pork. 


Try a few bags—your pigs will 
soon prove that it pays to 


feed JONES BEST. 


preferable for illustrations because they 
reproduce better on newsprint stock than 
a halftone reproduction of a photograph. 

Copy should be short and to the point 
—not high pressure, but informal and con- 
versational style. Write your ads as you 
would talk to your customer or prospect. 
The copy might also be written as com- 
ing from the animal or chicken used for 
the illustration. 

Our first layout, labeled A, has a clever 
cartoon illustration to attract attention. 
Headline immediately brings in the brand 
name of your product and encourages 
creep feeding as a starter for young pigs. 
If you make only a concentrate, change 


COPY C: Yes sir! Summer 
feeding with JONES BEST 
Dairy Ration sure shows up in 
the milk pail. Even with good 
pasture it pays to feed JONES 
BEST Dairy Feeds. 


Extra pounds in the milk pail 


means EXTRA DOLLARS in 
the pocket book. 

We use the same care to make 
JONES BEST Dairy Ration as 
we do on every JONES BEST 
Feed or Mash. They are built 
to produce results. 


A trial will convince you! 


the wording to your brand concentrate 
and stress the use of the farmer’s own 
grains This ad is laid out for a 2 column 


use 
NS ZA CET 
a © 
ES SO == : 
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by 8 inch space. If additional copy is to 
be included, a larger space is recom- 
mended. Don't set body copy in too small 
type. 

The feeding of a properly balanced 
growing mash is perhaps the most neg- 
lected of the average farmer's entire feed- 
ing program. Maybe it is because we 
don't emphasize the importance of keeping 
the pullets developing and growing into 
real egg machines. This particular illus- 
tration shown in layout B makes a feeder 
conscious of the reason why he is feeding 
poultry—to get eggs! 

The best test of a feed shows up in the 
milk pail. Layout C shows how to feature 
your leading dairy ration and tie it up 
with summer feeding. Here is a suggestion 
to tie in other items of your line and you 


conclude with the thought that your feeds 
will stand the trial—when put to a test. 

Remember that consistency always pays 
—regardless of what media you use. In 
the case of your local newspaper, arrange 
a weekly schedule the year ‘round. Don't 
expect your customers and prospective 
customers to flock in after the first ad or 
two. Give the ads a chance by illustrating 
them properly so they will stand out in 
the newspaper and running them long and 
often enough to do the job. 

Use these ad suggestions as a starter. 
If you have special problems or questions, 
address them to The Feed Bag. 


@ ART RUROEDE, Ewing, Neb., has 
opened a new feed store and installed 
machinery for grinding feed. 


MORE MEAT NEEDED 


For Speed 


in Pork Building Push 


STERLING PIG AND HOG BALANCER 


@ Uncle Sam is asking farmers for fast, efficient production 
of pork to help relieve the meat shortage and to keep prices 
down. Never was there a better opportunity to push the 
sale of Sterling Pig and Hog Balancer—to show how it 
saves corn, cuts costs and speeds up gains. Talk Sterling 
Pig and Hog Balancer to your customers—boost the Ster- 
ling self-feeder plan. There’s profit in it for pork raisers 


—extra sales in it for you. 


Daily broadcasts on powerful. Midwest stations 
make selling easier for Northrup King dealers. 


Minneapolis 


NORTHRUP, KING & CO. 


DEPENDABLE 
SINCE 1884 


Minnesota 


Walter Drury Retires 
To Enter Business 


Walter B. Drury, of Rochester, Minn., 
who for the past 20 years has represented 
Sprout, Waldron & Co., of Muncy, Pa., in 

Minnesota, Wisconsin 
~~; and Iowa in the sale 
' of flour and feed mill 
machinery and equip- 
ment, has retired from 
his position, company 
officials announced 
recently. 

Mr. Drury has pur- 
chased a feed mill in 
Flanagan, Ill., which 
he intends to operate. 
Widely known 
throughout the area of 
the three states, Mr. 
Drury, often called “Walt” by his friends, 
has had a great deal of experience dur- 
ing his 20 years with the company in 
assisting and advising customers on equip- 
ment problems. Sprout-Waldron has not 
as yet announced appointment of a rep- 
resentative to replace Mr. Drury. 


Walter B. Drury 


Ijams Announces Cut 
In Inspection Fees 


Paul Ijams, director of the control divi- 
sion of the Kansas state board of agri- 
culture, has announced a reduction in the 
inspection fee of feedstuffs effective July 
1, 1945. According to Mr. Ijams, the in- 
creased tonnage of feeds sold in Kansas 
in recent years has created a reserve fund 
which makes the reduction possible. 

The new rate will be 4 cents per ton 
compared to the current rate of 6 cents. 
The board is now taking orders for in- 
spection fee tags and stamps at the new 
rate. The state also provides a permit 
system whereby manufacturers may apply 
for permission to pay the inspection fee 
semi-annually, according to Mr. Ijams. 


@ CHAS. WOLOHAN, INC., Birch Run, 
Mich., has taken over the Berry interest 
in the elevator at Davison, Mich., and 
has installed a Bryant hammer mill, a 


new feed mixer and other equipment. 


@ FLOYD TEMPLIN, operator of a feed 
business in Three Rivers, Mich., is con- 
structing an elevator and feed mill in 
Nottawa, Mich., to be known as the. 
Templin Feed & Seed Co. 


COW JUDGING WINNERS 
Members of the feed industry who were 
among the winners in the 1945 cow judg- 
ing contest for advertising men sponsored 
each year by Hoard’s Dairyman, Fort At- 
kinson, Wis., were Patricia M. Berg, Quak- 
er Oats Co., who won second prize; 
Lowry H. Crites, General Mills, Inc., fifth 
prize; and Frank B. Astroth, Philip R. Park, 
Inc.; I. S. Riggs, Quaker Oats Co.; and 
D. W. Tether, General Mills, Inc., who re- 
ceived honorable mention. First prize went 

to E. L. Aikens, Allis-Chalmers Co. 
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hat good an engine—without an en- 
gineer? Proper guidance is everything. 


The Amburgo Company pioneered in the 
proper use of Vitamin Concentrates. Your Am- 
burgo representative is highly trained and 
skilled in the performance of giving informa- 
tion to Millers everywhere. He is armed with 
the latest findings of research from Colleges 


and Commercial organizations. Today, when 
your Amburgo representative calls, not only 
will you and your feed business represent a 
mighty good engine but your Amburgo repre- 
sentative will serve as a fine engineer. 


Amburgo is a progressive organization—and 
is proud to represent 


(Originators of Vitamin D supplements in Dry form) 
Silmo, too, is a good engine to ride. They pioneered in the manufacture of Vitamin 


products for Poultry and Animal Feeding. 


SILMO VIT-D-400—has a guaranteed potency—is free of fatty acids—is easy to mix and 
eliminates waste and spoilage. VIT-D-400 can be used at same level as 400D oils and is 
more convenient to use. VIT-D-400 is backed by years of research. 

The Amburgo Co. is also distributor for SILMO XX (Feeding oil 400D-3000A), long 
acknowledged the ideal Potency, idcal for both feeding results and practical mixing. 


IMPROVEMENT. 
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OQ SPRING convention of the Ameri- 

can Feed Manufacturers association 
was held during this war year but essen- 
tial association business was transacted 
by the board of directors at a meeting held 
May 17 and 18 at the Drake hotel, Chicago. 
Despite the absence of a general meeting, 
the organization made many important 


WHO'S WHO ON PAGE 38 


On the opposite page are pictured 
members of the board of directors of the 
American Feed Manufacturers association 
as they convened in Chicago May 16 
and 17, 1945. 

Shown seated at the table, reading 
clockwise are: O. S. Chandler, Acme 
Feed Mills, Burlington, N. C.; James H. 
Murphy, Murphy Products Co., Burlington, 
Wis.; H. L. McGeorge, Royal-Stafolife 
Mills, Memphis, Tenn.; Troy V. Cox, Albers 
Milling Co., Seattle. Wash; George 
W. Smith, Archer-Daniels-Midland Co.; 
Minneapolis; Frank E. Boling, Hales & 
Hunter Co., Chicago; Fred W. Thomas, 
Larrowe Milling Co., Detroit; T. E. Aubrey, 
Aubrey & Co., Louisville; H. E. Frederick, 
Scott Mills, Inc., Marysville, Ohio; Col. J. 
W. Keller, Pratt Food Co., Philadelphia; 
W. P. Bomar, Bewley Mills, Fort Worth, 
Texas; Ralph Field, president and secre- 
tary of AFMA; Arthur F. Hopkins, Chas. 
M. Cox Co., Boston; O. M. Straube, May 
Way Feed Mills, Inc., Kansas City, Mo.; 
A. F. Seay, Purina Mills, St. Louis; L. R. 
Hawley, Quaker Oats Co., Chicago; L. S. 
Riford, Beacon Milling Co., Cayuga, N. Y., 
stenotype reporter for the meeting; W. P. 
Frost, Eastern States Farmers Exchange, 
Buffalo; Ellis T. Early, The Early & Daniel 
Co., Cincinnati; P. W. Chichester, Dietrich 
& Gambrill, Inc., Frederick, Md.; W. D. 
Walker, Arcady Farms Milling Co., Chi- 
cago; Fred N. Rowe, Valley City Milling 
Co., Portland, Mich.; and L. A. Brooks, 
Cosby-Hodges Milling Co., Birmingham, 
Ala. 

Standing, clockwise: E. P. MacNicol, 
assistant to President Field of AFMA:; 
G. A. Shafer, Pratt Food Co., Philadelphia; 
Thomas W. Staley, Staley Milling Co., 
Kansas City, Mo.; Carl O. Orsinger, 
Waterloo Mills Co., Waterloo, Iowa; 
Ralph R. Young, Young & Sons Co., 
Hutchinson, Kan.; C. B. Fretwell, Spartan 
Grain & Milling Co., Spartanburg, S. C.; 
W. S. Young, Kasco Mills, Inc., Waverly, 
N. Y.; R. E. Barinowski, Feedright Mill- 
ing Co., Augusta, Ga.; and George C. 
Thomas, McMillen Feed Mills, Inc., Fort 
Wayne, Ind. (Additional photos on 
page 69.) 


plans and is embarking on an ambitious 
program. 

One of the most important forward steps 
was the inclusion in the yearly budget of 
$24,000 earmarked for public relations 
activities. About $12,000 was set up for 


THE FEED BAG — June, 1945 


maps program for 
coming year 


this purpose during the previous fiscal 
year but only a small percentage of the 
money was actually used. With the larger 
budget, it is anticipated that a full time 
employe will be added to direct industry 
public relations. 

One of the first public relations jobs will 
be the publication of a book explaining 
the value of formula feeds and later it is 


expected that a half-hour motion picture 
will be developed which will deal with 
feed value and utilization. 

The directors also voted to sustain and 
enlarge the association's nutrition commit- 
tee and decided that this committee would 
henceforth be known as the nutritional 
council. The Feed Industry council was 
continued and plans are now being made 
to set it up permanently after V-J day 
with its chief function to improve relations 
between the industry and the experiment 
stations and colleges. 

Two new committees—a mechanical and 
operating committee and a sales commit- 
tee—were proposed. Action was post- 
poned pending the report at the next meet- 
ing of a committee named to consider 
these proposals. Plans for a possible 1945 


ACOBSON  knife-cut corn is 
bright, clean-cut, evenly graded, 
free from fines. It gets the “call” 
at higher prices over ordinary 


cracked corn. 


The grader separates the product 
hen size, 
medium, chick and fine meal, and 
the fan draws off the bran and 


into four classes . 


dust. 


The complete machine is light running . . . requires 
only 5 HP, and may be obtained with or without motor. 
The illustration shows the complete motor driven unit. 
Furnished with either mill frame or high frame with 


bagging attachments. 


Get all the facts and you'll choose Jacobson ma- 
chinery. Write for full information. 


JACOBSON MACHINE WORKS 


1074 Tenth Avenue S. E. 


Minneapolis 14, Minn. 


Grinders — Magnetic Separators — Feed Mixers 


e 
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convention later in the year were dis- 
cussed but this was left up to the execu- 
tive committee to decide in case the ODT 
ban on meetings should be lifted later in 
the year. 

Arthur F. Hopkins, Chas. M. Cox Co., 
Boston, was re-elected chairman of the 
board of directors. L. R. Hawley, Quaker 
Oats Co., Chicago, was again elected 
vice chairman; R. M. Field, president and 
secretary, and W. R. Anderson, Flour & 
Feed, Milwaukee, treasurer. C. S. Wool- 
man, Hales & Hunter Co., Chicago, was 
elected national councillor to the United 
States chamber of commerce. 

The following are the current members 
of the board: 

One year—W. P. Bomar, Bewley Mills, 


Fort Worth, Tex.; P. W. Chichester, Dietrich 
& Gambrill, Inc., Frederick, Md.; Ellis T. 
Early, The Early & Daniel Co., Cincinnati, 
Ohio; J. W. Keller, Pratt Food Co., Phila- 
delphia, Pa.; H. L. McGeorge, Royal-Stafo- 
life Mills, Memphis, Tenn.; Ralph R. Young, 
Young & Sons Co., Hutchinson, Kan.; W. S. 
Young, Kasco Mills, Inc., Waverly, N. Y.; 
H. E. Frederick, Scott Mills, Inc., Marys- 
ville, Ohio; Fred N. Rowe, Valley City 
Milling Co., Portland, Mich.; J. H. Murphy, 
Murphy Products Co., Burlington, Wis. 
Two years—L. §S. Riford, The Beacon 
Milling Co., Inc., Cayuga, N. Y.; Troy V. 
Cox, Albers Milling Co., Seattle, Wash.; 
C. B. Fretwell, Spartan Grain & Mill Co., 
Spartanburg, S. C.; W. P. Frost, Eastern 
States Farmers’ Exchange, Buffalo, N. Y.; 
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ARE AVAILABLE FOR 


“HI-GO” 


for High Bred Going Horses 
Bird HI-GO" Supplementary Feed. 


corrects deficiencies. 


and 50 lb. packages. 


Sheboygan Falls, Wisconsin 


Protitable Distributorships 


CAPTAIN BIRD 


An Improved Supplementary Feed 


Statements from owners of pleasure and 
high bred show horses, and operators of 
famous racing stables in all parts of the 
U. S. attest the effectiveness of “Captain 


Containing properly balanced vitamins, min- 
erals, hematinics, and other elements, one 
pound of “Captain Bird HI-GO" mixed with 
one day’s normal supply of grain quickly 
Results noted include 
improved “bloom,” better muscular coordina- 
tion, proper growth of bone structure. Easy 
to use—supplied in small units—5 Ib., 25 Ib. 


A PROFITABLE FRANCHISE for "Captain 
Bird HI-GO"' Supplementary Feed is available 
to state distributors. Use the coupon to send 
for complete details and sample of products. 


SHEBOYGAN FALLS MARKETING ASSOCIATION 
Sheboygan Falls, Wisconsin 


SHEBOYGAN FALLS MARKETING ASSOCIATION 


/ 


5 
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“Captain Bird HI-GO"' is 
registered and used now in 
25 states. 


Typical of comments being re- 
ceived is this statement of 
A. E. B.* of Canton, N. Y. 


“Since using ‘Captain Bird HI- 
GO,’ horses seem more easily 
managed without losing any 


animation.” 


*Full name upon request. 


Please send me a sample and full information about available State Distributorships * for | 


"Captain Bird HI-GO"' Supplementary Feed. 


Address 


l 
| 
NAME 
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Arthur F. Hopkins, Chas. M. Cox Co., 
Boston, Mass.; R. E. Barinowski, Feedright 
Milling Co., Augusta, Ga.; George C. 
Thomas, McMillen Feed Mills, Inc., Fort 
Wayne, Ind.; B. D. Eddie, Superior Feed 
Mills, Oklahoma City, Okla; Fred 
Thomas, Larrowe Milling Co., Detroit, 
Mich.; Carl Orsinger, Waterloo Mills Co., 
Waterloo, Ia. 

Three years—J. B. DeHaven, Allied Mills, 
Inc., Chicago, Ill; George W. Smith, 
Archer-Daniels-Midland Co., Minneapolis, 
Minn.; L. R. Hawley, The Quaker Oats Co., 
Chicago, Ill.; Thomas W. Staley, Staley 
Milling Co., Kansas City, Mo.; Frank E. 
Boling, Hales & Hunter Co., Chicago, IIL; 
O. S. Chandler, Acme Feed Mills, Buzling- 
ton, N. C.; A. F. Seay, Purina Mills, St. 
Louis, Mo.; T. E. Aubrey, Aubrey & Co., 
Louisville, Ky.; W. D. Walker, Arcady 
Farms Milling Co., Chicago, Ill; L. A. 
Brooks, Cosby-Hodges Milling Co., Birm- 
ingham, Ala. 

Members of the executive committee of 
the association include Messrs. McGeorge, 
Frederick, Murphy, Riford, Hopkins, Fred 
W. Thomas, DeHaven, Hawley and Seay. 


New Wayne Feed Show 
Goes on Air July 3 


“Let's Go Visiting” is the name of the 
new Wayne feed radio show which will 
go on the air July 3, according to an an- 
nouncement by John L. Richardson, Allied 
Mills’ director of advertising and sales 
promotion. 

The new show marks Allied Mills’ sixth 
consecutive year of radio advertising, ac- 
cording to Mr. Richardson, and has been 
developed from a comprehensive survey 
in which more than 20,000 farmers were 
personally interviewed and questioned in 
regard to what they like most to hear on 
radio programs. 

The new Wayne radio show, heard 
twice each week the year ‘round over 
leading farm stations, will feature Med 
Maxwell, nationally-known farm __inter- 
viewer, in informal visits with interesting 
people and from _ interesting places 
throughout 30 states. 

Supporting Maxwell on the show is 
Charles Lyon, popular NBC announcer, and 
Howard Peterson, one of the nation’s best 
known organists, who will play old-time 
favorites as well as newer melodies on the 
giant pipe organ. “Let's Go Visiting” is 
being produced by the Western Adver- 
tising agency, Chicago. 


@ OLAND EICHLER, Hillsdale, Mich., has 
been named manager of the Hillsdale 


Cooperative association feed mill. 
e 


NEW FEED BUSINESS 

Tyndall Seed, Feed & Supply Co., Kins- 
ton, N. C., will be opened for business 
around June 25 according to an announce- 
ment by Albert F. Tyndall. The company 
will deal in complete lines of seeds, feeds 
and farm supplies. Mr. Tyndall was for- 
merly associated as a partner for 16 years 
in the West & Tyndall Feed Co., Kinston, 
with Ray R. West. In January he sold his 
interest in the company to Mr. West. 
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RICE 
= 
TOTAL COSTIOF 
| 
INGREDIENTS 
PROFIT 


My 40% Hog Concentrate was top-quality. To give me a 
normal profit it should have sold to dealers for $73.85 a ton. 
But a competitive feed of similar quality was priced below 
mine. It was necessary to find a solution —and quick! 


a 4 
ICE 
TOTALCOSTOF 
INGREDIENTS \_ 
LD 
PROFIT 
a By reducing feed quality, I lowered my total ingredient cost. 


I also cut my profit from $7.00 a ton to $6.15. My selling 
price was now $72.19 but still not as low as my competitor's. 
I was STUCK! Formula Audit Bureau came to my rescue. 


COMPETITOR 
PRICE 


QUAL 


cos] 


TOTA 
INGREDIEN 


Following the Bureau’s suggestions I was able to bring feed 
quality back to par, restore profit to $7.00, and cut my selling 
price to $70.45—thus not only meeting but UNDERSELLING 
all comparable competition. They sure know their stuff! 


This feed manufacturer has a good-size business, with 
a long record of profitable operation. Yet Dawe’s 
Formula Audit Bureau was able to help him reduce 
total ingredient cost not only of his Hog Concentrate, 
but several other feeds—all without sacrificing quality. 


The Dawe’s organization has similarly helped many 
other mills, both large and small. The service is confi- 
dential, and strictly individual—based on your mixing 
equipment, your available ingredients, and the compet- 
itive conditions and feeding customs in your territory. ‘ 
Backed by the latest scientific nutrition research , 
as well as years of successful practical experi- | 
ence in feed mixing and merchandising. Remember, | 
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Manufacturers of VITAMELK BASE, FLAVONNE 
RIBO-D, ENRICHO, VITAMELK CONCENTRATES, 


RIBO-D 400 (AOAC), DAWE’S DRY D, AND 
ALASKA BRAND FEEDING OILS. — 


all arrangements are strictly confidential and individ- 
ualized to your requirements. 


Your request for an audit of 
your formulas will not obligate 
you in any way. The coupon be- 
low is for your convenience. 
Why not use it—TODAY. 


Dawe’s Formula Audit Bureau Dept. FB10 


4800 So. Richmond St., Chicago, 32, Illinois i 
Please send me full details of Formula Audit Bureau 1! 
Service WITHOUT OBLIGATION. i 
Name 

City ___ State 
| 
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WITHOUT CUTTING 
PROFIT 
WAS MY PROBLEM 3-HOW FORMULA AUDIT BUREAU DID SOLVE IT! 
N 
: 
Man 
_Twis may You Money! | 
: 


Listening to the legal profession ex- 
plain MPR$85, I contemplated that this is 
really the golden age for lawyers. They 
“horn in” on every business activity from 
life to death. They write the rules, inter- 
pret the rules and then either prosecute 
or defend you when involved with an 
infraction of the rules. They can't lose for 
they are well paid whatever they do and 
their fees make pikers of the doctors and 
dentists. 

Most of my fellow association secre- 
taries are interested in the weather and 
if you are too, please sympathize with 


MINERAL 


Facts for 


FEED MEN 


HOW TO MINERALIZE 
ANY FEED WITHOUT PRE-MIXING 


Feedmen in increasing numbers are relying on “Formula B” to solve 
their mineral problems easily, accurately and economically . . . EASILY 
because you use “Formula B” just as it comes from the bag—WITHOUT 
ANY PRE-MIXING! ACCURATELY because every lot of “Formula B” 
is manufactured under strict chemical control and carefully analyzed ty 
an independent laboratory. ECONOMICALLY because it assures you 
complete mineral balance when limestone and salt are added separately. 


“Formula B” includes four completely soluble forms of phosphorus as 
well as iron, copper, cobalt, manganese and iodine, plus zinc and boron 
for additional protection—all in one sack at one time! 
If you want a COMPLETE mineral feed, use ‘Formula B” with salt and 
calcium carbonate from your own stock in the “1-1-8” ratio. This results 
in real savings in labor, time and storage space . . . also saves on freight. 
A quarter century of experience is back of the development of ‘Formula 
B”’—your guarantee of complete satisfaction. 
write today for full information and prices. 
THE ORIGINAL 


The HERMAN NAGEL Co., 53 W. Jackson Blvd. 
CHICAGO 4, ILLINOIS 


ERAL CONCENTRATE 


FOR POULTRY AND ALL LIVESTOCK 
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me in the fact that it has been cold, 
cloudy and raining here in Milwaukee 
all spring. So the junior Charlie Decker, 
manager of the Milwaukee plant of the 
Chase Bag Co., hasn't minded too much 
that a case of the mumps has kept him 
off the golf courses and incidentally away 
from his office. 

Bright spot in the local news was the 
arrival of a second son in the family of 
Eldon H. Roesler, vice president and busi- 
ness manager of The Feed Bag publica- 
tions. The baby was born June 4 and 
has been named Timothy Eldon, which 
makes it Tim and Tom for the pair. 

Veteran employes are now 100 per cent 
owners of the Farley Feed Co., Janes- 
ville, Wis., which was founded in 1929 
by Ray Farley, who died last year. C. L. 


... By HERMAN NAGEL 


See your distributor or 


O. Smith is president, Clyde Morris vice 
president and Irma Lone, secretary-treas- 
urer. 

We are glad to report that after more 
than eight weeks of treatment, Frank 
Bowes, president of the New England By- 
Products Co., Boston, has finally recov- 
ered from the effects of a very unusual 
accident. A 50-pound picture of Daniel 
Webster fell from the wall onto Frank's 
head while he was attending a dinner 
party at a Boston hotel. It is rumored 
that Dan was reaching for a drink. 

Seeing Philadelphia take two from the 
St. Louis Cardinals the other day en- 
couraged me io talk baseball with a 
friend of Gus Ackerman, Oyster Shell 
Products Corp., New Rochelle, N. Y., who 
was afterward discovered to be one of 
the owners of the Browns. Believe it or 
not, baseball really isn’t one of my 
specialties. I sat in the bleachers for 
many years but the only fly I ever caught 
flew into my mouth, which should have 
taught me to keep it shut. 

Lt. Col. Ron Kennedy, former secretary 
of the Western Grain & Feed association, 
Des Moines, is evidently still in England, 
judging from a return card from The Feed 
Bag Red Book received from him the 
other day. 

Joe, Bernard and Albert Werthan of the 
Werthan Bag Co., Nashville, Tenn., re- 
cently entertained Mr. and Mrs. W. D. 
Walker, Arcady Farms Milling Co., Chi- 
cago, who went to Nashville after two 
weeks at French Lick. Wirt is expecting 
his son, Lt. W. D. Walker, Jr., back from 
England on leave later this month. 

Shingles were temporarily added to the 
line of Will K. Miller’s Orlando (Florida) 
Seed Co., but Will has now recovered 
and denies he ever planned to enter the 
lumber business. Incidentally, Will plans 
all the skillfully layed-out advertising of 
the S. Howes Co., Silver Creek, N. Y. 

The Western Advertising Agency of Chi- 
cago has been appointed to handle the 
advertising of Allied Mills, Inc., Fort 
Wayne, Ind., according to announcement 
by John L. Richardson, advertising man- 
ager. Lee Hammett is the account execu- 
tive. H. T. Morris, manager of the feed 
department of the A. E. Staley Mfg. Co., 
Decatur, Ill., can well be proud of his 
company’s record in the soybean extrac- 
tion business. The first Staley soybean 
plant was opened 22 years ago and just 
recently a new plant doubling the firm's 
capacity was placed in operation. 


Col. George W. Perkins, who has served ° 


with the army chemical warfare division 
in both the Pacific and European theaters 
of operation, is back on the job as execu- 
tive vice president and treasurer and a 
director of Merck & Co., Rahway, N. J. 

John W. Rayney, Oak Park historian 
and western allocation director for the 
Silmo Chemical Corp., Vineland, N. J., is 
painting his boats and getting everything 
ready for his friends who are invited to 
visit him at his Fox Lake, Ill., summer 
home. Bring your own bottles and red 
points, John warns. 

Before you go, buy another war bond. 
Let's finish the Japs this year.—D. K. S. 
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FASTEST SELLING SPRAY 
ON THE MARKET 


JUNE, JULY, AUGUST, SEPTEMBER 
. . . these are the months when 
Kritter Spray sales boom. Get it on 
your shelves quickly. Each day's 
sales are important. Available for 
prompt delivery in a variety of 


attractive containers. 


/ 1, 2 and 5 Gallon Cans 
¢ 15, 30, 50 Gallon Drums 


* 


STOCK AND PUSH 


KRITTER SPRAY 


Here’s the dairy spray that farmers ask for because it’s the 
spray that gives the results they want. Protects cattle from flies 
and biting insects. Combines quick knockdown, high killing 
power, with repellency that lasts as long as 8 hours. Thrifty to 
use; one gallon sufficient for 110 to 130 good, thorough cow 
sprayings. Serves customers three ways — by helping cows 
produce more; by preventing spread of disease; by guarding 
against danger of contaminated milk. Build profits with this 
fast-selling item. Order Kritter Spray from your wholesaler now. 


W.H. BARBER CO. 


MINNEAPOLIS 


HICAG 
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Wide 


WIDE variety of essential sidelines 

along with a sincere helpfulness to 
customers account for much of the grow- 
ing success of the Farmers Co-op Ele- 
vator Co., Iowa Falls, Iowa. 

According to Clyde M. Hoffman, man- 
ager, farmers and feeders like the con- 
venience of purchasing many of their 
needs at one place. In consideration of 
that fact, the company has added to its 
regular stock of feed numerous other 
products and services closely allied to 
farming. 

Twine, posts, seed corn, lumber, paint, 


of sidelines helps 
iowa falls co-op 


wire, flour, poultry remedies, oil and 
gas, are among the many items handled 
by the Farmers Co-op Elevator. Such 
products never fail to. attract business, 
usually promote more feed sales, and 
also renew old customer patronage, Mr. 
Hoffman said. 

“There is never a time or season of the 
year that one or more of our sidelines are 


THE BAG LINE IS OUR LIFE LINE 


EAHR SHIPPING PLATFORMS are 
unusually busy these days .. . 
Bundle upon bundle of Quality Textile 
Bags are being loaded on freight cars 
and motor trucks to be sped to the 
plants, farms, warehouses and mills 
throughout the nation. 
Bags for war, bags for industry, bags 
for agriculture—with all providing 
maximum low-cost safety and protec- 


iY. Yous 


NEAHR 


EB 


tion for goods in transit and storage. 
Yes, these are Neahr Quality Textile 
Bags—born of 89 years experience in the 
design and manufacture of better bags 
for every bag packaging requirement. 

You pay no premium for M. J. Neahr 
& Company Quality Textile Bags. 
Specify them and be sure of getting 
the finest. 


a 
Bacs 


1600 SOUTH DEARBORN STREET © CHICAGO 16, ILLINOIS 
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not an inducement for some farmer to 
visit the store," commented Mr. Hoffman. 

Seed and fertilizer are good volume 
builders in the early spring. All through 
the growing season, the firm makes 
friends by constantly taking an interest 
in the progress of the crops and by offer- 
ing suggestions to the customers for in- 
creasing production of livestock and poul- 
try. Another important sideline is the 
buying and selling of hogs. Three trucks, 
owned by the drivers, who work on a com- 


CUSTOM grinding and mixing 
are in big demand at the 
Farmers Co-op Elevator Co., 
lowa Falls, lowa. Here is a 
typical scene at the feed plant 
on a busy day, 


mission basis, are on the road daily. Some- 
times the hogs are brought to the com- 
pany by the farmers. The firm, how- 
ever, keeps the hogs only for a few hours, 
allowing only enough time for sorting and 
reloading them. They are shipped eith- 
er by truck or by rail to a packing com- 
pany nearby. 

Poultry remedies have proved an es- 
pecially profitable sideline. A full line 
of Gland-o-lac products is carried, and 
the company is always ready to offer a 
free post-mortem diagnosis of diseased 
poultry. If Mr. Hoffman does not recog- 
nize the disease, however, he is quick to 
call in a professional and by such help- 
fulness he gains the confidence of the 
customers. 

The Farmers Co-op also makes a point 
of rendering good custom grinding with 
its new and efficient equipment. In the 
mill is a 30” Munson mill with two 50 
h.p. motors, a corn sheller, a one-ton 
mixer, oats huller and corn cracker. 

“Some days as many as 25 wagons, 
trucks and cars wait in line for their feed 
to be ground and mixed,” Mr. Hoffman 
remarked. “We mix and grind the feed 
for a nominal cost as a service.” 

“Very important for every feed dealer 
to consider,” Mr. Hoffman noted, “is the 
fact that such friendly economical serv- 
ices to the customers open the way, for 
the firm to make new friends and at the 
same time help promote the sale of feed 
and other sideline items.” 

e 


@ HOBBS GRAIN CO., Hobbs, Ind., is 
building a lumber yard and builders’ 
supply department. 
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THREE CONSISTENT STEPS MADE 
B. F. Gill Co. a Million Dollar Purina Dealer 


Pood 


STARTENA 


B. F. Gill (left) and Wynne Ervin, owners of 
. F, Gill Company, are photographed in front 


of an eye-catching poultry products display 
that includes chicks, Startena, Growena, Chek- 
R-Tabs, Chek-R-Fect and Layena. 


Ask B. F. Gill or Wynné Ervin, partners in B. F. Gill Company, 
Oklahoma City, how they sold a million dollars worth of 
Purina chows and they’ll give you a three-part answer... 


e They sold quality products—Purina products—that stayed 
sold. Since becoming Purina Dealers in 1918, they have con- 
centrated on one line. 


e They have always carried a complete line, even through the 
depression. This builds up customer-confidence and also pro- 
vides the opportunity to sell allied items. 


e They keep up-to-the-minute on feeding information. Mr. 
Ervin, manager of the business, has never missed a Purina 


SANITATION PRODUCTS. 
fot CONTROL of 


Sanitation products get a heavy play at the B. F. Gill store. This neat 
display attracts customers, and when, for example, a poultry feed 


buyer comes in, it is usually easy to make an added sale of Chek-R-Tabs, 


drinking water tablets, or Chek-R-Fect, poultry disinfectant! 


When Purina advertising sends customers to “the store with the checker- 
board sign,” it's easy for Oklahoma City people to pick out the B. F. Gill 
Company store. The big display windows are attention getters, too. 
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training session and he always carries the training program 
on to his company’s employees. 


Considering this aggressive policy, it’s easy to see why 
the B. F. Gill Company says, “A repeat customer for 25 years 
is better than 25 customers.” And they back it up by showing 
you an impressive list of good customers who have been 
with them, year in and year out, for 25 years...and who 
have bought much of the volume that put B. F. Gill Company 
in Purina’s Million Dollar Club. 


PURINA MILLS ¢ Headquarters, St. Lovis 2, Mo. 


This corner of the Gill store indicates how thoroughly space is utilized. 

Along the wall are two rows of bins for bulk seed, a shelf for various 

checkerboard-bagged products and display material, and an upper 
shelf for feeders and other supply items. 
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4 Hub of-a Profitable Farm Supp'y Business 


Gof 


the 


FROM THE 


@ Sardines in great schools in the Pacific 
gather and carry in their bodies the vital 
“A” and “D” Vitamins so necessary to 
“spark” your feeds. Catching these fish for 
processing is one of the great enterprises of 
the West Coast. The boats goout at nightwhen 
the fishermen can see the phosphorescent flash 
as the fish break water. The school when 
found is surrounded by a purse net about 
1200 feet long . . . Then the net is drawn 
together and the haul of fish 
is loaded into the boat with 
a“brail’’ operated by power. 


The illustration shows. a 
sardine boat, with lookout \ 
and “‘brail”. Over 200 tons 
of fish have been taken in 
one haul of the net. 


WRITE FOR 
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Problem 


Sardilene starting from the sea provides 
one of the best sources of Vitamins A and 
D. With it you help solve the problem of 
maintaining your standard Feed Quality 
in these hectic times. 


The high physical qualities of Sardilene, and its 
biological standardization, assure proven results 
for those who include this High-Vitamin 


product in their poultry and live-stock feeds. 
immediate shipments can be made. 


QUALITY GUARANTEED! 


DETAILS 
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survey shows changes in 


Commercial Hatchery 


production and capacity 


HE commercial hatchery in- 
7 dustry is a vital part of the 

poultry industry in the United 
States. Commercial hatcheries 
operate in every state. In 1943, 
about 84 wer cent of the chickens 
raised on farms were purchased 
as baby chicks from commercial 
hatcheries. In addition, commercial 
hatcheries produced 286 million 
commercial broiler chicks in 1943. 
The industry, in supplying the 
chicks necessary to meet the great- 
ly expanded need for poultry pro- 
ducis for war purposes, has made 
marked changes in capacity and 
chick production since 1938. 

The number of hatcheries has 
decreased 4 per cent since 1938. 
The 1943 survey figures show thai 
10,112 hatcheries were in operation 
in the United States at the close of 
1943, as compared with 10,531 in 
1938. Pennsylvania, with 636 hatch- 
eries, had the highest number of 
hatcheries in any state; lowa was 
second with 624; and Texas was 
third with 615. 

In 20 states, between 1938 and 
1943, numbers of hatcheries in- 
creased. In 25 states numbers de- 
creased. In three states no change 
was shown. Most of the increases 
occurred in the South Atlantic and 
South Central regions. Numbers 
declined principally in the East 
North Central, New England, and 
Pacific Coast states. A decline of 
109 hatcheries in California was the 
largest shown for any state; Illinois 
was next with a decrease of 96 
hatcheries. 

Hatcheries that were operating 
in 1943 had a total incubator capac- 
ity of 504,640,000 eggs, compared 
with a total capacity of 397,376,000 
in 1938—an increase of 27 per cent. 
In all regions except the Pacific 
coast, incubator capacity increased 
during the 5-year period. The small- 
est increase was 11 per cent in the 


THE FEED BAG — June, 1945 


East North Central states. The 
South Atlantic and South Central 
states showed the greatest in- 
creases—97 and 48 per cent, re- 
spectively. The largest percentage 


Estimates of chicks produced by 
commercial hatcheries are made 
monthly and annually by the United 
States department of agriculture. Ba- 
sic data for these estimates are ob- 
tained from comprehensive surveys 
of the industry made at intervals of 
about five years. The most recent of 
these was an extensive survey of 
hatchery operations made in 1943, 
and previous to that, in 1938. The 
estimates published in this report, 
compiled by the bureau of agricul- 
tural economics, reveal the changes 
that have occurred in the hatchery 
industry from 1938 through 1943. 


changes in capacity in individual 
states occurred in these two regions. 
Delaware led with an increase of 
202 per cent, North Carolina was 
second with an increase of 161 per 
cent, and Georgia third with an in- 
crease of 159 per cent. The largest 
quantity increases in egg capacity 


were in Missouri (14,829,00 eggs), 
Minnesota (11,154,000 eggs), and 
Iowa (7,962,000 eggs). 

In 1943 the average capacity per 
hatchery was 49,900 eggs, com- 
pared with 37,700 in 1938. The 
chart on this page shows ihe 
changes within the eight size group- 
ings of hatcheries between 1938 
and 1943. The number and capac- 
ity of hatcheries have decreased 
in the size groups that have egg 
capacities of less than 40,000. In 
all other size groups, the number 
of hatcheries and their egg capac- 
ities have increased. The capacity 
of hatcheries in the 500,000-eggs- 
and-over group increased by 43,- 
995,000 eggs from 1938 to 1943, 
which accounts for 4] per cent of 
all the expansion in the industry 
between 1938 and 1943. 

The average percentage of eggs 
hatched changed very little in this 
period. In 1938 the average per- 
centage hatch for the United States 
was 68.2 and in 1943 it was 68.3. 
The New England states had the 
highest percentage hatch in 1943 


CAPACITY OF COMMERCIAL HATCHERIES 1938 AND 1943 
(By Size Groups) 
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with 69.8, followed by the West North 
Central states with 69.3 per cent. The 
Mountain states, with 65.0 per cent, had 
the lowest. Vermont led all states, with 
72.7 per cent hatch. Utah and Wyoming 
were lowest among the states, with 60.9 
and 63.8 per cent, respectively. 

Eggs set per unit of capacity of the 
hatchery is a significant item. The average 
number of eggs set per unit of capacity for 
the United States in 1943 was 4.67 eggs, as 
compared with 2.90 eggs in 1938. An 
average of 3.19 chicks were hatched per 
unit of capacity in 1943 as compared with 
1.98 chicks in 1938. The New England 
states set an average of 7.10 eggs per unit 
of capacity and led all other regions. 
Delaware led all states with an average 
of 8.66 eggs per unit of capacity. Other 
states with a high utilization of existing 
capacity were Connecticut, Rhode Island, 
Maryland, New Hampshire, and Florida. 
A considerable number of individual 
hatcheries reported as high as 10 eggs set 
per unit of capacity in 1943. A definite 
relationship apparently exists between size 
of hatchery and rate of capacity utiliza- 
tion, with the rate of capacity utilization 
increasing as the size of hatchery in- 
creases. Many of the larger hatcheries 
operate on a year-round basis, supplying 
chicks for the rapidly expanding commer- 
cial broiler production. 

From 1938 to 1943, the annual output of 
chicks by commercial hatcheries more than 
doubled. About 1,609,121,000 chicks were 
produced in 1943 as compared with 785,- 
687,000 in 1938. The output increased de- 
cidedly in all sections and in all states. 
The South Atlantic and South Central 
states showed the largest percentage in- 
creases. The output of chicks in the South 
Atlantic states during 1943 totaled 222,483,- 
000 compared with 67,733,000 in 1938--an 
increase of 132 per cent. Other increases 
were 99 per cent in the Middle Atlantic 
states, 95 per cent in the West North Cen- 
tral states, 93 per cent in the New England 
states, 83 per cent in the Pacific Coast 
states, 80 per cent in the Mountain states, 


and 79 per cent in the East North Central 
states. 

The three states that showed the largest 
percentage gain were Delaware, with a 
gain of 622 per cent, Georgia, 354 per cent, 
and Louisiana, 262 per cent. The three 
states making the largest actual gain in 
output were Missouri, with an increase of 
74,284,000 chicks, Illinois, with an increase 
of 61,347,000, and Iowa, with an increase 
of 52,776,000. 

Hatcheries with capacities of 60,000 eggs 
and over, comprising about 22 per cent 
of the total number, produced 72 per cent 
of the hatchery chicks in 1943. Almost one- 
fifth, 18.2 per cent, of the chicks hatched 
in 1943 were produced by the 88 largest 
hatcheries that have egg capacities of 
500,000 eggs and over. 

The method used in estimating the 1943 
production can be called the ratio-to-capac- 
ity method. As the number of eggs set and, 
therefore, the number of chicks hatched 
per unit capacity vary with the size 
of hatchery, the total operating capacity 
was established for each of eight size 
groups within each state. To establish the 
ratio of production to capacity the hatch- 
eries replying to the questionnaires were 
segregated into these eight size groups. 

Taking each size group as a unit, the 
ratios of chicks hatched and eggs set to 
total egg capacity were calculated for 
those replying. These ratios were applied 
to the total estimated capacity of all 
hatcheries in the size group in order to 
compute the totals of eggs set and chicks 
hatched. 

The assumption on which this proce- 
dure is based is that the operations of 
the hatcheries that did not reply to the 
questionnaire would be on approximately 
the same scale as those of the hatcheries 
within the same capacity size group in 
the same state that did reply. The sum 
of the totals of the eight size groups is the 
estimated total production for the state. 

After annual estimates of production for 
each size group had been established, es- 
timates of monthly operations were made 
by distributing the annual production by 


CHICKS HATCHED BY COMMERCIAL HATCHERIES 1938 AND 1943 
(By Size Groups) 
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size groups according to the monthly per- 
centage distribution shown by hatcheries 
that reported monthly operations. Returns 


that reported production were received 
from hatcheries having 72 per cent of the 
total estimated egg capacity of all hatch- 
eries in the United States. The estimates 
of total .hatchings based upon these re- 
turns indicate that they produced 72.7 per 
cent of all chicks. 

The main hatching season runs from 
January through July. More than 80 per 
cent of the annual output of chicks is pro- 
duced during these months. Approximate- 
ly 60 per cent of the annual production is 
usually produced during the three months 
of March, April, and May. The volume of 
hatchings apparently remains fairly con- 
stant from August to December. During 
each of the months, August, September, 
October, November, and December pro- 
duction is approximately 2 #9 3 per cent 
of the annual production. The production 
of hatchery chicks during the period Au- 
gust through December, is small when 
compared with production during the oth- 
er months of the year. But its importance 
to the hatchery industry becomes appar- 
ent when it is pointed out that the greater 
part of this seasonal hatch is for commer- 
cial broilers, which were not prominent in 
the markets 10 years ago. It represents 
the sale of millions of chicks during a 
period in which, a few years ago, very few 
were hatched. 

In all but a few states, some chicks are 
hatched by commercial hatcheries during 
every month of the year. The output ranges 
by states from a few thousand to millions 
of chicks. When the demand for commer- 
cial broilers is good, as in 1943, many 
hatcheries in the New England, South 
Atlantic and South Central states operate 
during every month of the year, with very 
little variation in monthly output. 

Principal states in which hatchery 
chicks are produced in volume during ev- 
ery month, are Connecticut, Massachu- 
setts, and New Hampshire in the New 
England states; Pennsylvania and New 
Jersey in the Middle Atlantic states; Dela- 
ware, Maryland, Virginia, North Carolina, 
Georgia, and Florida in the South Atlantic 
states; Indiana, Ohio, and Illinois in the 
East North Central states; Missouri in the 
West North Central states; Arizona in the 
Mountain states; and California in the 
Pacific Coast states. The rapid growth of 
the commercial broiler industry in the 
South Atlantic and South Central states is 
mainly responsible for the large increase 
shown by the hatchery industry. 

The estimated value of chicks produced 
by commercial hatcheries in 1943 was 
$223,076,000, the highest in the history of 
the industry. Prices for chicks averaged the 
highest in the Pacific Coast and New Eng- 
land states. The average price was low- 
est in the South Central states. Iowa led alli 
states in the total value of chicks produced 
in 1943, with Missouri, Illinois, and Indiana 
ranking next in importance in the order 
named, 
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@ ROY PANSEGRAU has opened a new 
feed store at Coldridge, Neb. 
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eves Savage Standard Design Tags now make it possible for the small feed manufacturer to pse® 
have completely individualized tags at very low cost to fit his own business. ai 
con This is the same system that has been adopted by leading feed manufacturers in the pesvor 
gaol United States, who depend upon Savage Tags to speed sales, simplify handling, prevent a zee 
2: errors, and assure a steady flow of repeat business from customers who buy by the tag— cee? 
as thousands do. 
Gor’ Bright colors and related design variations tell which feed is in the bag. No detailed fs: aa 
CNN wi tag-reading necessary! Colors and boldly printed designs te// at a glance! a pitt 
e| Savage Tags are effective, economical, dependable. You can afford them; you can get ares 
yon" them because we’re making prompt deliveries; and you can depend upon them because yor’ 
sow © we're maintaining quality. Why not let us send a “Batch of Samples’ without cost or Fr god . 
| obligation to you? Write us today. 


ED 1919 - + + - Phone Cleveland 0913... - 
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Look grow 


Your manufactured feeds are making a big differ- 
ence in the lives of porkers. They’re tipping the 
scales at the 200-lb. mark in just about half the time 
it used to take, all because of the mineral-vitamin- 
protein concentrates that supplement their corn. 


There are performance advantages in Bemis Bags, 
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too. Feed users look upon well-made bags as a sign 
of quality feed. You’ll appreciate the extra strength 
and uniformity of Bemis Bags in these days when 
quality products are so hard to obtain. And you’ll 
find the 24 Bemis factories a versatile, reliable source 
of supply, even under difficult wartime conditions. 


BEMIS BRO. BAG CO. 


Offices: Baltimore Boston * Brooklyn Buffalo Charlotte 
Chicago Denver Detroit East Pepperell Houston 
Indianapolis Kansas City Los Angeles Louisville 
Memphis Minneapolis Mobile New Orleans New 
York City Norfolk Oklahoma City Omaha Peoria 
St. Helens, Ore. + St. Louis + Salina + Salt Lake C 

San Francisco Seattle Wichita Wilmington, Calif. 


BETTER BAGS SINCE 1858 
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Adjust Maximum Charges 
For Textile Sacks 


OPA has issued amendment 7 to RMPR 
74, effective May 21, 1945, making adjust- 
ments in the charges for containers in the 
sale of animal product feedingstuffs. The 
amendment provides that the seller may 
charge $3.25 per ton for textile sacks or a 
markup for sacks or other containers based 
on the reasonable market value of the 
sacks or containers at the time of the sale. 
If the buyer furnishes the sacks, the seller 
is now permitted to add 50 cents per ton 
to his maximum price bulk. 


Revise Price Regulation 
On Oats and Barley 


Effective May 28, 1945, OPA issued re- 
vised supplement 2 to FPR 2 covering 
ceiling prices on oats. The revision makes 
no drastic changes in the price of oats. 


The following differences are found in the 


revised supplement: 

1. Less than carload markups are pro- 
vided comparable to the l.c.l. markups in 
the corn regulation in order to keep the 
pattern for grains uniform. 

2. Paragraph (b) of section 10 is 
amended to. provide that where oats are 
trucked to a base pricing point and are 
sold and reshipped by a merchandiser by 
rail, he determines his maximum price by 
referring to the base price at his point. 

3. An additional markup is now pro- 
vided when oats are shipped by vessel 
on the Great Lakes or by barge, south 
or east of Cairo, Ill. This additional mark- 
up is 1 cent per bushel over the proper 
maximum price. 

4. This revised definition of “carrying 
charges” is made: “Carrying charges are 
the charges which a seller is permitted to 
add to the appropriate maximum price for 
oats when the buyer requests deferment 
of delivery of the oats beyond the free time 
allowed under the terms of the contract of 
sale. Carrying charges cover maintenance 
of condition and grade, financing, insur- 
ance and storage, and they involve the 
assumption on the part of the seller of an 
undertaking to make deferred delivery to 
the buyer, according to the grade, quality 
and quantity of oats purchased by the 
buyer, at any time the buyer may select, 
after the expiration of free time.” 

5. Sellers are now permitted to state 
their various charges, markups and costs 
either on the invoice or on the confirma- 
tion of purchase or sale. 

6. Table 1 in appendix A is clarified 
with respect to the provisions for moisture 
discounts and additional discounts are 
added for sample grade oats. 

7. St. Joseph, Mo., has been added as a 
terminal point with a base price of 74 
cents per bushel. 

OPA has also issued revised supple- 
ment 3 to FPR 2, covering sales of barley. 
This became effective May 15, 1945. The 
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changes numbered | to 5, above, listed for 
oats also apply equally for barley by the 
terms of this revision. Instead of (6) above 
applying to oats, for barley OPA has clari- 
fied its table 1 in Appendix A with respect 
to provisions for moisture and test weight 
discounts and by a rewording of the para- 
graph providing for moisture discounts. 


Limit Amount of Corn 


Used by Distillers 


The WPB on June 6, 1945, notified the 
nation’s distillers that during the third 
calendar quarter of this year they may con- 
tinue to use corn grading 3, 4, 5 or sample, 


‘but are limited in the amount they may 


use each month. These are the poorer 
grades of corn, WPB explained. 

The new monthly quota for these grades 
of corn is either 40,000 bushels or 50 per 
cent of the total quantity of grain used 
for alcohol production in that month, 
whichever is the larger. During the second 
quarter, distillers were permitted to use 
unlimited quantities of corn grading 3, 
4, 5 or sample. 

WPB explained that this action, taken 
at the request of the WFA, results from a 
sharp decline in the quantity of corn avail- 
able in market during the last few weeks. 
It is believed that the downward trend 
will continue for some time, WPB said. 

WFA pointed out that unfavorable 
weather has delayed the seeding of the 
new corn crop, and producers have be- 
come hesitant to release their holdings 
until the 1945 crop prospects are more 
certain. 


AAA Offices to Handle 
Beef Cattle Payments 


Cattle feeders may receive recently an- 
nounced beef cattle production payments 
through sight drafts which may be re- 
deemed immediately at local banks, the 
WFA reports. As under the dairy produc- 
tion payment program, the drafts will be 
issued by county AAA offices on the ac- 
count of the Commodity Credit Corp. 
Forty million dollars has been authorized 
for the program. 

The payment of 50 cents a live hundred- 
weight will be made to feeders upon 
presentation of satisfactory evidence of 
the sale of eligible cattle. Feeders who 
sold eligible cattle on or since May 19 
may ‘apply to county AAA offices and re- 
ceive payment, provided their cattle meet 
the program requirements. 

The beef cattle production payments are 
part of the program announced May 18 
by Fred M. Vinson, director of the office 
of war mobilization and reconversion, and 
are designed to aid in improving the meat 
supply. More cattle have been slaugh- 
tered during the first five months of 1945 
than for the same period last year. Even 
greater beef production, however, is 
wanted to help offset present heavy de- 


mands and the decline in hog slaughter 
during the past marketing year. 

The beef payment is the first subsidy on 
meat production paid directly to feeders. 

The government program is designed: 
(1) To encourage farmers to feed more 
cattle to heavier weights. (2) To improve 
distribution of beef by directing more 
cattle to legally authorized slaughterers 
who deliver through regular trade chan- 
nels. 

To collect the payment, a feeder is re- 
quired to own the cattle at least 30 days 
immediately before their sale. He must 
also sell to a legally authorized slaught- 
erer, which is any slaughterer who oper- 
ates under federal inspection or under an 
OPA permit. The cattle must weigh at 
least 800 pounds at the time of sale and 
bring not less than the minimum price 
for good or choice grades in the zone of 
sale. The minimum price for the good 
grade cattle at Chicago is $14.25 per hun- 
dredweight. 


Boost Processors’ Base 


On Sized Cake, Pellets 


Processors’ base prices have been in- 
creased to $47.25 from $46.50 per ton on 
sized cakes and pellets produced from 
soybeans, the OPA announced effective 
May 16, 1945. Soybean sized cakes and 
pellets are used chiefly to feed range ani- 
mals, OPA said. 

The action was taken by OPA to re- 
move impediments to the production of 
these products, which are needed for range 
feeding. The present price differential be- 
tween oil meal and sized cakes and pel- 
lets makes the manufacture of the latter 
unprofitable, OPA explained. The regula- 
tion provides a base price of $45.00 per 
ton for oil meal and oil meal cakes. 

Cost figures submitted by producers to 
OPA indicate that manufacturing costs of 
sized cakes and pellets average approxi- 
mately $2.00 to $2.25 per ton more than 
the cost of manufacturing the oil meal 
product, OPA stated. 


Legume Seed Program 
Announced by WFA 


Farmers will receive special acreage 
payments as an inducement to harvest 
legume seed in a program announced by 
the war food administration. In addition, 
payments of 2!/, cents per pound will be 
made for alfalfa and alsike clover seed, 
and 3!/, cents per pound for red clover 
seed, harvested and sold into commercial 
channels before December 31, 1945. 

The program will be administered by 
state and county offices of the AAA. The 
agricultural appropriation act for the com- 
ing fiscal year includes $12,500,000 to stim- 
ulate red clover, alfalfa and alsike seed 
production. 

The need for legume seed this year is 
particularly acute, says N. E. Dodd, chief 
of the AAA. With last year’s production 
below expectations due to unfavorable 
weather, and with needs in European 
countries especially great, there is an 
extra demand on United States farmers 
this year. Estimates are that European 
countries will need 20 million pounds of 
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ted clover seed this year, as well as 5 
million pounds of alfalfa and 3 million 
pounds of alsike clover seed. 

Domestic needs for legume seeds also are 
greater than normal because of the present 
excessive drain on soils and the need for 
good hay. Legumes plowed under help 
maintain productivity of the soil by off- 
setting soil losses resulting from the forced 
effort to meet war demands. 


WFA Announces Details 
of Wheat Loan Program 

The WFA has announced details of the 
commodity loan program to support the 
price of 1945 crop wheat at a level re- 
flecting 90 per cent of parity or a national 
average of approximately $1.38 a bushel 


Easy to use... easy 
to store... . pours like flour 
- . « unaffected by weather 
VITANDRY (D-Activated 
Animal Sterol) gives adequate 
Vitamin D protection for any 
type of poultry mash. Works 
just as well for day old chick 
requirements as for high-pro- 
ducing flocks. It helps grow 
strong bodied pullets, helps 
stimulate egg production, and 
produce well calcified egg 
shells in combination with 
other feed ingredients. Guar- 
anteed to contain 2000 
(AOAC) Chick units Vitamin 
D per gram. VITANDRY is 
an ideal method of putting 
“snap in your feed.” Write 
today for free booklet and 
prices. 


on a farm loan basis. Loan rates an- 
nounced a year ago on 1944 crop wheat 
reflected a national average of about 
$1.35 a bushel. 

If the parity price of wheat advances 
more than 1 cent a bushel before July 1, 
1945, an adjustment will be made in the 
new loan rates, according to the Com- 
modity Credit Corp., which makes the loans 
to farmers through county committees of 
the AAA. Other details of the program: 

Loans to Farmers: Loans will be made 
to farmers on a note-and-chattel--mortgage 
basis for wheat stored on farms and on 
the basis of note-and-loan agreement when 
stored in approved warehouses. 

Terminal Loan Rates: Loan values at 
selected terminal markets are as follows: 


2000 AOAC Units Vitamin D per Gram or 


900,000 AOAC Units Vitamin D per Pound 


FARM FEED DIVISION. 


DREW & CO., 


of Commerce Bids., Zone 10 


15 East 26th Street, Zone 10 


FACTORY & LABORATORIES, BOONTON, WN. J. 


No. 1 hard winter at Kansas City, $1.54: 
at Omaha, $1.54; at Galveston, $1.62; at 
Chicago, $1.59; at St. Louis, $1.59. No. 1 
soft white or western white at Portland, 
$1.49; No. 1 heavy dark northern spring at 
Minneapolis, $1.56; No. 1 red winter at 
Chicago, $1.59; at St. Louis, $1.59; at 
Philadelphia, $1.70; at Baltimore, $1.70, 
at Louisville, $1.61. 

Eligible Wheat: Wheat produced in 1945 
grading U. S. No. 3 or better, or grading 
U. S. No. 4 or No. 5 because of test weight 
only, will be eligible for loan. Loans will 
vary from the basic rate of $1.38 per 
bushel at the farm to take into account 
location, grade, and quality. 

Storage Payment: No storage payment 
shall be made in advance at the time any 
farm-stored loan is made but a storage 
payment of 7 cents per bushel shall be 
earned by the producer if the wheat is 
delivered to CCC on or after April 30, 
1946. Last year a 7-cents per bushel 
storage allowance was advanced at the 
time a farm-stored loan was made. 

Loan Period: Loans will be available 
until Dec. 31, 1945, and will mature on 
April 30, 1946, or earlier upon demand. 


Increase Ceiling Price 


For 1945 Wheat Crop 


An increase of 3144 cents a bushel in 
producers’ ceilings for the 1945 wheat crop 
was announced by OPA effective May 30, 
1945. The increase is calculated to reflect 
parity and is required by law, OPA said. 

The action is included in a general re- 
vision of the regulation covering maximum 
prices of wheat. The revision is aimed at 
providing uniformity between the wheat 
and other grain regulations, OPA said. 

The revision also provides a formula for 
determining ceiling for deliveries of wheat 
in store at points other than the farm 
where grown. Such deliveries are in line 
with customary trade practices, but pre- 
viously have not been covered in the regu- 
lation. Other changes announced include 
a reduction of two cents a bushel in the 
discount for “Sample Grade” wheat. 


Restrict Use of Paper 
Sacks for Pet Food 


The commercial use of paper shipping 
sacks for packaging apples, dessert prep- 
aration and pet food has been restricted 
to the number of paper sacks used for 
that purpose in 1944, the war production 
board paper division announced May 25, 
1945. This was effected by an amendment 
of limitation order L-279, which restricts 
the manufacture and use of shipping sacks 
made from shipping sack paper, and was 
necessary because of the critical shortage 
of kraft paper, paper division officials 
said. 

At the same time, a number of items 
were added to Appendix A of the order. 
This appendix lists agricultural products, 
building materials, chemicals, minerals 
and miscellaneous items that may be pack- 
aged in paper shipping sacks. Two more 
agricultural products were included: corn 
meal and pancake flour, when packed in 


(Continued on page 58) 
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In straight cars or mixed cars of processed feeds and whole or 
ground grains packed in new branded sacks 


Victory Mills, F.O.B. Minneapolis or St. Paul 


WE CAN MAKE PROMPT SHIPMENT OF ANY KELLOGG FEEDS Ton 

Wheat Middlings (limited 16% Protein 41.25 
Linseed Oil Meal (limited 32%, Protein 48.00 

Gluten Meal 41% Protein........ Out at present 
Alfalfa Leaf Meal (limited amount)..................... 20% Protein 61.50 
Alfalic Meal (limited amount)... .. 15% Protein 43.00 
Durum First Clear Flour (for 15% Protein 50.00 
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The above prices are in 100-Ilb. sacks—in effect one week. 


KELLOGG MILLING COMPANY 


ENERAL OFFICES CHAMBER oF 


OFF EAST HENNEPIN 
AT THIRD AVE,, S.E. 
MINNEAPOLIS, MINN. 


63 EAST CHICAGO AVE. 
BETWEEN WABASHA & ROBERT 
ST. PAUL, MINNESOTA 
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Now You Can 
HELP CUSTOMERS 


BLOODY 


Dr. Salsbury's NEW, two-fold drinking 
water medicine . . . helps control Cecal 
Coccidiosis in chickens (in large doses); 
provides tonic benefits (in small doses). 


Yes, here’s a proved, preventive treatment against dreaded cecal coccid- 
iosis—easily used in the drinking water. Also provides tonic benefits. 
A popular, profitable product you can recommend with confidence. 
Thousands of dealers are already getting new business, more sales with 
Ren-O-Sal. So can you. 


Our scientists spent years developing Ren-O-Sal. Tests at our research 
farm and by thousands of poultry raisers proved Ren-O-Sal’s outstanding 
benefits. Pleased users say, “At last I have real help against bloody 
coccidiosis!” 


Use As A Preventive Treatment: Recommend prompt, early use of Ren- 
O-Sal, with sanitation. Treat flocks as soon as any bird shows cecal 
coccidiosis symptoms. Use 8 tablets per gallon daily, up to ten days. 


Powerful Promotion Helps Provides Tonic Benefits: As a regular drinking water tonic, recommend 
Vek: Belk MeetiGel edventic- just 2 Ren-O-Sal tablets per gallon daily, for birds of any age. Birds’ 
ing in farm and poultry pa- response to Ren-O-Sal’s tonic benefits pleases users. Be sure you have an 
pers, on the radio. Reaches ample stock of genuine Dr. Salsbury's Ren-O-Sal. Order plenty. 
<derinpnagaoud DR. SALSBURY'S LABORATORIES, Charles City, lowa 
helps bring ’em in, sell ’em 

quick. A Nation-wide Poultry Service 


SELL THE Genuine 


Advertise and Display 
This Service Emblem 


>THE Two-Fold DRINKING 
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HE Westville Hatchery & Feed 
store at Westville, Ill., is truly 
a family affair, and a very 
successful family affair it is, too, 
having made a steady growth since 
it was started back in the fall of 


1929 when depression clouds were 


just showing in the sky. 

“We weathered the hard times, 
we're weathering a war,” says Al- 
bert F. Vassen, the owner. “We ex- 
pect to make strides forward in the 
days of peace. It takes several 
things to make good in this busi- 
ness. I believe the most essential 
is to always bear the customer in 
mind. Let his needs be your guide. 
It has required plenty of hard work 
on my part, but I’ve never been so 
busy that I lost sight of my cus- 
tomers, their needs and their trou- 
bles, and I've always been willing 
to give them all the help I can.” 

Mr. Vassen worked in the local 
coal mines for some years. His 
hobby in those days was poultry. 
This hobby led him into his present 
business, but better poultry is still 
his chief interest. One of the first 
things other business men in the 
little town tell the casual visitor is 
that Mr. Vassen has done much to 
encourage farm folk to raise better 
and more productive poultry. 

When Mr. Vassen started his feed 
business he realized that it would 
take salesmanship to move his 
merchandise. He started encourag- 
ing poultry and livestock owners 
to “pay more and get more’— 
pointing out that the only matter 
that counts is profit over feed cost. 

Since 1935, Mr. Vassen has spe- 
cialized in Purina feeds and finds 
that a well known line of feeds, 
supported by national advertising, 
is easier to sell in the Westville 
territory than an unknown brand. 
In cooperation with his feed man- 
ufacturers he began to carry the 
commercial feed gospel more ag- 
gressively to more people, to ad- 
vertise more, to make a closer 
study of the principles of modern 
feed store operation. The effort bore 
immediate results. 
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is of primary importance 
at westville feed store 


The year of 1936 will always loom 
large in the history of this enter- 
prise. That was the time the busi- 
ness opened in its present build- 
ing. It had formerly been a dance 
hall and the fine maple floor, the 
attractive front and equally attrac- 
tive interior made an ideal feed 
store. Having such a nice place of 
business, the Vassens decided to 
keep it that way. That policy, the 
owner says, has paid off. He is 
firmly convinced that a feed store 
can be and ought to be a neat and 
clean place. 

Proper display of merchandise is 
a favorite topic with this feed 
dealer. He says it takes little time 
to keep the stock neat and spotless 
simply by doing a little every day. 
A change of displayed goods 
pleases the customers. It indicates 
a live merchant, one with his busi- 
ness in mind and in hand. In addi- 
tion to feeds, Mr. Vassen handles 
remedies and general sanitary 
merchandise, garden and field 
seeds, fertilizers of ‘all sorts, binder 
twine, poultry yard equipment, and 
many additional items. 

“Little acts of helpfulness make 
enduring friends,’’ says Mr. Vassen 
with a smile. “In cooperation with 
our commercial feed manufacturers 
we feature what we call a ‘feeding 
advisory service’ and we are al- 
ways glad to conduct poultry post- 
mortems. Nothing is more discour- 
aging to a farmer than to have his 
chickens dying when he can't figure 
out the cause. Poultry disease is 
the biggest enemy of poultry prof- 
its. We try to diagnose all poultry 
ailments and to have remedies on 
hand to correct the trouble.” 

Service takes time and work, and 
thinking, too. It may be pretty try- 
ing during these rushing wartime 
years with hired help almost non- 
existent, but it pays. It pays to give 
the service as complete as possible 
and with a smile. Mr. Vassen re- 


LITTLE acts of helpfulness make 
enduring friends, and Albert F, 
Vassen, above, owner and oper- 
ator of the Westville Hatchery 
& Feed store, Westville, Ill., has 
made scores of friends and cus- 
tomers by following this policy. 


members that farmers have their 
troubles, too—that they are operat- 
ing short-handed. Fully 95 per cent 
of his customers are farm folks, but 
one lesson he’s learned—whether 
the customer buys much or little, 
he appreciates interest and assist- 
ance. The best and most effective 
advertising received by the Vassen 
enterprise are the kind words of 
customers. 

“I don't do much credit business,” 
he explained. “I started this busi- 
ness in 1929 when credit business 
was pretty risky. Now, that money 
is free and easy, I can see no good 
reason for not getting the cash. 
Anyway, I have enough to do with- 
out trying to collect bills.” 

He looks for a period of good busi- 
ness after the Japs and Germans 
have waved the flag of uncondi- 
tional surrender. Then he plans to 
increase the scope of customer-serv- 
ice and really go after business. 


(Continued on page 98) 
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Business 


VW R USINESS goes where it 
is invited and _ stays 
where it is well treated” 

has been the business slogan for 
many years of the Carlson Feed & 
Seed Co., Joplin, Mo. Aside from 
following that sage rule closely, C. 
Ray Carlson, owner and manager, 
says he has no other definite busi- 
ness policy. Yet, the Carlson busi- 
ness has grown steadily from the 
spring of 1919 to a present status 
large enough to keep about 15 em- 
ployes busy. 

Before Mr. Carlson began his feed 
career, after returning from mili- 
tary duty in World War I, he had 
no experience in either the seed or 
the feed line. But he proved him- 
self a man of vision when he aug- 
mented his original seed business 
with feed and then with hardware. 
Today he enjoys a good share of 
the retail paint and hardware busi- 
ness and carries an ample stock of 
fencing, roofing and other supplies. 
Although the Carlson enterprise 
originated as a seed business, over 


tomers. 


requires friendly treatment 
of customers says carlson 


50 per cent of the volume is ob- 
tained from the sale of feeds. 

Mr. Carlson remarked that he 
does not use direct mail, house or- 
gans or special inducements, nor 
pretend to offer cure-all feeding ad- 
vice in order to attract trade. His 
main and most profitable business 
builders are simple friendliness and 
helpfulness to the customers. 

He does admit, however, that an 
important factor is the ideal loca- 
tion of his store on South Main 
street in the heart of a thriving 
shopping center. Through such a 
location, Mr. Carlson receives the 
trade of both the city dwellers and 
the farmers who come into town to 
shop. 

In 1941, when Joplin began plan- 
ning to install parking meters, the 
Carlson Co. was confronted with a 
parking problem. It was then that 
the firm decided to erect a feed 
warehouse across the alley from 
the store, since the smaller ware- 
house on Main street was inade- 
quate for the growing volume of 
business. In 1942, the warehouse 
was complete and the adjacent 
area provides a good-sized park- 
ing space for customers who haul 
their own feeds. 

The new warehouse, a concrete 
block building, reaches from the 
street walk to the alley of a stan- 
dard city block, with width in pro- 
portion. A well stabilized loft on 
each side of the interior driveway 
increases its value. Orville Brock, 
an auburn-haired young man with 
a personality that clicks well with 
either farmers or city dwellers, has 


WHEN parking meters were 
installed on Main street 
at Joplin, Mo., C. Ray Carl- 
son erected this modern, con- 
crete block feed store and 
warehouse, shown in upper 
photo, on a side street for the 
accommodation of farm cus- 
Lower photo shows 
a front view of the Main 


street store. 


charge of the new feed warehouse. 

In compliance with war restric- 
tions, deliveries have been curtailed 
to two days a week. A charge of 
10 cents is made for the first 100 
pounds, plus 5 cents for each addi- 
tional 100 pounds or fraction. De- 
livery is by one heavy-duty and two 
light-duty trucks. 

“Our business is strictly cash," 
Mr. Carlson asserted. “However, 
occasionally if an old customer runs 
short of cash we will extend him 
credit on a nominal purchase, but 
under no circumstances do we al- 
low the bill to run as long as 30 
days. Instead, we expect payment 
within a week. As a result of such 
policy, we have no collection wor- 
ries or expenses.” 

Equipment at the Carlson feed 
store includes a Walker-Shaw ham- 
mer mill, an Enterprise corn mill, 
Letz grinder, a Haines mixer and 
cleaner. Mr. Carlson is quite proud 
of the No-Accident Contest trophy 
which hangs above the cashier's 
desk showing safety awards from 
1939 to 1942 inclusive. It is an at- 
tractive bronze plaque, and, had 
not the war situation caused a 
metal shortage, he says, there 
would also have been awards for 
1943 and 1944 as well. 


@ DALE TEAFORD, Greenville, Ohio, own- 
er of the Farmers Exchange elevator 
that burned recently, has purchased the 
Cole Grain Co. elevator from Pierre 
Cole. 


@ GUS HAGGLUND, Klamath Falls, Ore., 
has been named manager of Merrill 
Mills, succeeding C. E. Sharp who re- 
signed recently. 


e e 


JOHN KING KILLED IN ACTION 
Pfc. John King, son of Lyndon M. King, 
Sr., vice president and treasurer of North- 
rup, King & Co., Minneapolis, Minn., died 
recently of wounds received in action in 
Germany. Lyndon King, Sr., has four 
other sons in the armed forces, Lt. Lyndon 
M. King, Jr., Ens. William, Fl. Off. Preston 
and Abbot S 2/c. A daughter, Helen Eliz- 

abeth, is overseas with the Red Cross. 
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FEEDS 
CARLSONS HARD 


You Can Make An Ultra-Lifed Feed for Every Poultry and Livestock Need 


Cheap Formulas Not Make 


The Markitop Hog Manual 
—big 48-page book. Covers 
80 subjects—65 illustrations. 
Answers most of the prac- 
tical questions concerning 
hog raising. Furnished free. 


ULTRA-LIFE LABORATORIES, INC. 


MAIN OFFICE: 
EAST ST. LOUIS, ILLINOIS 
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Milk Pork Profitably 


When you figure feed manufacturing costs are you concerned in your 


own immediate profit, or with the permanent profit and satisfaction 
of your customers? 


Competition in feed sales this year will be stiff. It's the man who 
makes good merchandise who stays in business. There is economy 
in making and selling Ultra-Lifed Feeds. 


Here is one thing to remember: Ultra-Life has never changed its policy 
by attempting to change formulas just to lower manufacturing cost. 
Ultra-Lifed Feeds have been the life-saver of many a feed business 
because their outstanding quality has created new business and held 


old customers, whereas many making low quality feeds have gone 
out of business. 


This year, above all, let Ultra-Life help you to do a real feed manu- 
facturing and feed selling job. 


Write Ultra-Life for details. 


Warehouses at: Philadelphia, Pa.; Richmond, Va.; Tampa, Fla.; Omaha, Neb.; Wichita, 
» Kan.; Denver, Colo.; Milwaukee, Wis.; Fort Worth, Texas; Royal Oak, Mich.; New Orleans, 


La.; Belleville, Pa.; Minneapolis, Minn.; Cedar Rapids, lowa. 
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24-pound container shipping sacks. In ad- 
dition, 10 more chemicals and pigments, 
and 11 minerals were listed in Appendix 


A. 


Announce Loan Program 
For Southern Oats 


A loan and purchase program to facili- 
tate orderly marketing of early 1945-crop 
oats in Texas, Arkansas, Oklahoma, Louis- 
iana, Mississippi, Alabama, Georgia, South 
Carolina, and Florida, was announced 
May 26 by the WFA. Only oats grading 
No. 3 or better will be eligible for loan 
or purchase. Oats grading weevily, smut- 
ty, ergotty, garlicky, or oats containing 
more than 14!/ per cent moisture, will not 
be eligible. 


The Heavy Load of War 


The loan rate for Texas will be 50 to 
60 cents per bushel by counties for oats 
stored on farms or in approved ware- 
houses. The loan rate for Arkansas is 53 
cents, Oklahoma 50 to 52 cents, and for 
Louisiana, Mississippi, Alabama, Georgia, 
South Carolina, and Florida, 60 cents. 
The purchase prices will be the same as 
the loan rates, in carload lots on track. 
Purchases will be limited to the quantity 
for which storage space is available with- 
in a reasonable distance from the place of 
purchase. 

Loans will be made by the Commodity 
Credit Corp. to producers on a note-and- 
chattel mortgage basis for oats stored on 
farms, and on the basis of a note-and- 
loan agreement for oats stored in ap- 
proved warehouses. A deduction of 7 


~ 


Production Proved Value 


Prater Service 


Despite the problems of war _ production, 
Prater has unfailingly maintained depend- 
able service. BLUE STREAKS have not been 
out of action waiting for parts. There have 
been handicaps, but orders have been filled. 
The BLUE STREAK Miller found it easier to 
maintain the quality of his product and to 


satisfy his customers. 


PRATER 


1825 S. 55th Ave. 


PULVERIZER 


1800 R. P. M. Operation 


The heavy load of war production that taxed 
capacity of many millers proved the value, 
anew, of BLUE STREAK 1800 R.P.M. opera- 
tion. The low starting load, the freedom from 
vibration and lower operating speed bring 
longer life for mill and motor with greater 
capacity per horse power hour while pro- 
ducing the true BLUE STREAK Granular 
Grind. 


COMPANY 


Chicago 50, Ill. 


PLEASE SEND INFORMATION ON EQUIPMENT CHECKED 


PRATER PULVERIZER 


Oo. 


1825 South 55th Avenue - Chicago 50, Ill. 


cents per bushel will be made on ware- 
housed oats under loan unless the pro- 
ducer has paid the storage charges through 
April 30, 1946. All loans will be admin- 
istered and purchase arrangements made 
by county AAA committees. 

Loans will be available until Dec. 31, 
1945, and will mature on April 30, 1946, 
or earlier on demand. Purchases will be 
made until Dec. 31, 1945, unless terminated 
at an earlier date. 


Dairy Prices Decline 
Less Than Usual 


Prices received by dairy farmers de- 
clined less than usual from mid-March to 
mid-April, but somewhat more than in the 
same period of 1944, according to a re- 
port by the United States department of 
agriculture. At $3.14 per hundred pounds, 
the average price received for wholesale 
milk in mid-April was 10 cents less than in 
mid-March and 4 cents less than on April 
15, 1944. The average price received for 
butterfat was 50.5 cents per pound, 0.2 
cents lower than a month earlier and 0.4 
cents lower than a year ago. 

Somewhat lower prices paid by the 
condenseries and a larger proportion of 
whole milk utilization in manufactured 
products were responsible for the lower 
prices received for whole milk sold at 
wholesale this year. Prices paid by con- 
denseries in March of this year averaged 
$2.66 per hundred pounds, 5 cents below 
the average for March of 1944. Prices 
paid by fluid milk distributors during 
March were unchanged from a year ear- 
lier, at $3.26 per hundred pounds. 

Despite slightly lower prices for dairy 
products, the dairy products-feed price ra- 
tios have been unusually favorable this 
year, primarily because of high rates of 
production payments, the department re- 
ported. Somewhat lower feed prices, 
about 10 cents per hundred pounds less 
than last year, also have had some ef- 
fect on the price ratios. The milk-feed 
price ratio of 1.41 in mid-April, including 
production payments, was 3 per cent 
above last year, and was the _ highest 
ever reported for that month. The butter- 
fat-feed price ratio, with an increase of 7 
cents per pound in the butterfat payment 
rate in April, was 19 per cent higher than 
a year earlier and over 20 per cent above 
average. 
e 


@ CAMERON FEED MILL, North Little 
Rock, Ark., is building a $5,000 addition 
to its main plant. 


@ LEROY SHOLL, Rockford, Ill., has been 
appointed manager of the Farmers’ Feed 
& Supply House in Byron. 


NEW SECRETARY 

Peter W. Janss, Des Moines attorney, 
has been named secretary of the Na- 
tional Mineral Feeds association to succeed 
George Wrightman, who recently resigned 
after 25 years in that office. Mr. Janss 
was graduated from the Iowa law school 
in 1927 and is a member of the firm of 
Brunk & Janss. 
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Your Feed Can Help Protect Young Pigs 


When the B-Complex Blend of Vitamins is 
an integral part of the ration, every pound 
of pig is built more safely. 

Borden’s Hopro fortifies your Pig Balancer 
with the B-Complex Blend protective factors 
including the all-important Niacin. It helps 
ward off Necro and other nutrition troubles. 
Hopro’s Fish Solubles, and Fish Liver and 
Glandular Meal also round out the Amino 
Acid protein part of your feed. 
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This better balanced nutrition gives the back - 
ward pigs an extra lift and your customers 
are able to bring a more uniform herd ct 
marketable pigs to an earlier market. 

We will be glad to tell you in detail the 
facts and figures of Results Feeding when 
Borden’s HOPRO is included in your Pig 
and Hog Balancer. 

For full particulars and prices— 


write or wire. 


“THE BORDEN COMPANY 
Poultry and Livestock Products Department 
350 MADISON AVENUE, NE'Y YORK 17, NEW YORK 
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This 4-month-old calf has already 


Yes! By putting a calf on Master Mix Calf Pellets instead of milk, 


over 1,000 Ibs. of “extra” milk go to market in 4 months! 


MASTER MIX CALF MEAL 
ror "GRUEL” FEEDING 


It’s the feed for dairymen who 
prefer a balanced ration to be 
mixed with skimmed milk or 
warm water. Some choose Mas- 
ter Mix Calf Meal for veal 
calves which are “pushed to 
get the weight and finish neces- 
sary to ready them for market 
i at eight or ten weeks. Milk 
savings on Master Mix Calf Meal are “ = 
the same as on Pellets—extra dollars 2 <e 
milk that goes to market while the calf § 


growing feed at less cost. 


The first Master Mix Feed in the dairy barn is 
usually Master Mix Calf Pellets. Master Mix 
Dealers know that when the dairyman sees the 
results in finer finish and sturdier growth, the 
thriving calves will do most of the selling for 
other Master Mix Dairy Feeds. 
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Figure it out for yourself. Compare the 5c a day it 
costs to feed Master Mix Calf Pellets with the 25c 
to 30c worth of milk they replace. Real savings? 1 
Add them up over a period of four months...and 
you’re ahead as much as $25.00 on every calf. $25.00 extra 
profits, plus subsidy. 


And that’s not all. Master Mix Calf Pellets save time and 
trouble... eliminate washing and scrubbing pails. What’s more, 
you'll find that heifers mature fast on Master Mix Calf Pellets. 
Beef calves develop better frame, put on sound, solid weight 
faster. See your Master Mix Dealer. Let him show you proof. 
Decide, now, to get these extra profits on your calves. 


MASTER MIX CALF PELLETS 
and MEAL 


McMILLEN FEED MILLS, Division of Central Soya Company, inc., Ft. Wayne 2, Indiana. Fastest-growing feed manufacturers in history. A 


ae 


"s largest prod of trat 
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HE art of suggestion and live 

merchandising displays have 

been the two most potent in- 
struments of salesmanship for the 
H. M. Neel Feed & Supply Store, 
Big Spring, Tex. For 22 years, the 
owner of the store, H. M. Neel, has 
proved and tested these methods 
of promotion and through them has 
been able to maintain a trade both 
profitable and satisfying in a terri- 
tory comparatively difficult from a 
retailer's point of view. 

There are no huge broiler plants 
or large stock raisers in this sec- 
tion of Texas. Poultry flocks run 
from 300 hens down and average 
dairy herds are rather small. In 
general, Big Spring is “small cus- 
tomer” country for feed dealers. 
So the job of H. M. Neel is to sell in 
small lots to as many people as pos- 
sible in order to create volume. 
That requires more hustling and 
planning, and, according to Mr. 
Neel, the best planning requires 
good merchandising. 

“Suggestion is especially effec- 
tive for increasing volume of sales,” 
explained Mr. Neel. “The customer 
may come into the store for only a 
bag or two of laying mash. In the 
conversation, we-never overlook an 
opportunity to suggest other items 
or merchandise that might be of 
interest. Perhaps, some mention is 
made of diseases in flocks nearby. 
This is the open door for explaining 
the poultry remedy service which 
we offer.” 

Mr. Neel handles the suggestive 
selling while his porters handle the 
feed. In many cases, he said, two 
or three times the original bill is 
purchased. In line with his sugges- 
tion program, Mr. Neel not only vol- 
unteers information but also an- 
swers scores of questions every 
day. Because of his long experience 
and study the people around Big 
Spring consider him something of 
an authority on their feeding prob- 
lems. 

In order to be of assistance to 
his customers, Mr. Neel always at- 
tempts to keep up with newest de- 
velopments in feeding and animal 
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is major 


factor in neel’s 


merchandising program 
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POWER of suggestion is an 
effective weapon in increasing 
sales volume according to H. 
M. Neel, center above, owner 
and operator of the Neel Feed 
& Supply store, Big Spring, 
Tex. 


nutrition. Back in the days of peace, 
Mr. Neel used to leave the Lone 
Star state occasionally to visit the 
experimental farm of his feed man- 
ufacturer. 

“No matter how young or how old 
a dealer is in the feed business,” 
he emphasized, “he can always 
learn things at the experimental 
farms, and bring new ideas and 
new zeal back to his store.” 

For a long time Mr. Neel has 
been closing his store one day each 
week to visit nearby farmers and 
suggest ways in which they can 
increase production and conserve 
feed. These surveys are conducted 
in cooperation with his feed manu- 
facturer and Mr. Neel feels this serv- 
ice comprises a major contribution 
to the war effort. Incidentally these 
trips also give him an opportunity 
to find out what various farmers 
need in the way of supplies and 
equipment and as a result of this 
program he expects to increase his 


business in the days to come. 

Mr. Neel is also completely con- 
vinced of the value of live displays. 
He has found that farm folks are 
especially eye-minded; they be- 
lieve what they see. So he fre- 
quently arranges demonstrations in 
his store, using pigs, calves, chick- 
ens, etc., to help prove the merits 
of his brand of formula feeds. 

“It's a lot of work and trouble to 
arrange live displays that are at- 
tractive, definite and convincing,” 
he admitted. ‘But it makes selling 
much easier. There are always 
doubting Thomases who must be 
shown concrete demonstrations with 
concrete results.” 

From October to December, Mr. 
Neel usually features live dogs or 
puppies. From November to March 
he uses pigs or calves or both. Baby 
chicks are on display from Feb- 
ruary to May. From June until Jan- 
uary he displays pullets and lay- 
ing hens. In addition, during the 
spring months, he often includes 
displays of turkeys and rabbits. 

“If you hear a dealer say he 
can't sell dog food, just tell him 
to use an attracive dog dis- 
play where people can see it,”” he 
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suggested. “I sell 30,000 pounds of dog 
food a year because of my dog displays.” 

The Neel business is carried on in a 
spacious, attractive, new building, 50 x 100 
feet in size, well planned for the feed 
business. It is downtown, not more than 
a block from Court square. Adjacent is a 
large lot used for outdoor, live displays, 
and for parking purposes. As Big Spring 
is not a region of heavy rainfall, outdoor 
displays can be used more effectively by 
the feed dealers there than in some other 
localities. 

Big Spring itself is a pleasant little city 
of some 12,600 inhabitants, situated well 
out in western Texas at the intersection of 
highways 80 and 87. It is in Howard 
county, northwest of San Angelo in the old 
noted Staked Plain region. 


Located as he is in the downtown dis- 
trict, Mr. Neel has tried his best to make 


his store a “one-stop station.” While 
formula feeds, remedies, disinfectants, and 
farm and poultry yard equipment are most 
stressed, Mr. Neel also offers custom 
grinding and mixing service, and in addi- 
tion, he operates a hatchery. 

Mr. Neel strongly stresses the im- 
portance of getting a line of feed that 
really brings results. “The first step to- 
ward success,” he said, “is to get the right 
line of formula feeds. I wouldn't sell a 
brand of feed that I didn't sincerely be- 
lieve in myself.” 

At the present time, Mr. Neel's feed 
selling enthusiasm is surpassed only by 
his patriotic support of the war. He has 
five very personal reasons for his patrio- 
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tism—five sons who rallied to their coun- 
try’s colors. One was wounded at Port 
Moresby. 


Lloyd Nelson Heads 
Texas Feed Group 


Lloyd V. Nelson, Claude, Tex., was 
elected president of the Texas Grain & 
Feed Dealers’ association at its annual 
meeting and election held at Fort Worth, 
Tex., May ll. Mr. Nelson succeeds Ray 
C. Ayers of Slaton, who has served as 
president for two years. 

Other officers elected were: Bert Self, 
Crowell, first vice president; W. R. Arch- 
er, Houston, second vice president; G. E. 
Blewett, Fort Worth, was re-elected sec- 
retary-treasurer. The board will be com- 
posed of the officers together with the 
following directors; C. L. Ledwig, Groom; 
G. H. Rogers, Dallas; August Theis, Bishop; 
Peter Fox, Sweetwater; Cecil Eager, Stam- 
ford; A. E. Ruhmann, Waco; and H. G. 
Stinnett, Jr., Plainview. 

Reports made by members in regard to 
the condition of the wheat crop at differ- 
ent points of the state indicated an ap- 
proximate maximum crop of 45,000,000 
bushels in Texas this year, as compared 
to the May 1 government report of 56,- 
562,000 bushels. 


Purina Mills Opens 
New Soybean Plant 


Ralston Purina Co. has announced the 
opening of a new soybean processing 
plant in Kansas City, Mo., the fifth soy- 
bean plant of Purina Mills. Equipped 
with four super-expellers, the plant has an 
annual capacity of 1,000,000 bushels and 
is expected to process approximately 
25,000 tons of soybean meal for live- 
stock and poultry needs. 

Located at the company’s mill at Scott 
and Rochester in the North Bottoms sec- 
tion of Kansas City, the plant will handle 
both carload and truck shipments. John 
C. Skaggs, manager of Purina’s Kansas 
City operations, William H. Kamp, super- 
intendent, and Hartzell S. Banks, super- 
visor of soybean operations are in charge 
of the new plant. Other plants of the 
company are located at Lafayette, Ind.; 
St. Louis, Mo.; Circleville, Ohio; and lowa 
Falls, Iowa. 

e 


@ LESTER SHERIDAN, Lincoln, Ill., is the . 
new manager of the Farmers Co-op. 
elevator in Farmersville, Ill., which is 
now completing construction of a modern 
seed cleaning plant. 
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SON IN PACIFIC 

Fred Rowe, president of the Valley City 
Milling Co., Portland, Mich., and past pres- 
ident of the Michigan Associated Feed 
Men, recently heard that his son, Fred, 
Jr., a lieutenant (j.g.) in the navy has 
been transferred to Pacific duty. Lt. Rowe 
has served in the Mediterranean area for 
many months and has indicated that he 
is now based in the Philippines. 
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B*Y-21 is the most economical source of 
riboflavin for poultry and livestock rations. 
The price is based on its riboflavin content 
only. The ingredients other than riboflavin are 
all valuable feed materials which you receive 
as a BONUS. 


B-Y-21 eliminates two or three steps in pre- 
mixing, saving labor—another BONUS—and 
assures uniform distribution throughout the 
feed. 


GUARANTEED ANALYSIS 

Crude Protein, not fess than . 

Crude Fat, not less than . . 

Crude Fibre, not more than . 

Ash, not more than. 

Moisture, not more than . . . 
itrogen-Free Extract, not less 


riboflavin per gram 


natural sources 


RIBOFLAVIN 


to your mixed feeds 


Each bag of BeY-21 gives you full money value in 
riboflavin... PLUS extra feeding values. 


EXTRA VALUES 
IN VITAMINS 
BeY-21 contains appreciable 
amounts of extra B-Complex 


Wie 


ding Pantothenic 
Acid, Biotin, Folic Acid, Nico- 
tinie Acid, Pyridoxine, and 
Choline. These are important 
factors that nutrition authorities 
say are necessary along with 
riboflavin. BeY-21 supplies 
them as a 


EXTRA FEED 
MATERIAL VALUES 
The base of Dried Fermen- 

tation Solubles contains high 
proportions of protein, carbo- 
hydrates, and fat—all valuable 
nutrients. Since the price of 
BeY-21 is based on its ribofia- 
vin content alone, your only 
cost for these materials is the 
freight...BeY-21 gives them 
fo you asa 


Stud WON foc dale on This amazing new product 


Terre Ha ute 
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keeps feed customers coming back for more. The one best 
place to find this balance is in Nature itself — in a teed fortifier 


like Curbay B-G. 


Naturally, you want your feeds to have the healthy balance 


of vitamin factors and minerals which stock need, and which 


A natural product of butyl alcohol fermentation, Cur- 
bay B-G is a “natural” as the most economical source of 
the essential B-complex factors. In addition to its high 
riboflavin content, it contains generous, published* 
amounts of pantothenic acid, niacin, pyridoxine, biotin 
and folic acid — all vital to rapid, healthy growth of 
poultry and livestock. In addition to its economy as a 
source of vitamins, Curbay B-G offers you these extra 
advantages: 

It's easy to mix. Because greater quantities of Cur- 
bay B-G are used — compared to more potent, more 


costly supplements — you not only add more B-complex 


factors, but you get easier mixing and more uniform 
distribution throughout the feed. 

It’s always uniform, producing uniformly fortified 
feeds. Rigid manufacturing controls keep vitamin and 
mineral content uniform to within narrow limits. 

It's always available, because production of Curbay 
B-G is a year around business with U.S.I. 

Curbay B-G is shipped in 3-ply asphalt-lined 50-Ib 
bags which keep it “in condition” until you are ready 
to use it. Our nutritionist will be glad to cooperate 
with you in working out your feed- formulation prob- 
lems. For his help, write to U. S. Industrial Chemicals, 
Inc., 60 East 42nd Street, New York 17, N. Y 


* Ask for folder detailing Curbay B-G spectfications and 
showing how it compares with other popular feed ingredients 
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Q planned protective 


measures are essential for 

safeguarding life and property 
in feed manufacturing plants be- 
cause fire and explosion hazards 
of extreme severity are a part of 
the normal operating conditions in 
this industry. 

Chief among these hazards is 
grain dust which is combustible and 
will explode when sufficient 
amounts of it suspended in the 
air are ignited. Accumulated static 
dust is especially dangerous as the 
dense clouds formed when it is 
stirred up may cause disastrous ex- 
plosions. The dust from charcoal, 
milk powder and other organic ma- 
terials is also explosive. 

The fish and vegetable oils used 
in feeds are subject to spontaneous 
combustion when exposed to the 
air in thin films, as on oil-soaked 
rags, rubbish and dust. Fires in 
these oils burn viciously and can- 
not be extinguished by streams of 
water. 

Spontaneous ignition also occurs 
in molasses feeds, gluten, brewers’ 
and distillers’ grains, bran and 
baled hay, when these materials 
contain an excess of moisture and 
are stored where they are not ex- 
posed to a free circulation of air. 

Elevator legs and lifts form long 
vertical passageways up which fire, 
feeding on the combustible dust, 
can run rapidly. 

Above the elevators there are al- 
ways large horizontal areas 
through which fire is free to spread; 
and long conveyor-belt tunnels, 
permitting the unrestricted spread 
of fire throughout their length, are 
sometimes located beneath the ele- 
vators. 

All feed handling and processing 
machinery may strike mechanical 
or electrical sparks or become over- 
heated through excessive friction. 

Because of these hazards a fire 
or an explosion may occur at any 
moment in a feed manufacturing 
plant and unless adequate precau- 
tions have been taken, the conse- 
quences are likely to be a serious 
loss of property and, perhaps, life. 

To point out the steps that must 
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measures are essential for 
feed manufacturing plants 


by WILLIAM H, EASTON 
Safety Research Institute 


be taken in order to minimize the 
dangers of fire and explosions in 
feed mills and grain elevators, the 
National Fire Protection association 
has formulated a code of “Stand- 
ards for the Prevention of Dust Ex- 
plosions,” which is obtainable by 
requesting pamphlet No. 61 from 
the National Board of Fire Under- 
writers, 85 John street, New York 7, 
N. Y. 

This code covers building con- 
struction; venting to relieve explo- 
sion pressures; the construction, in- 
stallation, and safeguarding of 
equipment; the handling of mate- 
rials; dust removal; plant opera- 
tion; good housekeeping as a fac- 
tor in dust control; and other de- 
tails. Compliance with the provi- 
sions of this code will ensure a high 
degree of safety in feed plant op- 
eration but no amount of care will 
eliminate all possibility of fires or 
of minor explosions that may start 
fires. 

In general, the safety of per- 
sonnel and property is best served 
by promptly extinguishing all small 
fires that break out in a feed manu- 
facturing plant. This calls for quick 
and effective action on the part of 
properly trained and equipped men 
and to secure such action, a plant 
fire brigade should be formed. 

In the event of fire in a plant 
having a well-organized fire bri- 
gade, the men in the vicinity of the 
blaze attack it immediately with 
hand fire extinguishers, unless it is 
clearly beyond their control. 

At the same time, a fire brigade 
leader responsible for the area in 
which the fire occurs, hurries to the 
scene. He decides at once whether 
fire fighting should be continued 
or whether, in view of existing dust 
conditions and the possible danger 
of a violent explosion, the plant 
should be evacuated. 


In any case, he makes sure that 
an alarm has been turned in to 
summon the municipal fire depart- 
ment and to warn all others in the 
plant. (As a general rule, all per- 
sons except those needed for fire 
fighting leave an affected area as 
soon as any fire alarm is sounded, 
but practice in this respect will vary 
with local conditions.) 

If a brigade leader decides that 
complete evacuation of the plant is 
necessary, a general alarm is 
sounded; if he decides that the fire 
can be fought with safety he takes 
charge of operations, summoning 
assistance from other parts of the 
plant, if needed, by means of pre- 
arranged signals. On the arrival 
of the fire department or the plant 
fire chief, the leader places himself 
and his men under the chief's or- 
ders. 

With this system small fires are 
usually out before the fire depart- 
ment arrives. However, to prevent 
loss of time in summoning the fire 
department, since the fire may “get 
away, an alarm should be turned 
in immediately after fire is discov- 
ered. 

The key man in a plant fire bri- 
gade is the plant fire chief who may 
be either a company executive or 
a professional fireman. His duties 
will, of course, vary from plant to 
plant but they will usually include 
the following: 

1. Studying all fire hazards in the 
plant and providing an ample 
number of fire extinguishers of 
the right type to protect each 
one. 

2. Arranging details of the fire 
alarm and signalling system. 

3. Organizing the fire brigade, se- 
lecting members, leaders, etc. 

4. Training the members of the 
brigade in fire fighting and other 
emergency duties. Assistance in 
this work, if required, can gen- 


(Continued on page 102) 
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The Story 
true vitamin 
the pullet 


MAKING GOOD VITAMIN A LOSSES IN FEEDS 
—Because of substantial losses of carotene (pro- 
vitamin A) in feed ingredients through storage and 
other conditions, authorities advise offsetting these 
losses by adding to feed liberal amounts of fish liver 
oil Vitamin A—the frve Vitamin A. 


THE GROWING PULLET— The growing pullet 
needs Vitamin A for good feathering, for building 
stamina and to maintain normal resistance to infec- 


tious diseases. As the growing pullet approaches lay- *“NOPCO XX’’*-GUARANTEED VITAMIN A 

ing age, its need for Vitamin A increases. PLUS VITAMIN D .. . helps feeds meet the maxi- 
mum requirements of poultry of a// ages for Vitamin 
A. Supplies guaranteed amounts of this important 
vitamin plus Vitamin D needed for healthy, thriv- 
ing flocks and top production. 


No HUNTING AROUND. “Norco XX”’ is available 
in an abundant, uninterrupted supply. 


WRITE FOR 
Vitamin A Data 
Sheet #VA34 
and prices. Na- 
tional Oil Prod- 
ucts Co., Harri- 
son, N. J.— 
THE LAYING PULLET—After the pullet drops its  SP€cialists since 
first egg, it needs abundant Vitamin A to maintain 1926 in vitamins 
body weight, a high rate of egg production and for poultry and 
good health. animal feeding. 


NOPCO XX primes feed for Profit ! 


REG. U.S. PAT. OFF. 


*Trademark of National Oil Products Co. Copyright 1945 National Oil Products Co. 


© 66 e THE FEED BAG — June, 1945 


« 
| 
| 
BS 
i 
a IN ONE PRODUCT 
i 
| 


ROSPECTS for 1945 feed crop produc- 

tion continued mostly favorable in 
early May, although not so favorable as a 
month earlier, the United States depart- 
ment of agriculture reports. Prospects on 
May | indicated that production in 1945 
would compare favorably with that of the 
past three years. Above normal rainfall 
over wide areas built up abundant mois- 
ture reserves for the growing season. By 
mid-May there were no large areas with 
deficit moisture supplies. However, cool, 
wet weather persisted over much of the 
country during April and early May, re- 
tarding farm work and crop growth. 

The general advance in spring work and 
growth of feed gained by the unseason- 
ably warm March weather was mostly lost 
by mid-May, particularly over many sec- 
tions of the Central states. 

Prospects continued good for 1945 pro- 
duction of feed grains and forage crops 
to be fairly large relative to the numbers 
of livestock to be fed. Also the total carry- 
over of old-crop grain at the end of the 
current crop years for feed grains (July 1 
for oats and barley, and October 1 for 
corn and sorghum grains) is expected to 
be materially larger than at the end of 
1943-44. Most of the increase will be in 
corn, the department said. 

If production of feed grains turns out to 
be as large as present conditions indicate, 
the quantity of wheat to be fed in 1945-46 
probably will be smaller than in any of 
the past three seasons. A large wheat 
crop is in prospect for 1945, and a rela- 
tively large quantity of wheat would be 
available for feed, if needed. 

Production of hay in 1945 is expected 
to be the second largest on record. Carry- 
over of old hay on May 1 was 18 per cent 
larger than a year earlier. The potential 
hay crop, together with above-average 
stocks of old hay, gives promise of a 
supply of hay per animal unit well above 
average and the largest since 1942. 

Numbers of livestock on farms and 
ranches decreased markedly in 1944. The 
Jan. 1, 1945, numbers of all meat animals, 
chickens, turkeys, horses, and mules were 
lower than a year earlier. A slight in- 
crease was registered in the number of 
milk cows on farms during 1944. A de- 
crease in the numbers of cattle other than 
milk cows, sheep, horses, and mules is in 
Prospect for 1945. Numbers of milk cows 
and chickens, on the other hand, prob- 
ably will not be materially changed at 
the end of the year, and a moderate in- 
crease may be shown in the number of 
hogs on farms. In terms of grain-consum- 
ing animal units, numbers of livestock on 
farms probably will not be greatly dif- 
ferent in total at the end of 1945 than a 
year earlier. 


Livestock feed requirements, neverthe- 
less, may be slightly larger in the 1945-46 
feeding year (beginning October) than in 
1944-45. With civilian supplies of meat in 


THE FEED BAG — June, 1945 


for 1945 continue 
mostly favorable 


1945 falling far short of demand at ceiling 
prices, livestock-feed price ratios probably 
will continue favorable to livestock pro- 
ducers through 1945 at least, providing an 
incentive for increased livestock produc- 
tion, particularly for hogs and chickens. 
Prospects at this time indicate that a 
moderately larger livestock production 
could be fed out in 1945-46 than that be- 
ing produced in the current season (be- 
ginning last October), and still leave a 
carry-over of feed grains sufficiently large 
to be adequate, considering the size of 
the livestock population and requirements 
of industry. Outturn of the 1945 feed crops 
would be the major determining factor. 
Price prospects for feed, particularly 
feed grains and hay, for tae 1945-46 sea- 
son also are largely contingent upon size 
of production this year, according to the 
report. The current high level of demand 


for farm products in general, and espe- 
cially for livestock and livestock products, 
is not likely to decline significantly for at 
least several months, in spite. of the end 
of fighting in Europe. While declines in 
industrial production and industrial work- 
ers’ incomes in the United States are pos- 
sible later in 1945, the levels will remain 
relatively high as long as fighting con- 
tinues in Asia. Large wartime savings 
also will be available for the continued 
purchase of large quantities of farm prod- 
ucts. These are all important factors di- 
rectly and indirectly affecting the price 
of feed. 

Even with a large production of feed 
grains this year, prices received by farm- 
ers probably would not show a major 
decline in 1945-46. Government loan pro- 
grams have already been announced for 
1945 barley and grain sorghums. A loan 
program for 1945 crop corn at about 90 
per cent of parity is mandatory. These 
price supports, and the prospective high 
level of demand for livestock and live- 
stock products for the.next 10 to 12 months, 
indicate that feed grain prices will con- 
tinue relatively high during most of the 
1945-46 feeding year, although large feed 
grain crops in 1945 could result in some- 
what lower prices than in the current 
season. 


Swinging on 


“Junior, how many times have I told you not to eat crackers in bed?” 
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Quatre 


Two feeds can be made from the 
same formula, look and smell alike, 
yes even carry identical analysis tags, 
yet give far different results. The 
difference is in nutritional values 
that can be detected in advance only 
thru biological tests. 

Allied Mills makes these tests even 
to the testing of separate ingredi- 
ents. Wayne I-Q (Ingredient Qual- 
ity) does make a difference—a big 


ALLIED MILLS, 


SERVICE OFFICES: FORT WAYNE 1, IND. © GENERAL OFFICES, CHICAGO, ILL. 


WAYNE 
HANDLE 


difference in results and a big differ- 
ence in feeder satisfaction. 

I-Q is but one of many advances 
in the science of feeding pioneered 
by the Allied Mills Research Divi- 
sion. Others are in the making. 


Line up with Wayne now and be . 


prepared for solid post-war business. 
Write today for full information on 
the Wayne franchise. 


INC. 
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—tame hay 


(Continued from page 15) 


and timothy” hay. This included timothy, 
or clovers, or mixtures of the two. But 
now these hays represent only a third of 
the tame hay acreage. Displacement of 
timothy through the years by the higher 
yielding, more nutritious legume hays 
such as alfalfa, red clover and lespedeza 
has been of great influence in improving 
the nation’s supply of high quality forage. 

The acreage devoted to the principal le- 
gume hays reported separately—alfalfa, 
lespedeza, sweetclover, soybean hay, pea- 
nut vine, and cowpea hay—has increased 
from about 30 per cent of the total tame 
hay acreage in 1925-29 to nearly 50 per 
cent in the 1940-44 period. In addition, 
many experts think that in recent years a- 
bout a third of the acreage reported as 
“clover and timothy” probably consists of 
red clover. Thus as much as 60 per cent of 
the country’s tame hay acreage may now 
be legume hays, contrasted with only 35 
to 40 per cent 20 years ago. 

Comparisons on a production basis are 
even more signifftant when considering 
the national hay supply. The production 
of the principal legume hays reported sep- 
arately has increased from about a third 
of the total tame hay produced in 1925-29 
to well over half in the 1940-44 period. 
Making rough allowance for the red clover 
in “clover and timothy,” it seems probable 
that two-thirds of all tame hay produced 
during the past five years is leguminous 
hay as contrasted with 40 to 45 per cent 
20 years earlier. 

Part of the importance in this wide- 
spread shift to legume hays is, of course, 
the increased total production of tame hay 
made possible by the shift. Part of the 
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importance of the shift is the dual use 
made of the legumes for livestock feed as 
well as for soil erosion control and build- 


ing up the fertility of poorer soils. The 
shift is likewise of great importance in that 
it has kept pace with changes in the 
country’s livestock pattern during the 
past 20 years. 

Of the 85.8 million roughage-consum- 
ing livestock units during the 1920-24 pe- 
riod, 24.5 million were horses and mules, 
and 61.3 million were milk cows, other 
cattle and sheep. Of the 83.2 million 
roughage-consuming livestock units dur- 
ing the 1940-44 period, only 13.7 million 
were horses and mules, while 69.5 million 
were milk cows, other cattle and sheep. In 
other words, the percentage of horses and 
mules dropped from 29 per cent in the 
first period to 16 per cent in 1940-44, with a 
corresponding increase in the percentage 
of milk cows, other cattle and sheep. 

The change in the pattern of livestock 
numbers plus the shift from timothy to the 
leguminous hays of superior protein con- 
tent means that roughage-consuming, live- 
stock, after deducting the quantity fed 
horses and mules, now have available a- 
bout 540 more pounds of hay per unit 


than 20 years ago. And more important, 
during the same period the pounds of 
protein available per unit of roughage- 
consuming livestock, exclusive of that fed 
horses and mules, have increased 74 per 
cent, from 84 pounds in the 1920-24 period 
to 146 pounds during the past five years. 
The digestible protein content of the le- 
gume hays range from 8 to 12 per cent, 
contrasted with 2 to 6 per cent for hay 
made from the common grasses and grains. 

The significance of this change be- 
comes apparent when it is realized that 
milk cows, other cattle, and sheep re- 
quire much more protein than do horses 
and mules whose energy is transformed 
into farm power rather than milk, meat 
and wool—products containing much pro- 
tein. For example, the average protein 
requirement of a mature 1,000 pound 
horse at medium work is only about 70 
per cent of that of a mature dairy cow 
of the same weight and producing 20 
pounds of milk per day. And a 1,000 
pound fattening steer requires even more 
protein than the cow. Further, growing 
animals need much more protein than do 
mature livestock and currently, there are 
a great many more young cattle and 


DIRECTORS of the American Feed Manufacturers association met in Chicago 
May 17-18 to discuss association affairs for the coming year. The pictures 
below, snapped during one of the sessions at the Drake hotel, show from 
left to right: TOP ROW—G, A. Shafer, Philadelphia; Thomas W. Staley, 
Kansas City; Ralph R. Young, Hutchinson, Kan.; W. P. Bomar, Fort Worth, 
Texas; Ralph M. Field, Chicago; A. F. Hopkins, Boston; W. P. Frost, Buffalo; 
Ellis T. Early, Cincinnati; P. W. Chichester, Frederick, Md.; SECOND ROW— 
H, L. McGeorge, Memphis; Troy V. Cox, Seattle; George W. Smith, Minne- 
apolis; W. D. Walker, Chicago; Fred Rowe, Portland, Mich.; L. A. Brooks, 
Birmingham, Ala.; T. E. Aubrey, Louisville; H. E. Frederick, Marysville, Ohio; 
J. W. Keller, Philadelphia. BOTTOM ROW—A. F. Seay, St. Louis; Oscar M. 


Straube, Kansas City; L. R. Hawley, Chicago; L S. Riford, Cayuga, N. Y.; 
O. S. Chandler, Burlington, N. C.; J. H. Murphy, Burlington, Wis.; Fred W. 
Thomas, Detroit; W. S. Young, Waverly, N. Y.; and Carl Orsinger, Waterloo, 


lowa. 


(Story on page 39.) 
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sheep than young horses and mules. 
With the return of peace it is reason- 
able to expect larger quantities of ferti- 
lizers at prices that will permit their use 
to a greater extent on hay and pasture 
lands. Relaxing of wartime pressures for 
production of crops for direct human con- 
sumption will turn the country’s think- 
ing to ways of increasing the consumption 
of milk, meat and other livestock pro- 
ducts. This will be in line with good nu- 
trition and the habits of American con- 
sumers. The return of large acreages of 
the present cropland to hay and pasture 
to meet this need will likewise be in the 
interest of soil conservation and good land 
use--restoring depleted fertility reserves 


and maintaining and increasing soil re- 
sources for the use of future generations 
or for possible future emergencies. 

Efforts should be focused on a better bal- 
anced forage supply adequate for every 
season of the year in each local area. 
This means not only giving attention to 
the improvement of hay--even at a faster 
rate than during the past 20 years--but al- 
so exploring the possibilities to obtain 
more feed from permanent, rotation, and 
temporary pastures; from grass and le- 
gume silage; and from crop aftermath. 
Vigorous attention to all these phases of 
the nation’s forage supply should be re- 
flected in more and cheaper livestock pro- 
ducts, better nutrition, sustained crop pro- 


HEY FELLAS-PEP UP SALES 


ANO PROFITS BY 


FEATURING 


CALF STARTER 


Saves Milk, Saves Money and Helps 
Your Customers Raise Good Calves 


YOU CAN HELP DAIRYMEN raise good calves 
and help yourself to increased profits by fea- 
turing the famous vitamin-rich Ful-O-Pep 
Calf Starter. It’s easy to sell because it gives 
quick results in improved growth and rugged 
health. And results like these open the door 
to future tonnage on the complete line of 
Ful-O-Pep Livestock Feeds. 


HELPS PREVENT CALF LOSSES— Dairy au- 
thorities agree that two of the greatest causes 
of calf losses—calf scours and pneumonia— 
may often be due to lack of vitamins in the 
ration. And the vitamins which help prevent 
these losses—vitamin A and the B-complex 
vitamins—are richly provided in Ful-O-Pep 
Calf Starter. 


MAY SAVE UP TO $30 PER CALF—that’s 
what many dairymen find they may do by 
raising their calves on Ful-O-Pep Calf Starter 
as compared to the price of whole milk. 
That’s because one pound of Ful-O-Pep Calf 
Starter saves up to 10 pounds of whole milk in 
feeding calves. 


FUL-O-PEP CALF STARTER helps raise sturdy, 


robust calves because it is built around whole- 
some, nourishing oatmeal, Nature’s prize 
grain for sound growth and development. 
What’s more, Ful-O-Pep Calf Starter is for- 
tified with special vitamin-rich sources such 
as Concentrated Spring Range,* Nature’s 
Richest Vitamin Combination. 


WRITE TODAY for more information about 
this modernized feed that builds satisfied 
customers and extra profits for the dealer. 


Reg. U.S. Pat. Off. 


THE QUAKER OATS COMPANY, CHICAGO 4, ILLINOIS 
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duction and soil fertility, and a more 
nearly balanced agriculture. 


New Film Boosts Need 
For Farm Workers 


The war food administration has released 
a new 2-reel motion picture designed 
to aid in the recruiting of 4,000,000 emer- 
gency farm workers--needed to help har- 
vest vital war crops. 

The new film, entitled “Victory Harvest”, 
tells the story of how town and city peo- 
ple have joined with those on the farm 
to get vital wartime food crops harvested. 
It also recognizes the contribution of farm 
people, who are working harder and 
longer hours than ever before; the increas- 
ed practice of exchanging labor and 
machinery among farmers; and the contri- 
bution being made by foreign workers, 
prisoners of war, and other groups. 

Prints of “Victory Harvest” are available 
in both 16 mm. and 35 mm. size. They 
can be obtained for local use through 
county agricultural agents or extension 
service headquarters at state’ agricultural 


colleges. 


Bemis House Organ 
Wins Press Awards 


Three awards were recently made by 
the Industrial Press association of Greater 
St. Louis to the Bemis Bro. Bag Co. for 
excellence in their employe publication 
Bemistory. Seventy-seven industrial pub- 
lications were entered in the contest and 
the judges were prominent members of 
the field of journalism. 

The publication was awarded a certifi- 
cate of excellence for outstanding indus- 
trial journalism, an award for the best 
presentation of personals plus a citation 
for the best feature story. 

Bemistory has been published since 1941 
and is a 24-page monthly house organ. 
It is edited by Peggy Englesing and Mina 
Sennott and distributed to 8,000 Bemis em- 
ployes. 


@ HOWARD MAINPRIZE, Thayer, Mo., 
has purchased the Thayer Milling Co. 
from his father, G. B. Mainprize, who has 


been operating the company for 36 years. 
e 


@® BLUE SPRINGS FEED MILL, Blue 
Springs, Mo., owned and operated by 
W. E. Luttrell since 1903, has been sold 
to Dan S. Lawson, H. J. Griffith and Har-* 
old Harris, all of Lake Tapawingo, Mo. 


PLAN ADDITION 

E. J. Cashman, president of Doughboy 
Mills, Inc., New Richmond, Wis., announces 
that contracts have been let for the con- 
struction of a new $300,000 feed mill. The 
contract for the construction has been 
awarded to H. N. Leighton Co., Minne- 
apolis. Magney-Tusler & Sutter are archi- 
tects. Mr. Cashman reports that when 
their new mill is completed it will be one 
of the finest of its size in the country and 
will have a capacity of 66 tons of for- 
mula feed per hour. 
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Complete rations we leave to the skilled feed 
mixer. Spencer Kellogg’s long experience is directed 
only to making protein meals. Their taste, uniform- 
ity and nutritional value are essential to good 
rations. Workmanship and precision methods create 
protein meals which complement quality formulas. 


Say Spencer Kellogg and see the difference! 


SPENCER KELLOGG 


AND SONS, INC. 


ADMINISTRATION OFFICES—BUFFALO 5, NEW YORK 


Sales Offices: 

CHICAGO DECATUR DES MOINES 
MINNEAPOLIS LOS ANGELES 
Processing Plants: 

BUFFALO DECATUR CHICAGO 
EDGEWATER MINNEAPOLIS 
LOS ANGELES DES MOINES 


PROCESSORS OF MEALS -NOT FEED MIXERS 
e7le 


nimals- din results- : 
{ 
SPENCE 
j old Prey 
LLoGé 
| 


Carry-over of Feed 
Crops to be Larger 


The country’s carry-over of corn, oats 
and barley at the end of their respective 
crop years will probably be substantially 
larger than the relatively low level of 10.7 
million tons reached at the end of the 
1943-44 crop year, according to the United 
States department of agriculture. 

Principal factors responsible for the 
prospective increase are the large pro- 
duction of feed grains in 1944, together 
with the sharp decrease in numbers of live- 
stock on farms, especially in the numbers 
of hogs and chickens. The rate of dis- 
appearance per unit of livestock appears 
to be at a near-record level. 

Present indications are that the carry- 
over of corn next October 1 may amount 
to about 450 to 500 million bushels, ac- 
cording to the department's report. This is 
a‘large increase over the carry-over of 
215 million bushels on October 1, 1944. 
Disappearance of corn during the first six 
months of the current crop year beginning 
in October was 9 per cent smaller than 
in the corresponding period of 1943-44, 
but was 6 per cent larger than the aver- 
age for the same period during 1939-43. 
About 70 per cent of the total season's 
disappearance of corn usually occurs dur- 
ing the first six months of the season. 

Stocks of oats carried over into 1945-46 
are expected to total about 200 million 
bushels, compared with 192 million bushels 
on July 1 last year. Disappearance of oats 


from July through March was 3 per cent 
smaller than in the same period in 1943- 
44. Usually about 78 to 80 per cent of 
the total season's disappearance of oats 
occurs in the first nine months of the crop 
year. 

Carry-over stocks of old-crop barley 
next July 1 are expected to be slightly 
larger than the 55.4 million bushels on 
July 1, 1944, despite a 12 per cent smaller 
crop in 1944 than in 1943, and utilization 
for malt at about the same rate this sea- 
son as last, the department's report stated. 
Net imports of barley this season may be 
almost as large as in 1943-44, because of 
a smaller acreage seeded. Utilization as 
feed appears to be much less than in last 
season. 

Data on farm stocks of sorghum grains 
are not available, but compared with for- 
mer years, the large production in 1944 
indicates that carry-over of these grains 
on October 1 will be considerably larger 
than in previous years. 

e e 


@ RICHMOND FEED & GRAIN CO. mill, 
Richmond, Mich., has installed a Sagi- 
naw-Line feed mixer. 
e 


CARL BUCH DISCHARGED 

Carl Buch, who was recently discharged 
under the point system, is now back at 
his old job with the W. M. Bell Co., Mil- 
waukee. Mr. Buch served in the lst army 
through all its campaigns including its 
entry into Belgium. At that time he came 
home on rotation furlough, followed later 
by discharge. 


WFA Urges Industry 
To Conserve Bags 


Textile bag requirements are up about 
20 per cent from last year, and allocations 
of textiles for bags are running more than 
5 per cent less than last year, the war 
food administration points out. Farmers 
and agricultural industries and trades 
are requested by WFA to conserve bags 
and return them to channels of trade as 
promptly as possible. 

Victory in Europe has intensified the 
problem, the WFA officials say. Increased 
telief feeding requires more bags for 
movement of food through war-damaged 
ports and transportation systems. These 
bags will not return. 

Officials also point out that there is lit- 
tle opportunity to cut down the use of 
bags in this country. No alternate pack- 
aging seems possible on a large scale 
for flour, livestock and poultry feeds, su- 
gar, seed, potatoes, peanuts, beans, peas, 
rice; in some parts of the country for 
wheat, barley and oats; and some other 
commodities. 

Military requirements for cotton duck 
and other fabrics have cut into the mills’ 
capacity to produce heavy osnaburg and 
heavy sheeting needed for bags, WFA 
officials said. 


@ SANNERS FEED & SEED CO., Newton, 
Kan., has purchased the Ridenour-Baker 
building. and plans to expand its seed 
cleanirg,’and processing division. 


THROUGHOUT 
THE MIDDLEWEST 
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CHANTS CREAMERY Co. 


536 LIVINGSTON ST. 
CINCINNATI 


CONDENSED 


OHIO 


THE FEED BAG — June, 1945 


oF == Bi! | I 3 


MARBLEHEAD ’S 


FULL MINERAL LINE 
SOLVES YOUR MIXING PROBLEMS 


In these busy days with manpower problems and lack of warehouse storage 


facilities which you are experiencing, we are offering an unusual service of 
straight or assorted cars containing: 


je MARBLEHEAD “No. 98” PULVERIZED CALCIUM CARBONATE 
je MARBLEHEAD “No. 98” PULVERIZED CALCIUM CARBONATE 


(WITH ANY QUANTITY OF KI (IODINE) AND MANGANESE 
ADDED) 


ye MARBLEHEAD “E-Z FLOW” PULVERIZED CALCIUM CARBONATE. 
ye MARBLEHEAD MINERAL BASE No. 20 (ALL PURPOSE MINERAL) 


ye MARBLEHEAD. SPECIAL TURKEY MINERAL, WITH RIBOFLAVIN 
(VITAMIN G) ADDED 


ye MARBLEHEAD HARD LIMESTONE POULTRY GRIT (FOUR SIZES, 
CHICK, MEDIUM, HEN AND TURKEY) REPLACES ALL SHELLS 


USE MINERAL BASE NO. 20 
CONVENIENT ... ECONOMICAL... EFFICIENT 


An all-purpose mineral answering the needs of the most exacting feeders. Mixers also use 
and prefer it in their own feeds and mashes. Convenient too because it supplies the neces- 


sary ingredients to complete the mineral balance of your feeds. Just ask the mixer who 
uses it. 


Ask for complete information Av Write, wire or phone for 


on MARBLEHEAD MIN- 
ERAL BASE No. 20. 


in One Car —MARBLEHEAD BRAND 


Mineral Base Formula No. 20 FOR 
© Mineral Feed No. 1 Complex = : 


© No. 98 Pulverized Calcium 
lodized (KI) Calcium Carbonate 
Manganesed Calcium Carbonate SINCE 1885 
* EZ Flow Calcium Carbonate sn 
© Lime Grit for Poultry 
‘ 4 sizes—chick, medium, hen and 


MINERAL FEED Division 


MARBLEHEAD LIME COMPANY 
: CHICAGO 1, ILLINOIS 


Western Plant — Salt Lake City, Utah 


THE FEED BAG — June, 1945 


e 


/ 
% “MINERAL YR 
MARBLEHEAD LIME CO. 
| No. LaSalle St. Chicago 1, Ill. 


Model S 


Direct-Connected 
Motors Furnished 
30 H.P. and 40 H.P. 
50 H.P. and 60 H.P. 


When Every Pound of Feed Must Count 


—will put that extra feeding value into seed, soybean, peanut coke, tankage, 
every grain and roughage—reduce feed meat scraps, fish meal, and fertilizer in- 
waste to the very minimum. gredients. None does a better job than 

And, in doing so you, too, will be the the “JAY BEE” nor so economically. 
winner because the "JAY BEE" takes _ Sizes 12 H.P. to 200 H.P. with belt, V-belt 
less K.W. per hour to grind at and D-C drives. 


maximum capacity. It’s the 
tough jobs the "JAY BEE" likes, 
and takes. 


Manufactured by the Bossert 
Company, Inc., Utica, N. Y., for 
nearly a quarter century—proud 
possessors of Army-Navy 2 Star 
E. Full details upon request. 


Wider grinding opportunities 
are open to you: cottonseed, lin- 


Please State Your Grinding Requirements 


J. B. SEDBERRY, INC-, Dept. 61, Franklin, Tenn., Utica, N. Y. 


John J. Woods & Sons, Jay Bee Sales Co., Jay Bee Sales Co., 4619 S. 7th St., Louisville, C. Long, Box 893, Baton Rouge, Let > M. E. 
2630 Homes St., Kansas City, Mo.; Jay Bee Ky.; The Lamiell Co., Greenwich, Ohjo; J. E. Padgett, Bennettsville, S. C.; O. D. Padgett, 
Sales Co., 395 <4" -e New York, N. Y.— Sorrells, Box 69, Slocomb, Ala.; W. H. Hust, Sandersville, Ga.; H. A. McLeod, Box 381, 
Jackson, Tenn.; G. Holland Mach. Co., 474 Jay Bee Co., 1031 N. Humphrey Ave., Oak Columbia, Miss.; Fred Siegrist, Sr., Jay Bee 
Fairfax Road, ‘maak Hill, Pa.; Harold W. ey Il.; E. B. Harrison, Whigham, Ga.; Sales Co., 476 §. Meridian St., Indianapolis, 
Grubbs, Box 2469, Winston- Salem, MM. 0.3. A. cs. Wier, Sr., Yates Hotel, Utica, N. Y.; Ind. 

M. Sorenson, Jefferson Hotel, Dallas, Tex.: : A. +S Shirk, Box 523, Canton, Ohio; Bryant 
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CAREFULLY SIFTED FOR FEED DEALER CONSUMPTION 


JUST TO MAKE SURE 

Doctor: “I don't think the patient will 
recover, but to make sure I'll call in an- 
other physician.” 

* * * 
WHAT'S THE DIFFERENCE 

“I et six eggs this morning.” 

“You mean ‘ate’ don’t you?” 

“Mebbe it was eight I et.” 

* * * 
ON THE OUTS 

Theatre Manager: “I hear that you and 
the leading lady are on the outs.” 

Electrician: “Yeah! It was one of those 
quick change scenes with the stage in 
total darkness. She asked for her tights 
and I thought she said lights.” 

* * 
GOT HIS SHARE 

Just before a recent North African 
battle was begun, the commanding offi- 
cer shouted: “The Germans are com- 
ing, men, but we're outnumbered four to 
one, so do your stuff.” 

Old Joe, a Kentucky mountaineer, be- 
gan to blaze away, but in about five 
minutes he stopped and leaned his rifle 
up against a rock. 

“What's the matter?” asked the officer. 

“Well, I got my four,” replied Joe. 

* * * 
REVENGE 

Walking around the barracks, the col- 
onel noticed a long queue of men wait- 
ing outside the stables. Each held a 
lump of sugar. 

“I'm glad to see you love animals 
so much,” he remarked to one recruit. 
“I suppose the horse you're giving the 
sugar to is the pet of the regiment?” 

“No, sir,” replied the recruit. ‘He's 
the one that kicked the sergeant.’ 

* * * 
NOT SO SMART 

“They tell me you have a dog that 
can play checkers.” 

“Yep.” 

“Why, man, do you know what you've 
got there? You could go into the movies 
and clean up a fortune with a dog as 
smart as_ that.” 

“Humph. He ain't so smart. Last night 
I beat him three games straight.” 

* * * 
ON THE WAGON 

An artist painting in the country had a 
farmer spectator. 

“Ah,” said the artist, “perhaps you, too, 
are a lover of the beauties of nature. 
Have you seen the golden fingers of 
dawn speeding across the eastern sky, 
the red-stained, sulphurous islets float- 
ing in the lake of fire in the west, the 


tagged clouds at midnight blotting out 


the shuddering moon?” 
“Nope,” said the farmer, “not lately. 
I've been on the wagon for over a year.” 
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SMART GIRL 
Girl: “Did you have any interesting 
experiences in Africa?” 
Sgt.: “Well, one day on a scouting trip 
I spotted a leopard and—.” 
Girl: “Now don't be silly! They grow 
that way.” 


The more you practice what you know 
the more you know what you practice. 


@ Rats eat and destroy $500,000,000 in 
grain and other foods each year, esti- 
mates the U.S. Dept. of Agric. They 
damage thousands of valuable hard-to- 
replace sacks and containers. 
KILLER-DILLER is a liquid that at- 
tracts rats and mice by its pleasant, sweet 


ON 


NO PATIENCE 
Angler: “Say, you've been standing 
there watching me for two hours. Why 

don't you try fishing yourself?” 
Spectator: “Me? Say, Mister, I ain't 
got the patience.” 
* 


* * 
HANDS OFF 
Sailor: “Everything I touch seems to 
go wrong.” 
Gal: “Don't touch me, then.” 
* * * 
MISSING 


A freight agent at a western town 
received a shipment on which was a 
donkey, described on the freight bill as 
“one burro.” 

After checking his goods carefully, the 
agent made this report: “Short, one 
bureau; over, one jackass.” 


odor. They sip it—they like it—they die. 
KILLER-DILLER is easy and economical 
to use. ; 


DILLER THEM 


No Fuss - No Muss + No Mixing 


Thousands use and praise KILLER- 
DILLER. We can show you numer- 
ous enthusiastic letters from satis- 
fied users. 


Sold on a money-back guarantee. 
Order today! 


Some valuable distributor territory still open. 


\ to RATS and MICE 


Retails at 
6 oz. Bottles..........$ .50 each 
16 oz. Bottles......... 1.00 each 
1 gal. Bottle......... 8.00 each 


DEALER PRICES ON REQUEST 


Cash with Your Order Please 
or C.0.D. 


DEPT. 30 

N. H. STARK s 60 
GRAFTON 
WISCONSIN 


OORNAIL 
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Seed 


F YOU planted beet seed in your gar- 

den, wouldn't it be exasperating if they 
all came up as Swiss chard? And if you 
actually planted chard and the package 
you used contained enough weed seeds 
to choke your chard, you wouldn't like 
that either. Neither would the men who 
enforce the Federal Seed act. 

The United States department of agzi- 
culture since 1912 has administered a 
seed law passed to protect farmers. At 
first, it merely regulated the quality of 


SEEDBURO 


That's what grain, seed and feed 
men have been saying since 1912. 
Here, “under one roof," will be 
found a complete stock of grain, 
seed and feed testing equipment 
and supplies. Every item made ac- 
cording to Government standards 
wherever specifications have been 
established . . . every product pre- 
cision built . . . rigidly inspected 
during manufacture and before 
shipment. Write for free circulars 
on items which interest you. 


“HEADQUARTERS” for 
Grain and Seed Equipment 


act guards against 
false advertising 


seeds imported into this country. An 
amendment in 1926 forbade any false ad- 
veriising or labeling of seeds shipped in 
interstate commerce. In 1939, labeling of 
seeds shipped in interstate commerce was 
required. Since 1939, at least 29 states 
have made their laws more consistent 


THE STEINLITE ONE MINUTE MOISTURE TESTER 
The Steinlite is the most popular rapid tester on the market for determining the moisture 
content of whole and processed grains. It is EASY TO USE... like tuning a radio. 
The Steinlite operates on the radio frequency impedance principle, and is checked 
against official oven methods. No technical knowledge is necessary. With practice you 
can make a test in one minute. Sold on 10-day free trial basis. No money down. Avail- 


able for immediate shipment, 


CAR MOVER 
Badger No. 221 Power King. 
Designed for heavy duty car 
spotting wherever two or more 
heavily loaded cars must be 


HANDY SCOOP 
Made of blue planished steel. 
The handle, centered instead of 
at the end, distributes weight 
evenly and makes the handling COz . . 


Price $275. F.O.B. Atchison, Kansas. 


FIRE EXTINGUISHER 
Randolph ''4'' Carbon Dioxide 
(COz) Fire Extinguisher de- 
signed . . . capacity of 4 Ibs. 

. one hand, thumb 


moved at one time, handle of materials easier. 8 inch trigger operation. Effective 
of hardwood. Weight 20 Ibs. length $1.35, other sizes avail- against oil, grease, paint, 
Length 70"'. Price $7.43. able. gasoline, etc. $20.25. 

651 BROOKS BLDG. @ 


CHICAGO 6, ILLINOIS 


with the federal law, and cooperation be- 
tween state and federal officials in seed- 
law enforcement is close. During the last 
fiscal year, 46 states cooperated. 

Although the Federal Seed act is first a 
truth-in-labeling law for the seeds moving 
in interstate commerce, it also provides a 
quality standard for vegetable seeds. 
Vegetable seeds that germinate below the 
standard must be marked “Below Stan- 
dard." All vegetable seeds in interstate 
commerce must be labeled according to 
variety. Field seeds, on the other hand, 
need not be quality-labeled, but if they 
are, the label must tell the truth. 

During the 1944 fiscal year importations 
of agricultural seeds increased. The 621% 
million pounds of field seeds imported 
came primarily from Canada, New Zea- 
land, Australia, Mexico, and Argentina. 
Vegetable-seed imports ran slightly above 
million pounds. 

Shippers in interstate commerce of seel 
that does not comply with the law receive 
a warning. If the violation is repeated, 
WFA may recommend aciion to the United 
States attorney. The seed may be seized, 
and seizure would be recommended if it 
is unfit for planting. WFA can also issue 
complaints, hold hearings, and issue cease 
and desist orders. 

Since the new seed law became effec- 
tive in February, 1940, more than 2,000 
violations have been investigated. Eighty 
per cent were reported by state officials 
who assisted in the investigations. Ninety- 
two complaints resulted in seed seizure, 
and 125 in prosecutions. 

Let's glance at two actions taken under 
the act—first, a case of misrepresentation 
that drew a fine of $300. The violation 
consisted of falsely advertising and deliv- 
ering for transportation in interstate com- 
merce six bushels of soybean seed of the 
old Midwest variety which had been pre- 
viously advertised and was represented 
to be a new variety called “McClave.” 

The variety of the so-called McClave 
soybeans was advertised as being a high 
yielder, early maturing, nonshat‘tering, and 
high in oil content, the laiter a character- 
istic looked for in soybeans early in the 
war. The advertisements contained ex- 
cerpts lifted from reports of expeziment 
station trials made under different condi- 
tions. The excerp's were so placed that 
the “McClave” soybeans were impliedly 
high in yield and oil content as compared 
with other varieties grown under compa- 
rable conditions. The Midwest variety had 
been discarded by farmers many years 
before because it was inferior to newer 
varieties. 

Then there were two cases, culmina‘ing 
in a heavy fine, that involved 25 ship- 
ments of vegetable seed into five states 
in violation of the act. Approximately 
150,000 packets of seed were in the ship- 
ments, and 43 per cent of the varieties 
were below the standards for germina- 
tion and were not labeled with the per- 
centage of germination and the words 
“Below Standard” as required. Five va- 
rieties were falsely labeled as to variety. 
Many packets contcined only dead seeds. 
Large quantities of these shipments were 
seized and desiroyed because the seed 
was unfit for seeding. 
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CORN AND 


THE FEED BAG — June, 1945 


\ 
S we 50% ath’ | 
ort’? 
Miz: Co- prine> pig wo gecd Thert yew 
extrac” giant \aree™ an fot | 
fot pusine™ | 
| 
NOIS (Feed SES 
ivisio M e K 
"AINESVILLE, 


Note What's in 
White’s 
LIVEX 


Below is shown the riboflavin 
content of some of the com- 
mon feed ingredients: 


Micrograms per Pound 


Corn, Wheat and Oats 500-600 
Wheat Mill Feeds 800-1,200 
Soybean Oil Meal 1,800 
Dried Milk 

By-Products 9,000-12,500 
Alfalfa Meals 5,300-9,000 
Liver Meal 20,000 
White's LIVEX 113,400 


Yes, 10 Ibs. of LIVEX in a ton 
of poultry feed makes a big 
difference, supplying NAT- 
URAL riboflavin as obtained 
from liver. 


LIVEX is free flowing, blends 
well in any type of feed. Try 
it now in your poultry and 
swine feeds and we are sure 
you will be back for more. 


New Low Price 
on 


CLO-TRATE "Dry D" 


Prices of D-activated 
animal sterol powder 
have been reduced. 
CLO-TRATE "Dry D" 
contains 2000 AOAC 
units of vitamin D per 
gram. Ideal for nal 


feeds. 


STRATTON GRAIN 
CO. 


Milwaukee 2, Wisconsin 


Top man on the birthday parade this 
month is Samuel N. Golden, vice president 
and general manager of The Amburgo 
Corp., Philadelphia, who will toast the 
passing of another year on July 29. Mr. 
Golden's success in the feed industry did 
not come the easy way. He spent his early 
life in an orphanage and by means of 
hard work while a boy, while other chil- 
dren played, he managed to save enough 
to obtain an education. It was a great day 
for him when he was graduated from the 
National Farm school at Doylestown, Pa., 
in 1922. Later he also was graduated from 
Rider college, Trenton, N. J. His education 
turned Mr. Golden's attention to the study 
of nutrition. Since then he has developed 
his company as a combination nutrition 
consultant service and source of supply 
for ingredients, compiling an enviable 
tecord in the territory which his firm 
serves. Others who celebrate in July are: 

JULY 2—C. C. Johnson, Innis, Speiden 
Co., New York, N. Y. 

JULY 4—Ralph S. Ibberson, 1’. E. Ibber- 
son Co., Minneapolis, Minn. 

JULY 6—Homer B. Park, Philip R. Park, 
Inc., Chicago, Ill. 

JULY 7—Clarence D. Moll, The Paetow 
Co., Milwaukee, Wis. 

JULY 8—Dr. Tevis M. Goldhaft, Vine- 
land Poultry Laboratories, Vineland, N. J. 

JULY 9—Kenneth E. Battaglia, R. J. 
Roesling & Co., San Francisco, Calif.; 
Fred Hessel, Co-op. GLF Mills, Inc., Buf- 
falo, N. Y. 

JULY 10—Karl Juve, Kellogg Sales Co., 
Battle Creek, Mich.; Victor A. Oberting, 
Barber & Bennett, Inc., Albany, N. Y.,; 
H. C. Fisher, Northrup, King & Co., Minne- 
apolis, Minn.; S. N. Osgood, Fruen Milling 
Co., Minneapolis, Minn. 

JULY 11—FRED B. RIS, Corn Products 
Sales Co., New York, N. Y. 

JULY 12—A. J. McLoughlin, 
Farms Milling Co., Chicago, III. 

JULY 14—G. D. Davis, National Oil 
Products Co., Harrison, N. J. 

JULY 15—Roland L. Reinders, Reinders 
Bros., Elm Grove, Wis. 

JULY 17—E. T. Cashman, Hubbard Mill- 
ing Co., Mankato, Minn.; J. E. Davis, 
Northern Supply Co. Retail Stores, Inc., 
Amery, Wis. 

JULY 18—Joe Free, Milwaukee Tallow 
& Grease Co., Milwaukee, Wis.; Earl E. 
Ibberson, Minneapolis, Minn.; J. F. Moyer, 
Dodge City, Kansas. 

JULY 19—Walter E. Smith, Rogers & 
Smith, Chicago, Ill. 

JULY 20—Clifford E. Bolgard, Gardner 
Advertising Co., St. Louis, Mo. 

JULY 21—Emory L. Cocke, Ashcraft- 
Wilkinson Co., Atlanta, Ga.; C. S. John- 
son, Ralston Purina Co., St. Louis, Mo. 

JULY 23—J. F. Wischhusen, Manganese 
Research & Development Foundation, 
Cleveland, Ohio. 

JULY 24—Levan B. Flory, Traders Flour 
& Feed Co., East Stroudsburg, Pa. 


Arcady 


SAMUEL N. GOLDEN 


JULY 25—Jack M. Cutter, California 
Packing Corp., San Francisco, Calif, 
Walter J. Krings, Merchants Exchange of 
St. Louis, St. Louis, Mo.; B. J. Krieg, 
Deutsch & Sickert Co., Milwaukee, Wis.; 
A. C. Weberg, Ralston Purina Co., Min- 
neapolis, Minn. 

JULY 26—Rudy Eschenheimer, Kansas 
City, Mo. (National Oil Products Co.); 
I. G. Potthoff, Sargent & Co., Des Moines, 
lowa; Fred K. Sale, Indiana Grain Deal- 
ers Association, Indianapolis, Ind. 

JULY 27—Oscar Haertel, Hiawatha 
Grain Co., Minneapolis, Minn.; Simon 
Schwabenlander, Appleton, Wis. 

JULY 28—Walter C. Berger, AAA, Wash- 
ington, D. C.; C. C. Welch, Sunbury, Ohio 
(New England By-Products Corp.). 

JULY 29—Charles P. Burr, National 
Distillers Products Corp., New York, N. 
Y.; Samuel N. Golden, Amburgo Corp., 
Philadelphia, Pa.; Elmer Paetow, Paetow 
Co., Milwaukee, Wis. 

JULY 3l1—James W. Pehle, King Midas 
Flour Mills, Minneapolis, Minn. E. K. 
Steul, E. K. Steul Co., Madison, Wis.; 
H. A. Vanderhoof, Minneapolis, Minn. 


@ GUSTAVE H. BERNHAGEN, 72, Wau- 
pun, Wis., prominent feed merchant who 
retired in 1941, died last month. 


@ NOBLE R. SHAW, Crawfordsville, Ind., 
manager of the feed division of the 
Crabbs-Reynolds Taylor Co., has been 
named director of the Indiana employ- 
ment security division by Gov. Ralph F. 
Gates. 


BOOKLET FOR POULTRYMEN 

“Your Poultry Business,” is the title of 
an interesting booklet for poultrymen pub- 
lished by Crawford Bros., Inc., wholesale 
flour, feed and grain dealers, of Walton, N. 
Y. The booklet contains many helpful sug- 
gestions on poultry management and, in 
addition, forms for recording expense and 
income, feed consumption, mortality, and 
egg production. Copies may be obtained 
by addressing Thomas F. Fleming, adver- 
tising manager. 
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pounds or more each month ahead of 
every other possible standard. 

“Other farmers,” Mr. Carr said, “were 
very much impressed with the program, 
and within a few months the demand for 
cali food in my store had risen to 400 bags 
per month.” 

It was not practical to bring milking 
cows into the store for test purposes, but 
Mr. Carr arranged with another customer, 
F. J. Christman, Walpole, N. H., to place 
two of his cows on the suggested program, 
keeping exact records on the results ob- 
tained. 

During the season, the two cows pro- 
duced 16,278 pounds of milk and 665.73 
pounds of butterfat, in addition to what 
was retained for home use. A total of 
$270.91 was received over and above the 
cost of the grain fed and this record too, 
was added to the data on the bulletin 
board. 

The reason for the effectiveness of the 
program carried out under Mr. Carr's di- 
tection is that he recognized the fact that 
today's farmer is an independent business 
man interested in learning what will help 
him earn the highest profits at lowest costs. 

“Facts and figures are what count,” Mr. 
Carr commented, “and they should be 
presented in plain straight language. 
Demonstrations are especially effective 
when they are carried out by local 
farmers.” 

As a direct result of his demonstrations, 
Mr. Carr reporis a big increase in the 
sale of poultry and dairy rations. In some 
cases the volume was more than tripled. 
Although the shortage of help and war- 
time demands have curtailed his promo- 
tions, he believes that after the war live 
demonstrations can once more be effec- 
tively utilized to increase and maintain a 


still larger volume of business. 
e e 


@ LIVERMORE & CRANDALL FEED 
MILL, Stockbridge, Mich., has installed a 
Prater hammer mill and a Triumph cob 
blower and sheller. 


@ DR. V. L. ALFORD, Salina, Kan., for 
several years nutritionist with the Transit 
Grain Co., Fort Worth, Tex., has joined 
the Shellabarger Feed Mills as head of 


nutritional merchandising. 


@ KENTUCKY FEED ASSOCIATION, 
Louisville, Ky., formed recently for edu- 
cational purposes, has been incorporated 
as a non-stock organization by K. D. 
Smith, L. E. Painter and Henry Freuchte- 
nicht. 


OFFERS BLACKBOARD 

A handy, large-size blackboard is now 
being offered to feed men by Herbert Clo- 
fine, distributor of milk products in Phila- 
delphia. The board can be used to ad- 
vertise daily specials and it is proving 
very popular among the feed trade. A 
limited number of boards are still avail- 
able without charge and can be obtained 
by writing to Mr. Clofine .at the Bulletin 
Bldg., Philadelphia, Pa. 
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NO-MILK CALF FOOD 


Builds Profits Now 


and in 


The Postwar Period 


NO-MILK CALF FOOD builds 
repeat sales, because it raises 
sturdy calves without a drop 
of milk after the 4th day, sav- 
ing valuable milk and many 
dollars for dairy farmers. 


Used by three generations of 
dairy farmers. 


CONTAINS 


Write for samples and circulars. IRRADIATED YEAST 


Made in the Heart of America’s Dairyland 
SINCE 1885 


MIHILL'S 


NATIONAL FOOD CO. 


FOND DU LAC, WISCONSIN 
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upplies of corn in Argeniina for the 
4 current marketing season, which be- 
gan April 1, probably will approximate 
220,090,000 bushels, according to reports to 
the USDA office of foreign agricultural re- 
lations. This would be considerably less 
than the 350,000,000 bushels available last 
season, when a good harvest offset a small 
carry-over. Estimated supplies for the 
current season would cover Argentina's 
normal food, feed, and seed requirements 
of 75,000,000 bushels and leave around 


crop is 65% less 
than last year 


145,000,000 bushels for additional domes- 
tic use as fuel and feed, or for export or 
carry-over. 

Definite information is lacking as to 
the actual amount of corn sold for fuel, 
the additional quantities used for feed, and 
the extent of loss through deterioration 


Production 


A recently reported experiment", using caged layers, shows 
that the use of milk products results in better production than 
when a moderate amount of milk product is replaced with a 


plant protein source. 


“Mash Formulas — |Cage A (96Birds) | Cage B (96 Birds) 


Yellow Corn Meal 
KafirMeal 


Meat Scraps. 


Dry Buttermilk 
Soybean Oil Meal 


Salt 


| 100.0% | 100.0% 


Rations fed consisted of 1 lb. grain to 114 Ib. mash. 
Cage A consumed 93.6 lbs. total feed per hen and averaged 


243.9 eggs per year. 


Cage B consumed 89.9 lbs. total feed per hen and averaged 


227.4 eggs per year. 


The feed containing milk produced more eggs—that’s what 


the poultryman wants! 


The feed containing milk was consumed in larger quantity— 
that’s interesting to the feed dealer! 


Use milk feeds. It helps the feeder and it helps the feed dealer. 


* Information on request 


AMERICAN DRY MILK INSTITUTE, INC 


N. LA SALLE STREET, CHICAGO 


during the 1944-45 marketing season. Such 
disappearance, however, is tentatively es- 
timated at 149,000,000 bushels. In addi- 
tion, approximately 25,000,000 bushels 
were exported last season, Normally Ar- 
gentina is the world’s largest export pro- 
ducer of corn, exporting in excess of 
200,000,000 bushels annually. Only rela- 
tively small quantities of these exports 
enter the Uniied States, however, as this 
country ordinarily is on an export basis. 

It appears that around 100,000,000 bu- 
shels may have been carried over into 
the current marketing season, but that a 
substan‘ial part of the carry-over is in 
poor condition. Should any quantities of 
corn be needed for fuel, inferior carry-ov- 
er stocks probably will be used. Some 
trade sources place the surplus of old 
crop corn suitable for export at around 
28,000,000 bushels. 

The extent to which corn may be used 
for fuel during the current season is the 
most uncertain factor in the export sup- 
ply situation. Until a sizeable quantity of 
coal can be imported regularly, many in- 
dustrial plan's and public utilities in the 
Argentine may find the continued burning 
of corn necessary. Estimates of the quan- 
tity used for that purpose during the 
1944-45 season range from 118,000,000 to 
157,000,000 bushels. In addition, subsian- 
tial quantities of other grains and pro- 
tein meals were burned. These are not 
expected to be available for that purpose 
this season. 

The 1945 corn crop in Argentina is 
now estimated at only 121,000,000 bushels, 
a reduction of about 65 per cent from 
the slightly above average 1944 crop 
of 344,000,000 bushels. The 1945 small 
crop is attributed to extensive drought 
and to a planted acreage about a million 
acres under the 10,903,000 acres planted 
the preceding year. No estimate of the 
acreage being harvested is yet available. 
The abandonment this year, however, is 
expected to run considerably above the 
preceding 10-year average of 30 per cent. 

In line with past policy, the Argentine 
government has again guaranteed grow- 
ers a minimum price for their corn. The 
guarantee for the 1945 crop is about 58 
cents per bushel. A guarantee of 45 cents 
was in effect during most of the 1944-45 
season. The government this season will 
again operate as the sole exporter of 
grain, but the price at which it will sell 
corn for export has not been announced. 
It has announced, however, that any pro- 
fits derived from the sale of grain in- the 
export market this year will be placed in 
a fund, a part of which will be used for 
crop insurance purposes. 


ee 
@® RED ARROW MALTING CO., Milwau- 
kee, Wis., has purchased the Norris 


Grain Co. grain elevators “A” and “B,” 
Manitowoc, Wis. 


@ HYMAN M. LELCHOOK, Brookline, 
Mass., former sales representative for the 
Amburgo Co., has been jumped in rank 
from private to second lieutenant and ap- 
pointed a nutrition officer in the sanitary 
corps. He hus just recently returned 
from overseas duty. 
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MORTON SALT 


THIS BASIC SALES APPEAL 


HE active protoplasm of living cells, 

the nucleus which controls the activ- 
ity of each cell, and the cell walls are 
composed mostly of protein. 


Protein forms by far the greater part 


of muscles, internal organs, cartilages, 
and connective tissue. It is one of the 
chief constituents of the nervous system. 
It forms even a part of the bone structure. 
Wool, hair, and feathers are practically 
pure protein. 


That is why, lacking sufficient salt, 
livestock fail to make satisfactory gains 
in weight, why milk production drops, 
why fleece are thin and scraggly, why 
livestock are unthrifty. 


Salt supplies chloride, the essential in- 
gredient of hydrochloric acid which 
breaks down the protective tissue around 
the protein in feedstuffs so that the pep- 
sin and other gastric juices in the stomach 
can go to work. Unless this is done there 
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is considerable waste of protein. 


To make your farmer customers more 
friendly to you and to the feed you sell, 
recommend that they feed plenty of salt, 
that they feed salt Free Choice* . . . that 
they establish salt stations around the 
farm, wherever livestock gather. Then 
each animal will get the amount it needs. 


Your customers will do a better, more 
profitable job of feeding. They'll fatten 
more animals on the same amount of feed. 
They’ ll be able to handle additional live- 
stock for the same feed investment. Their 
animals will be healthier, thriftier, more 
productive. And... you get credit for sell- 
ing more nutritious, more economical feed. 


COMPANY 


CHICAGO 4, 


Will Stimulate Your Entire Business 
and Enable You to Sell More Salt 
- « « It’s the Key to SUCCESSFUL 
Livestock Production on the Farm 
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KANSAS CITY, 


“The 
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T 
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On O < 


- COOK 


The W. J. Small Sales Co. 


Fairfax District | 
KANSAS 


DEHYDRATED 


ALFALFA MEAL 


Distributors For 


Minnesota, North Dakota 
South Dakota and 
Northern Wisconsin 

e 


STALEY’S 
NOPCO 
ARMOUR’S ::::;. 
PACIFIC MOLASSES Co’s. 


Cane Blackstrap Molasses 


MANAMAR 
OMALASS 


MANEY BROTHERS 
MILL & ELEVATOR CO. 


MINNEAPOLIS, MINN. 


with the scarcity of red meat, your 
customers will increase their poultry flocks. 


In 1945 every individual will have 28 Ibs. less red meat 


than last year . . . Poultry and eggs must supply the 
difference. 


SHELLBUILDER is Pure Reef Oyster Shell 


essential for the health of poultry and for maximum egg 
production. 


Check Your Stock—We Can Book NOW For 
Any Desired Shipmen:. 


Three Sizes: Hens, Pullets 25 Ib.. 50 
and Chicks’ 160 , 80 Ib. ana 
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Shuman Heads Glidden 
Nutritional Staff 


C. Kenneth Shuman has been named 
chairman of the Glidden Co.'s nutritional 
staff in charge of the formulations of all 
Glidden feeds of the feed mill division at 
Indianapolis, Ind., according to an an- 


C. KENNETH SHUMAN 


nouncement by P. E. Sprague, vice presi- 
dent of the company. 

Mr. Shuman will also direct research 
and experimentation in animal and field 
nutrition. Associated with him in the 
work will be Dr. P. L. Julian and T. L. 
Gabby. 

Specializing in agricultural chemistry, 
Mr. Shuman was graduated from the Ohio 
State university and served as graduate 
instructor in agricultural and biological 
chemistry at the University of New Hamp- 
shire. For three years he worked for the 
United States regional soybean laboratory 
in cooperation with the Ohio agricultural 
experiment station on soybean investiga- 
tions and since 1941 has been engaged 
in food and feed research and develop- 
ment in the Glidden Co.'s nutritional lab- 
oratories in Chicago. He is a member of 
the American Society of Animal Produc- 
tion, the nutrition committee of the Amer- 
ican Feed Manufacturers association and 
the American Association of Cereal Chem- 
ists. 

e e 


@ J. R. CASHION, Statesville, N. C., has 
purchased the holdings of his brother- 
in-law, T. O. Morrison, founder of the 
Star Milling Co. 


@ MORRISON & THOMPSON CO., Koko- 
mo, Ind., has replaced its steam power 
plant with electricity and has made other 


improvements in the plant. 
+ 


@ FARMERS COOPERATIVE ELEVATOR, 
Lake Mills, lowa, has begun operation of 
its new feed mill. Considerable remodel- 
ing was done at the plant and new mill- 
ing machinery was installed. 
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GRAINS WITH SOLUBLES 


This Ingredient 
Has Future 


Get acquainted with NADRISOL DRIED DIS- 
TILLERS SOLUBLES if you have not already done 
so. This high-quality ingredient has earned a place 
for itself. It's going places! 


There are sound reasons, of course, why more and 
more feed manufacturers demand NADRISOL 
DRIED DISTILLERS SOLUBLES. This single ingre- 
dient contributes many of the factors vital to a 
nutritious, productive feed. Nadrisol Solubles are 
an excellent source of the all-important B-G vita- 
min complex. They are rich in protein, and contain 
a substantial amount of yeast. Feed men find them 
highly effective in rations for poultry of all types, 
also for swine and livestock. 


Nutrition authorities are emphatic in their approval 
of Distillers Solubles. Favorable results obtained in 
widespread tests have caused many state colleges 
to include Distillers Solubles in their recommended 
rations. This dependable ingredient has won a 
permanent place in commercial feeding. 


PRODULAC DRIED is another ingredient whose 
reliability is assured. In response to the heavy de- 
mand, we are producing a steadily increasing 
tonnage. 


Fortunately, the time is past for emergency rations. 
Nowadays only top-notch ingredients will weather 
the stiffening competition. So include Nadrisol 
Solubles or Produlac Dried in your mixed feeds. 
You'll find they have a future! 


DRIED DISTILLERS 


BRAND 


of, 


_ NATIONAL DISTILLERS PRODUCTS CORPORATION © 


GRAIN PRODUCTS DIVISION + 120 BROADWAY + NEW YORK 


DRIED DISTILLERS SOLUBLES 
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HYDROL 


FEEDING CORN 
SUGAR MOLASSES 


Hydrol adds to the palatability 
of any live stock feed mixture— 
including pellets and cubes. 

The dextrose content of Hydrol 
is an economical health promoting 
quickly assimilated carbohydrate. 

Hydrol is now in ample supply 
for distribution on Feed Mixers’ 
Quotas under Federal Order M-54 
and on special certificates issued 
to Feed Mixers by the Feed Man- 
cgement Branch of the War Food 
Administration. 


CORN PRODUCTS SALES CO. 
17 Battery Place 
New York 4, N. Y. 


FEEDING CORN SUGAR MOLASSES 


e 84 e 


POULTRY PAYS with... 


AGRISOL . . . composed of Distillers’ Dried 
Solubles, contains the proteins and vitamins of 


the Vitamin B Complex so vital to your starting 
chicks, your laying flocks, your breeding stock. 
AGRISOL is processed from the golden grain, 
rich in riboflavin, thiamin, niacin and pantothenic 
acid in scientifically-balanced proportions. Poultry 
pays with AGRISOL because it helps increase 
egg production, makes your birds better-feath- 
ered, fatter and healthier, ready for the market 
sooner. 


But don't think AGRISOL pays only with poul- 
try. It helps make Grand Champions out of sheep, 
cattle and hogs, too! Ask your feed dealer about 
farm feeds that contain AGRISOL. 


« 
FARM CROPS PROCESSING CORPORATION © 


4th and Jones Sts. ° OMAHA 8, NEBRASKA 


The Midwest's Industrial Alcohol Plant 
Second Largest in the World 
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industrial workers. We have established the highest standard 
of living in the world under a protective system. Is not that the 
real test? Advocates of the bill were unable to show that pro- 
tective tariffs are the cause of war; they shouted loudly about 
it but offered no real proof. All of it was pure speculation. 


TRUMAN 


Make no mistake, the President has caught the public fancy. 
In letters, and by visitors to my office, one of the first questions 
is: ‘Well, what about the President?” Frankly, Harry Truman 
has many, many friends in Congress, in both parties. He is 
open and candid in all matters and has a sincere desire to 
work out our problems in cooperation with the legislative end 
of government. Of course, he should know what the score is 
in that regard; his 10 years in the Senate are invaluable to 
him. I repeat what I have said before: “Harry Truman, is making 
it tough for the Republicans.” We can expect some “politics,” 
but what of it? 


WORLD AFFAIRS 


Congressmen returning from Europe report conditions as very 
bad—economically and politically. A prominent member who 
had spent three weeks in France said that he did not believe 
that this once strong nation could reach such depths of gloom 
and despair. Communistic influence and pressure are dividing 
the nation into warring factions. Political situation is bad and 
Americans are cursed because food is scarce and Americans 
bombed their cities. 


The Balkan situation is a tinderbox and Tito has been fan- 
ning the blaze. It’s not peaceful by any means. He intends 
to have and keep Trieste in spite of what the English or Amer- 
icans might say. Russia supports Tito. 


We are assuming great responsibilities throughout the world. 
Are we prepared to pay the price? Unless conditions change 
we must expect to send our sons and our treasure all over the 
world in an effort to secure a lasting peace. The will to win a 


war is much easier than the will to win the peace. Something 
‘o think about. 


SURPLUS PROPERTY DISPOSAL 


Former Senator Guy M. Gillette, Iowa, has resigned as a 
member of the surplus property board. This is the first sign 
that all is not well in that agency. Congress is asking questions. 
Gillette complains that the law is bad but there are other rea- 
sons and one is that a serious dispute existed between the 
board members on matters of policy. This is very important, for 
billions of dollars worth of property must be sold and great 
responsibility rests upon the board. Senator Gillette has the 
confidence of Congress and his going is deplored. He is a man 
possessed with good common sense and we need more like him 
in Washington. 


KERNELS 


OPA has ordered that all retailers of feather and down pillows 
must send one pillow of each grade they have in stock on 
June 27 to the durable goods branch. How silly! Perhaps the 
boys in OPA want a soft place to land. 

Henry Wallace is having a change of heart—he’s now for 
private enterprise and the small businessman. But tucked away 
in his article is the line that government should still exercise 
controls. 

Russia is playing a lone hand in Europe. Britain and your 
Uncle Sam are worried. Syria is a hot spot. The world has a 
terrific headache. 

Peacetime military training is under consideration by a special 
House committee as this is written. A lively subject and highly 
important to the nation. 


My guess on Jap war: — Over by Christmas! 
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There LONGER LIFE 
BETTER BUILT BAGS 


Wrenn standards of quality 
are steadily winning more friends 
throughout the feed industry where 
all are engaged in a strenuous effort 
to supply the country with food 
producing rations with maximum 


efficiency. 


Werthan "Better Built Bags" are 
regularly found to give greater mile- 
age per ton of feed packaged and 
carried to destination than many so 
called economy bags in which price 
rather than quality is the prime con- 


sideration. 


This is important to every user of 
bags who is sincerely trying to con- 
serve all of the nation's resources to 


hasten the end of the war. 


It will pay you to investigate the 
longer life of Werthan "Better Built 
Bags."" Write today. 


WERTHAN BAG CORP. 


8th Ave. and Howard St. 
NASHVILLE © TENN. 
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New 


OYSTER SHELL 
MEAL and FLOUR 


99 25/100 PURE CALCIUM CARBONATE 


FOR YOUR 
MASH FEED 


FOR YOUR 
MASH FEED 


Used by many manufacturers of the Nation's Quality 


Feeds. 


We can make prompt shipment of straight cars of 


meal and flour. 


If you cannot use a straight car of meal or flour, 
why not include some in your next carload of medium 


and chick size PILOT BRAND Oyster Shell? 


Rochelle, N. Y. ° 


Morgan City, La. 


OYSTER SHELL PRODUCTS CORPORATION 


St. Louis, Mo. 


1 Announce Formation 
Of News Associates 


Formation of News Associates, Chicago, 
Ill., a news and publicity service devoted 
to the food field has been announced by 
Bob White, nationally known sales con- 

sultant for the food 
| field. Paul O. Rid- 
ings who has resigned 
| as director of public 
| relations for McCann- 
| Erickson, Inc., Minne- 
apolis, Minn., to join 
the White organiza- 
tion, has been named 
director of the serv- 
ice, Mr. White an- 
nounced. 


News Associates, 
functioning as a Bob 
White service to the 
food field, will have offices at White's 
headquarters at 56 East Walton place, 
Chicago, Ill. Mr. White’s organization, 
basically a consulting service, handles 
special development projects, directs sur- 
vey studies, creates merchandising plans, 
consumates business consolidations and 
plans publicity. 


Chase to Build New 
Plant in Arkansas 


Contracts have been signed by officials 
of the Chase Bag Co., New York City, for 


Paul O. Ridings 


Save money and extend your 
production with dependably 
uniform Florida High-Protein 
Cane Molasses which offers 
you these big advantages: 


1 Exceptionally high in amides and 
* amino acids and with approximately 
three times as much crude protein as 
average cane molasses. 


2 Rich and well balanced content of 

* Vitamins B:, Bz and Be as well as 

Vitamins C, E (fertility factor), H 

es. P-P (Niacin), and Pantothenic 
cid. 


3 High content of digestible carbo- 
* hydrates in form of various sugars 
and polysaccharides, including the very 
nutritious pectin and soluble gums. 


4 Many minerals and elements essen- 

* tial to animal health including iron, 
calcium, phosphorus, magnesium, potas- 
sium, sodium, chlorine, sulphur, manga- 
nese and copper. 


5S Uniformly high quality, plus other 
* advantages of dealing direct with 

producer as we market only our own 

production. 


6 Ideally located to serve customers in 
* the Southeastern territory. 


SUPPLY AVAILABLE for shipment in accordance with W. P. B. regulations 


Inquiries 
Solicited — 
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UNITED STATES SUGAR CORPORATION 


CLEWISTON, FLORIDA 


a new paper bag manufacturing plant at 
Crossett, Ark., according to an announce- 
ment by F. H. Ludington, president of the 
company. A complete line of multiwall 
paper shipping sacks of pasted or sewed 
bottom, valve or open mouth constructions 
will be made at the plant in addition to 
other types of commercial paper bags. 
“The erection of this plant comes as a 
step in our prewar planned expansion pro- 
gram which was halted at the beginning 
of hostilities," said Mr. Ludington. “Work 
on the plant is just beginning and as yet no 
official opening date has been set.” 


Pillsbury Mills Buys 
Continental Elevator 


Pillsbury Mills, Inc., has purchased the 
Continental grain elevator and warehouse 
in Clinton, Iowa, to provide better facilities 
for the local purchase of corn, soybeans 
and other grains for Pillsbury Feed Mills 
and Pillsbury Soy Mills, officials of the 
company recently announced. 

Built in 1939, the elevator is equipped to 
unload trucks at a rapid rate and also to 
handle grain on the railroad and Missis- 
sippi river. Grain activities for Pillsbury 
in the adjacent Iowa and Illinois area are 
handled by Glen S. Watkins, Clinton. 


@ WILLIAM UNDERBERG, Foxhome, 
*Minn., is the new manager and grain 


buyer at the P. H. Gust elevator. 
e 


® TROY WOOD, Oklahoma City, Okla., 
recently purchased the Feeders & Farmers 
Feed store. 
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AUSTIN W.CARPENTER 


It was my privilege to address the Ro- 
tary club of a central New York town 
recently, on the occasion of its annual 
agricultural day observance. Each Ro- 
tarian had as his guest a farmer from 
the adjacent countryside. 

The club president, in welcoming the 
farmer guests, emphasized the importance 
of merchants, manufacturers, professional 
men, educators and farmers, getting to- 
gether once a year for the development of 
closer acquaintances and the mutual un- 
derstanding of each other’s problems. 

Naturally, I complimented the Rotarians 
on their annual get-together meeting. 
However, I felt the responsibility of lash- 


Retail merchants, particularly, should 
definitely set up a program of contact with 
individual farmers and farm groups. Such 
contact is just about the merchant's best 
selling tool. One distinct advantage of 
frequently mixing with farm group activity 
is the neutralizing of negative propaganda 
that is frequently spread at such meetings 
in opposition to the profit incentive mo- 
tive of private enterprise operators. 

Returning to the Rotary meeting around 
which I started to build this story, it was 
very noticeable that only two farm youths 
were in attendance. Here was an indica- 
tion that the Rotarians, in issuing their 
invitations to the country people, had 
overlooked the young people of the farms. 
Yet it is the boys and girls from these 
farms who are tomorrow's customers of 


the towns’ merchants. And it is these same 
young people who, in agricultural courses 
in central and high schools, state agricul- 
tural colleges and farm youth organiza- 
tions, hear so much these days about the 
“cooperative” non-profit philosophy. They 
need also to hear the private industry 
side of the story. They must be told that 
“profit” is necessary for business; that it 
is essential, alike, for farmers and mer- 
chants. And who is there to tell this im- 
portant factor of our successful national 
economy story to these young people other 
than the merchants and business men of 
the country? 


@ MARTIN FARMERS ELEVATOR plant, 
Martin, Mich., which was destroyed by 
fire nine months ago, is being rebuilt. 


Austin W. Carpenter is a member of 
the New York State Emergency Food 
commission and executive director of the 
Eastern Federation of Feed Merchants. 
His opinions, as expressed in this column, 
are his own and are not necessarily shared 
by the publishers of The Feed Bag. 


ing them a bit for the infrequency of such 
joint meetings. In doing this, I ventured 
the suggestion that instead of once a year 
these meetings should be held at least 
four times each year. 

It was my purpose to put across to each 
group the public relationship job it has to 
do. Businessmen must sell farmers on the 
idea of their interest in a prosperous agri- 
culture; on their sincerity of purpose in 
supplying result-getting merchandise and 
good service on. a fair pricing and profit 
policy; of a “live and let live” business 
philosophy. 

On the other hand, the responsibility 
rests with farmers to sell business people 
on the idea that agriculture is entitled to 
a profitable return on its business en- 
deavor; that business people supply, as 
best they can, a good market for farm 
products; that farmers have little disposi- 
tion to invade merchandising fields as 
competitors, and when they do, on their 
willingness to observe and practice the 
recognized fair rules of the business game, 
not seeking special favors from govern- 
ment or state agencies. 

To accomplish either of these selling 
jobs, close acquaintance and understand- 
ing between members of each group are 
necessary. The mixing of the groups for 
an hour at a noonday service club lunch- 
eon once a year hasn’t a Chinaman’s 
chance of accomplishing the job. 
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HAMMERMILL 
PRODUCTION 
INCREASED with a 


DAY DUAL-CLONE 
DUST COLLECTOR 


In one actual and typical feed mill ex- 
perience — production was increased from 
4500 to 6000 Ibs. per hour on the same 


grinder by changing from a long cone 
dust collector to a DUAL-CLONE. De- 


creased back pressure did it. Why not get FULL Production from 
YOUR equipment! 


Patented DUAL-CLONE construction utilizes to the utmost the 
basic principles of cyclonic separation—assuring LOW RESISTANCE, 
HIGH SEPARATING EFFICIENCY, low maintenance cost, compact 
design, easy installation. Available in bolted flange construction 
shown above (Design 2) for more compact shipping and easier inside 
installations, especially of larger sizes. 


EASY INSTALLATION of the 


Its compact de- 
sign makes it easy to fit in with your equipment—no need to cut 


\ through floors or ceilings. 


The DAY Bag Cleaner Unit °°" be operated with 


a smaller motor than 
usually required for the same capacity—because of the low resistance 


of the DAY DUAL-CLONE. 


You'll find profitable reading in “Day DUST CON- 
TROL in the Grain Industry.” Write for a copy. 


The DAY Company 


7 2 818 Third Ave. N. E., Minneapolis 13, Minn. 
\n Canada—The Day Company of Canada, Ltd. 
613 Mcintyre Block, Winnipeg 
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This is our Practical Test Farm 


Four hundred acres your assurance that every 
of testing laboratory where _ bag of Honegger feed carries 
Honegger feeds are in con- _ its full measure of value. 
stant operation —for proving 


and improving. When you buy feeg 
e e e LOOK 
This is our trademark for this mark of 
that stands for quality and Quality 


If you are interested in the Honegger franchise in ne territory, write us today. 


HONEGGERS & CO. 


Feed and Wkling FAIRBURY, ILLINOIS | 
Practical Test Farma: FORREST, ILLINOIS 


‘USE THIS HIGH QUALITY 


FLOUR 


97°, CALCIUM CARBONATE 


Cameline Limestone Flour is used by many 
leading manufacturers of poultry and live- 
stock feeds. They appreciate its consistent 
high quality and high calcium carbonate 
content. Contains No Fluorine. Note the 
chemical analysis. 

Investigate this fine Limestone Flour—compare its 
purity, uniformity, availability, economy, 


Write for samples and prices today, 


Stock and Display CAMELSHELL 


the complete shell builder for poultry. Camel- 

shell is easier to sell—does two important 

Chemical Analysis : jobs at one low price—thoroughly tested ana 
Comeline Calcite proven efficient. 97% Pure Calcium Car- 
Calcium Carbonate. .97.15% bonate—contains No Fluorine. Backed by 


consistent advertising in Poultry Journals. 


Write for Samples and Prices today. 


GUARANTEED 


Offices: TOWSON, BALTIMORE, MD. 


Corn Program Nets 
21 Million Bushels 


More than 21 million bushels of corn 
were sold by farmers to the government 
under the war food administration's corn 
purchase program which ended May 1, 
according to an announcement by the 
WFA. The program was offered in 128 
Corn Belt counties over a 3-month period. 

Corn purchases by states were: Illinois, 
5,392,783 bushels; Iowa, 10,214,463 bushels; 
Minnesota, 605,159 bushels; and Nebraska, 
4,988,212 bushels. 

Designed to build up a national reserve 
stock of corn for possible emergency use, 
the amount obtained fell short of the 
original 50-million bushel goal principally 
because of the high moisture content of the 
1944 crop. Much of the available corn 
proved too wet to meet contract specifi- 
cations. 

County and community committees of 
the agricultural adjustment agency pur- 
chased the corn — which was stored on 
farms — for the Commodity Credit Corp. 
Delivery of the corn will be called for by 
CCC on or before Sept. 30. 


Appoint Paul W. Salo 
To Research Post 


Paul W. Salo has been appointed assist- 
ant director of research in charge of 
engineering research at General Mills, 
Inc., according to an announcement by 
Harry A. Bullis, president. Mr. Salo suc- 
ceeds E. E. Kuphal, recently named direc- 
tor of manufacture. 

Mr. Salo has been with General Mills 
since 1933 following his graduation from 
the University of Minnesota as a chemical 
engineer. His work as a member of the 
company’s research staff included research 
on new food products and processing 
equipment and pilot plant operations on 
cereals, vitamins and dehydrated foods. 
In his new position he will work under 
Arthur D. Hyde, vice president and direc- 
tor of research. 


@ A. W. HOCKENBERGER, formerly with 
Schultz, Baujan & Co., Beardstown, IIl., 
is now vice president and manager of 
the Red River Milling Co., Fergus Falls, 
Minn. 


@ CLAIR H. BARRETT, Port Huron, Mich., 
for many years owner of the Port Huron 
Storage & Bean Co., has liquidated his 
holdings and retired from business. 
REPRESENT PACIFIC MOLASSES CO. 

Pacific Molasses Co., Ltd., San Fran- 
cisco, Calif., has appointed Marin Sales 
Co., 327 S. LaSalle street, Chicago, Ill., 
as its sales representative for the territory 
including northern Illinois, southern Wis- 
consin and most of Indiana, according to 
an announcement by James M. Ferguson, 
vice president in charge of the Pacific's 
New York office. William Dunston, in 
charge of the Chicago office ‘of the Marin 
Sales Co., will be actively engaged in 
handling the account. 
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The Sawyer Farmers’ Exchange, Sawyer, Mich., recently doubled the size of its building in 
order to obtain more room for the milling department. The photo above shows how, part 
of the equipment, including several special hoppers designed by Manager Verne Kiegel, were 
installed in the new addition. In the center is one of the hoppers which feeds directly into 
the hammer mill. The other is attached to the Kelly Duplex corn sheller located on the 
extreme right. A swinging shield was installed inside this hopper and Mr. Kiegel says that 
no matter how fast ear corn is shoveled in, there is no danger of shelled kernels flying out 


and injuring anyone. 


@R, B. MACMAHON, Bethany, Okla., 
operator of the Bethany Feed Mill for 
two years, has sold his business to H. 
Surlock. 


@ D. C. MOORE, Hillsboro, Ind., has sold 
his interest in the Finch-Moore Grain Co. 
to Mr. and Mrs. C. L. Belles, and the 
name of the firm has been changed to 
Finch Grain Co. 


@ FLOYD GREIG, Rushmore, Minn., has 
resigned as manager of the Farmers 
Grain & Supply Co. elevator and has 


purchased an elevator at Chandler. 
e 


@ MAJ. G. W. P. HEFFELFINGER, Minne- 
apolis, Minn., vice president of F. H. 
Peavey & Go., has been named executive 
officer in charge of operations at Ladd 
Field, Fairbanks, Alaska. 


The Calf Feed You Can 
Recommend With Confidence 


RYDE’S 


CREAM CALF MEAL CREAM CALF FLAKES 


(For Gruel Feeding) 


Famous for 


* Quality 
*Uniformity 
Economy 


5425 W. Roosevelt Rd. 
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(For Dry Feeding) 


for 30 years 


RYDE & COMPANY 


Chicago 50, Ill. 


* from Armour 


The war has accomplished one thing for 
feed men that twenty years of salesman- 
ship and advertising failed to do. It has 
put the so-called formula feeds on farms 
that never before used them. 


* 


Result: Farmers who couldn’t 
be sold before have had four 
years’ experience with formula 
feeds. They have seen their live- 
stock and poultry do better, 
grow faster and produce more. 


* 


And because of this, the demand for 
formula feeds is likely to remain close to 
its present peak levels. High-priced, half- 
way feeds won't be good enough to get 
by from now on. 


* 


So, in your own feeds, insist on 
quality ingredients. For your 
protein source, specify Armour’s 
Meat Proteins . . . the favorite 
with dealers, manufacturers and 
feeders for more than forty 


years. 
* 


Compare Armour’s Meat Proteins with 
any other protein source—dollar-for-dol- 
lar—and you'll see why such a high pro- 
portion of formula feeds in this country 
show “Armour’s Meat Proteins” on the 


label. 
* 


Due to the light kill, meat pro- 
tein supplies are below normal 
this spring. Let us know what 
you need and we'll do our 
best to keep you supplied. 


ANIMAL FEED DEPARTMENT 
CHICAGO 9, ILLINOIS 


Company 


Armour'’s 50% Meat and Bone Scraps 
Armour's 65% Special Steamed Bone Meal 


e 
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By F. B. Morrison 


* 


Here is a book which is a definite asset for any 
person producing or handling feeds. This 20th 
edition of FEEDS AND FEEDING, written by 
Prof. F. B. Morrison of Cornell university, contains 
more than one thousand pages. It is the most 
practical compilation of information on livestock 
feeding and nutrition ever printed —a book you 
can use almost every day. 


Order For Deferred Delivery 


Get your copy of FEEDS AND FEEDING direct 
from The Feed Bag by placing your order now 
for shipment after August, 1945. 


Che feed B 


741 N. Milwaukee Street 


Milwaukee 2, Wisconsin 


need 


MOLASSE 


telegraph, telephone or write 
our nearest office for prices. 


The 
PACIFI MOLASSES 


COMPANY, LTD 


NEW YORK SAN FRANCISCO 
120 Wall St. (Zone 5) 215 Market St. (Zone 5) 


. NEW ORLEANS 
1505 Masonic Temple Bldg. (Zone 12) 


FEEDS cud FEEDING 


ag 


e “It isn’t right,” said a bachelor friend of ours, 
“but a pretty girl does help sell goods.” 


Dealers in Kasco territory are feeling the in- 
fluence of Kitty Kasco as a sales force and are 


Team Up profiting by her helpful smile 
“th and pleasing radio voice. Kas- 
Wit co dealers are proud of their 


KASCO Pretty Kitty Kasco. 


Consumer demand has steadily devel- 
oped for Kasco feeds, and Kasco 
dealers are looking forward to a post- 
war period minus many of the head- 
aches that others predict. The Kasco 
promotion organized and planned 
will overcome many things that 
otherwise might prove troublesome. 


KASCO MILLS, INC. 


Toledo, Ohio e Waverly, N. Y. 


Shim and Buttermilh 
POWDER 


MIGHTY SCARCE RIGHT NOW BUT CAN GET 
OUT LCL SHIPMENTS PROMPTLY TO ANY PLACE 
IN AMERICA DIRECT FROM CREAMERY TO YOU. 


W LA 
yieen G4 
DEHYDRATED 
SOYAVINE MEAL 
DEHYDRATED 
PEAVINE MEAL 
DEHYDRATED 


ALFALFA MEAL 


BOOKING NOW FOR JUNE THRU SEPTEMBER 

SHIPMENT — WISCONSIN PRODUCED MEAL. 

BEAUTIFUL COLOR — HIGH CAROTENE — 
PRICED RIGHT. 


La Budde Feed & Grain Co. 


AT MILWAUKEE 
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Cargill Buys Honeymead Plant 


Cargill, Inc., Minneapolis, Minn., has 
purchased the Cedar Rapids, Iowa, plant 
of the Honeymead Products Co., Cargill 
officials have announced. The Honeymead 
plant can process 4,300 bushels of soy- 
beans daily, has a daily feed production 
capacity of 200 tons, and bulk grain stor- 
age capacity of 700,000 bushels. 

D. O. Andreas, vice president and gen- 
eral manager of the Honeymead Products 
Co., will continue as manager of the 
Cedar Rapids property under the new 
ownership and C. W. Bohlander will re- 
main as assistant manager. 

Cargill, Inc., is also preparing to re- 
build the present Cedar Rapids mill, par- 
tially destroyed by fire last fall. The plant, 
the former Iowa Milling Co., was acquired 
by Cargill in 1942. The Cargill corpora- 
tion now operates feed mills or soybean 
plants in Minneapolis, Fort Dodge and 
Cedar Rapids, Iowa, and Springfield, Ill. 
The company, founded in 1865, is one of 


the country’s leading grain and seed 
handlers. 

Contracts for Honeymead turkey feed 
will be completed under the present 
formulas, and the service department will 
continue to serve Honeymead turkey cus- 
tomers, Cargill officials announced. A. V. 
Collinge will remain in charge of the 
turkey feed and service division. 

WESTERN FEED CO., Corvallis, Ore., 
has taken over the Valley Milling Feed 
& Seed store formerly operated by Max 
Winkler. 


GILBERT MAY HEADS JCC 
Gilbert L. May, vice president and gen- 
eral sales manager of May Way Feed 
Mills, Inc., Kansas City, Mo., was recently 
elected president of the Junior Chamber 
of Commerce of Kansas City. Mr. May 
is also secretary and treasurer of the Mid- 
west Feed Manufacturers association. 


NEEDED where- 
ever milk is pro- 
duced or processed. 
A fast killer of bac- 
teria — Dissolves 
quickly in water — 
Makes clear dairy 
rinse solutions— 
Contains 50% avail- 


able chlorine — De- Will A 


easy to handle. 


elp You! 


LO-BAX and HTH-15 are two gxood 
pendable — Retains items for our line. They 
everything in the way of chlorine dis- 
its full strength intectants needed by your trade. © 

Is economical and (Zee literature and our favorable 


ealer terms. 


For Colds—Use 
HTH-15 asa 
Dry Chlorine 
Inhalant. HTH- 
15 is a dry “floating 
powder” that floats 
in the air along time 
when dusted above 
birds. Use whenever 
treatment for colds 
is needed. 


Add HTH-15 todrinking 
fountains to keep water 
safe. Helps eliminate 
slime from fountains. 
Use HTH-15 to make 
erm-killing solutions 
or general sanitation. 


THE MATHIESON ALKALI WORKS (Inc.), 60 East 42nd Street, New York 17, N. Y. 


Brokers 


FEED 


INGREDIENTS 


~ Grain & Flour \ \ \ 
BOSTON | 
HANcock 3115 
, [GRAIN CO. 
Kira END \ 


BUFFALO 
MAdison 2323 


3832 Bd. of Trade 
CHICAGO 
WABash 7322 A y 
[FEED CO. A 


501 Grain Exch. 
OMAHA 
HArney 1011 


| 516 Hodgson Bldg. 
MINNEAPOLIS 
MAin 5587 


NCOMMISSION 
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lowa Feed Institute 
Re-elects Officers 


All officers of the Feed Institute of lowa 
were re-elected at the recent meeting of the 
board of directors held in Des Moines, 
Iowa. The officers are: Howard Boeke, Des 
Moines, president; George Cook, Dough- 
tery, vice president; Carrol Swanson, Des 
Moines, treasurer; and O. N. LafFollette, 


Des Moines, executive secretary. 

Other members of the board in addi- 
tion to the officers include: M. F. Wells, 
Waterloo; Floyd Crossley, Hubbard; Floyd 
Bloom, Shenandoah; Herman Jensen, 
Estherville; and E. L. Rudkins, Grinnell. 


e.@ 
@ FLOYD LOTT, who operates an ele- 


vator in Cohoctah, Mich., has purchased 
the Stewart elevator at Linden. 


EXTRA PROFITS FOR YOU! 


’ Making and selling your own brand of feeds. 


With the Whirlwind Ham- 

mermill you can grind local grains 

and roughage, mix in a commercial con- 
centrate and sell your own brand of feeds 
> - AT EXTRA PROFITS FOR YOU! 
Your feeds are always fresh ... . the 
kind your customers want. You get the 
profitable custom grinding business too 
. . . helps you sell more concentrates. A 
YEAR-ROUND BUSINESS. The Whirl- 
wind is sturdily built . . . uses less than 
HALF as much power as other hammer- 
mills tested. 30 to 120 H. P. capacities. 


Prompt Delivery 


WRITE FOR LITERATURE AND PRICES. State 


whether interested in Hammermills or Mixers. 


BROWER MFG. CO. 


For blending 
your own brands 
of feeds, or for 
custom mixing. 
This sturdy, 
smooth - operat- 
ing Brower 
Whirlwind Mixer 
turns out a per- 
fect batch in 10 
minutes, Stands 
up under hardest 
usage, say thou- 
sands of feed 
dealers from 
coast - to - coast. 
Convenient ob - 
servation win- 
dow shows clear- 
ly the exact con- 
dition of blend 
Cleans itself, 700 
Ib and 1-ton 

sizes, with or without electric motor. 
Above and below-floor models. 


335 N. 3rd Street 
QUINCY, ILLINOIS 


OUR 36th CROP 


An Unequalled Opportunity for Dealers: tn localities where 


Jacques Proven Hybrid Seed Corn is not already adequately represented, there is 
an unequalled opportunity for aggressive dealers to build a stable, profitable busi- 
ness supported by a generous and proven merchandising and advertising program 
especially designed for the feed merchant. Write for details on a profitable Jacques 


dealership. 


FIVE-POINT QUALITY PROGRAM 


PROVEN 
ability, 


VARIETIES, 
resistance to diseases, insects, weather. 


@ BRED IN NORTH, culled by northern weather—assurance of dependable 


maturity in cooler seasons. 
@ PURE, 
under constant state supervision. 


@ VIGOROUS; Jacques owned first commercial Wright drier, has more years’ 
experience than any one else in fire-drying seed corn under modern system. 
@ EVENLY GRADED; planter plates and maximum kernel dimensions 


marked on tag on each bag. 


Jacques 
Seed Co. 


Prescott, 
Wis. 


**Largest 
Exclusive 
Producers of 
Northern 
Bred Seed 
Corn’”’ 


pretested for yield, maturity, 


seed produced in naturally isolated fields and detasseled daily 


quality, stand-up- 


HYBRID SEED CORN 


PAUL G. OLSON 


W. M. Andersen, sales manager of the 
New England By-Products Corp., Boston, 
has announced the appointment of Paul 
G. Olson as the firm's New York repre- 
sentative and field nutritionist. Mr. Olson 
is well known in eastern feed circles, hav- 
ing been associated with the Farm Serv- 
ice division of General Mills, Inc., for the 
past six years, serving as supervisor in 
New York and Rhode Island. 


Bodensteiner Forms 
By-Products Co. 


C. M. Bodensteiner has announced the 
formation of the Fort Dodge By-Products 
Co., Fort Dodge, Iowa. The new firm will 
manufacture and distribute meat scraps, 
tankage, bone meal and other animal by- 
product feeds. No formula feeds will be 
produced. 

Prior to the formation of his own com- 
pany, Mr. Bodensteiner, who is a veteran 
feed man, was associated with Wilson & 
Co. and more recently with the Tobin 
Packing Co., Fort Dodge. He is a 1930 
graduate of Iowa State college, Ames. 
SCOTT, West Ridge, IIl., 
been named manager of the 
Farmers Elevator, Maroa, IIl. 

e e 


@ BATH ELEVATOR, Bath, Mich., which 
has been idle for some years, has been 
opened by Carl and C. D. Land. 
CCC CORN LOANS 
Commodity Credit Corp. through May 
31, 1945, had completed 20,411 loans on 
20,000,256 bushels of 1944 corn in the 
amount of $17,860,128.74, according io a 
report by the war food administration. 
The average amount advanced was 89.3 
cents per bushel. On the same date last 
year 6,773 loans had been completed on 
7,540,609 bushels. 


has 
Maroa 
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Old Friends — 


You Can Trust ‘em 


CALF-MANNA 
PEARL LIMESTONE GRIT 
STONEMO GRANITE GRIT 
REEF AND PILOT SHELLS 
JUMBO PEANUT MEAL 
BIG "G" BREWERS YEAST 


“CREAM OF CORN" GLUTEN 
NOPCO VITAMIN OILS 
SPENCER KELLOGG SOYAMEAL 
SEA-COLL PHOSPHATE 
KILLER-DILLER EXTERMINATOR 
KELLOGGS FOX FEEDS 


If you can't send your truck, we'll ship what you 
need via local freight or bonded truck line. 


FEED SUPPLIES, INC. 


3328 W. Cameron Ave. 
North Milwaukee, Wis. 


Condensed 


FISH SOLUBLES 


Pacific and Atlantic Production 


An economical source of those 
essential Amino Acids not 
present in sufficient quantity 
in protein of vegetable origin. 
Rich also, in B Complex vitamins. 


WILBUR-ELLIS COMPANY 


FISH PRODUCTS HEADQUARTERS 
430 California Street 


CHICAGO 3 
Banker's Building 


San Francisco 4 


NEW YORK 6 
19 Rector St. 


THE FEED BAG — June, 1945 


FOR ENRICHED 
QUALITY ALF AL 


\ THE MARYLAND FEED co. 
105 NATIONAL MARINE BANK BLOG}, 


BALTIMORE 2, MARYLAND 


THE TRUTH 


@ More and more feed mixers are using 
REX Wheat Germ Oil in breeding 
rations. 

@ More and more breeders are using 
REX Wheat Germ Oil in breeding 
live stock. 

@ More and more Veterinarians are 


recommending REX Wheat Germ Oil 


in correcting breeding disorders. 


@ Year after year, after year the TRUTH 
is being proved by experience. 


Monticello, Illinois 


¢ 
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feed mixer desiring to make a trial 
| Wheat Germ Oil in a controlled 
| experiment can have sufficient oil, with, 
out charge, for sucha test | x 


—handling pets 


(Continued from page 17) 


well as city buyers. Stock is handled for 
a nearby nursery on a commission basis. 

“We handle dogs, don’t we?” jokingly 
remarked Mr. Cassidy. “So why not the 
trees to go with them? Seriously, though, 
our nursery department is really paying 
its way in profits and, along with our 
pets, it is a good drawing card for regu- 
lar feed customers.” 

The word “seed” in its firm name stands 
for something, too, in the company’s busi- 
ness. It does a big volume in both garden 
and field varieties and backs its selling 
with regular advertising during the spring 
season and good window and interior 


BUTTERMILK BILL 


L, is Sa¥y 


“The REAL 
Goods an’ a 
Square Deal 
make You an’ 
Yer Customers 
Ol’ Pals fer 
Life!” 

Dealer, Poultrymen, and the Ultimate 

Consumers (Chickens and Pigs) 
All Thrive 


Abundantly upon 


SUPREME BRAND 
CONDENSED 
BUTTERMILK 


through Surprisingly Low Prices, 
The Tasty Freshness of the Product, 
and it SUPREME Nutritional 
Values. 

From a unique network of distribution 
centers, over wide territory, SUPREME 
BRAND Condensed Buttermilk is dis- 
tributed at low cost and shipped in 
day-old freshness for the benefit and 
profit of the dealer and his customers. 
SUPREME BRAND — “The Genuine 
Condensed Buttermilk in the Yellow 
Barrel” is Pure Creamery Buttermilk, 
condensed in a High Vacuum at Low 
Temperatures, It contains no pre- 
servatives and has no skim milk or 
other residues added to it. 


Guaranteed Analysis 


0% 
Fat (Butieriat) ......... 


SUPREME BRAND Condensed Butter- 
milk is Guaranteed to be as good as, 
or better than, any similar product 
offered for stock feeding: and not 
more than one or two days old when 
it is shipped from a conveniently 
located creamery direct to the dealer, 


Write or Wire Today for Prices 
(You will be pleasantly surprised) 
On Barrel or Carload Lots 


Hersert K:Ciorine = 


displays. Bird seed is marketed under its 
own brand name—"Singmor.” 

So that the reader will not be misled 
into believing that the feed business is 
merely a supplement for this hustling In- 
diana outfit, it may be of interest to know 
that the firm recently acquired the ad- 
joining store building which is being re- 
modelled for feeds and poultry equipment 
exclusively. It is 20 ft. wide and 110 ft. 
long, and will feature dairy, hog and 
poultry feeds in attractive island and win- 
dow displays. 

“Some folks may criticize us for having 
too many irons in the fire,’ Mr. Cassidy 
explained. “But every one of our depart- 
ments is made to stand on its own feet 
and pay its own way. If it doesn’t, out the 
window it goes. 


“It is interesting to note how one sec- 
tion of the business builds sales for the 
other. They are all related, and have q 
definite attraction for the city and rural 


_trade. In a town the size of Fort Wayne, 


you naturally can expect some business 
from urban residents, and we have tried 
to pattern our store to serve them, too. 
Of course, the farm volume is our pet.” 

To which a parrot in one corner of the 
store, with neck feathers ruffled, echoed: 
“You said it.” 


@ FIST BROKERAGE CO., Minneapolis, 
Minn., has announced the removal of its 
offices to Suite 211, Wesley Temple build- 
ing, Minneapolis. 


Cargill, Incorporated 


Minneapolis 
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Greater 


and lime after the war will be essential 

to human nutrition, soil conservation 
and balanced farming, and therefore 
should be encouraged as a matter of nat- 
ional policy, a special committee has re- 
ported to the Secretary of Agriculture, 
Claude R. Wickard. The committee, com- 
posed of department of agriculture and 
war food administration officers, recom- 
mended increased phosphate production 
capacity, conversion of government syn- 
thetic nitrogen plants for the production 
of fertilizers, and large importations of 
potash to meet increased demands. 

The committee also pointed out that, 
under favorable conditions, greater use 
of fertilizer and lime will be profitable to 
farmers. Recent studies indicate that, if 
postwar conditions are favorable, far- 
mers can profitably use twice as much 
fertilizer and three times as much lime 
as in 1944. Compared with prewar con- 
sumption, the increases would be much 
greater. 

The report emphasizes that the proper 
and adequate use of fertilizer and lim- 
ing materials is essential to the develop- 
ment of farming systems that maintain 
soils and result in a balanced farm out- 
put. Under such improved farming sys- 
tems, however, cash crops would receive 
a smaller proportion of the commercial 
plant food than at present; soil conserving 
and soil building crops would receive 
a greater percentage. 

In addition to helping develop a per- 
manent agriculture, the committee point- 
ed out, adequate and proper use of ferti- 
lizer and liming materials improves the 
nutritional value of the food supply. 

National policy, in the committee's view, 
should aim both to increase the use and 
insure a continuous adequate supply of 
fertilizers and lime. 

Recommendations for carrying out those 
objectives include: 

1. Develop a broad educational pro- 
gram in cooperation with various pub- 
lic and private agencies to (a) encourage 
use of high-analysis fertilizers, (b) con- 
tinue through state action a reasonable 
limitation and uniformity of fertilizer 
grades, (c) encourage coordinated use 
of lime and fertilizer, (d) test and demon- 
strate the place of lime and fertilizer in 
desirable farming systems under various 
conditions. 

2. Substantially increase federal aid 
Programs for promoting the use of ferti- 
lizers and liming materials for conserv- 
ing soil resources, with distribution of ma- 


terials primarily through commercial chan- 
nels. 


G ova ti expanded use of fertilizer 


3. Expand research on (a) use of these 
materials to achieve balanced produc- 
tion and soil conservation and (b) new 
products and processes for fertilizer pro- 
duction at low cost. 

4. Explore possibilities of reducing 
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use of fertilizer 
after the war 


shipping rates and otherwise keeping costs 
low. 

5. Encourage development of additional 
sources of liming materials as near areas 
of need as possible; encourage other 
means of keeping distribution costs low. 

6. As recommended previously by an- 
other committee, convert government syn- 
thetic ammonia plants with a rated ca- 


pacity of 300,000 tons (N) for the pro- 
duction of nitrogen fertilizers and am- 
monia derivatives as soon as war con- 
ditions permit. These plants should be 
sold or leased to private industry, in- 
cluding farmer cooperatives, under ar- 
rangements safeguarding the public in- 
terest. Otherwise, the plants should be op- 
erated as a public enterprise. All other 
government nitrogen plants should be 
maintained in stand-by condition. Im- 
ports of nitrogen fertilizers should con- 
tinue to be admitted free of duty. Duties 
should be removed from anhydrous am- 
monia when it is imported for use in fer- 
tilizer. 

7. Encourage the construction of new 
phosphate plants needed to supply areas 
not economically or adequately sup- 


MANARD MOLASSES CO., Inc. 


Phone RAymond 9741-42 


532-34 Audubon Bldg. 


New Orleans 16, La. 


MANARD QUALITY 
Sugar Cane Blackstrap 
MOLASSES 


* 


TANK CARS & BARRELS 
Use more MOLASSES — and you will save money. 


Use MANARD QUALITY in YOUR FEEDS, and you get extra 
nutritive value. 


ERIE Z trecraic 


permanent MAGNETS... 


PAT. PENDING 


CLEAN tramp iron from 
your materials. 

First cost is last cost... 
No current required ... The 
Eriez cleans feeds and flour. 
protects your customers’ 
livestock by taking all tramp 
iron from your products. 

Save the difference through 
Eriez. Send for Bulletin 101. 


Address: 12 East 12th Street 


| 
é 
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plied by existing plants or in which sub- 
stantial increase in the use of phos- 
phates is desirable. Government-owned 
sulphuric acid plants should be sold or 
leased to private industry for postwar fer- 
tilizer production. Private industry, includ- 
ing farm cooperatives, should be encour- 
aged (with government support if neces- 
sary) to expand production of phosphates 
to meet all fertilizer demands. 


is Producing 


'8. Explore public land for new domes- 
tic sources of waiter soluble potash. 
Known resources of potash in the United 
States are adequate for less than 50 
years if used at rates most desirable for 
soil maintenance. The limited supplies 
available should be considered as a stra- 
tegic reserve. The major portion of the 
potash used in this country should be ob- 
tained from foreign sources. 


Real Results! 


Alert feed mixers are increasing sales and building additional 
profits, x using this rich blend of B-G complex vitamins — plus 


vitamin 
15,000 Riboflavin 


6,356 Micrograms Pantothenic Acid 


Just one pound of low-cost RIB-O-FERM supplies: 


50,000 Micrograms Niacin 
6,000 Units USP Vitamin D 


Write today for full details and attractive prices. 
16 years of vitamin research and production guarantee dependability. 


VyLACTOS LABORATORIES, Inc. 


411 E. Grand Ave., DES MOINES 9, IOWA 


KELLY 


HAMMERMILL 
CORN CUTTER 
AND GRADER 


VERTICAL FEED 
MIXER 


One Machine or Complete 
Feed Mill Equipment 


*® Kelly Duplex, with more than 
60 years’ experience, is well 
equipped to help you plan and to 
build the mill machinery you need. 
They will be glad to help you with 
your problems. Whether you are 
purchasing only one machine or 
equipping a mill complete, get 
suggestions and esti- 
mates from Kelly 
Duplex. 


The Duplex Mill and Mfg.Co. 


Springfield, Ohio 
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ALFALFA 
MEAL 


The Denver Alfalfa 
Milling & Products Co. 


LAMAR, COLORADO 


Merchants Exchange 
ST. LOUIS 


Members of the committee are: W. A. 
Minor, Office of the secretary; H. R. Tol- 
ley, bureau of agricultural economics; F, 
W. Parker, agricultural research admin- 
istration; W. G. Finn, agricultural adjust- 
ment agency; J. L. Boatman, extension ser- 
vice; A. W. Palmer, office of foreign agri- 
cultural relations; A. E. Burns, office of 
materials and facilities; David Meeker, of- 
fice of surplus property and reconversion; 
S. E. Johnson, bureau of agricultural eco- 
nomics; G. F. Brown, sojl conservation 
service; and K. D. Jacob, agricultural re- 
search administration. 


@ C. R. ROBERTS & SON have opened a 
new feed mill on Route 62, 11 miles 
south of Hillsboro, Ohio. 


ASSURED 
DEMAND 


for 


GRANITE POULTRY GRIT 


TRADEMARK REGISTERED 


Fast, Friendly Service 
from your EXCLUSIVE 


IOWA DISTRIBUTORS 


also distributors for 
surrounding territory 


Yes, Stonemo poultry grit is a na- 
tionally advertised favorite, pre- 
ferred by leading poultry raisers. 
Gray Georgia Granite, the kind 
that sells. A popular, profitable 
item you can be proud to carry and 
feel safe in recommending. Order 
from your Iowa Limestone Repre- 
sentative, or from our conveniently 
located Des Moines office by wire, 
phone or mail. 


EXCLUSIVE lowa Distributors 
Also Distributors for Surrounding Territory 


IOWA LIMESTONE 
COMPANY 


Bankers Trust Building 
Des Moines 9, lowa 
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IN DRESS PRINT BAGS 


The largest “mash” advertising program ever launched. Bill- 
boards, direct mail, newspapers and premiums. Your Dough- 
boy salesman will show you how to get “Off to the right 
Start’’ with Doughboy. 


DOUGHBOY MILLS, Inc. 


NEW RICHMOND, WIS. 


CORONET 


Defluorinated Phosphate 


1) A safe approved source of phosphorus for 
feeds for all types of livestock and poultry. 


2) Guaranteed Analysis: 
Phosphorus 8.5% (95/97% of phosphorus is 
digestible in .4% HCl). 
Calcium 20%. 
Fluorine not more than 0.20% (actually 
around .10% to .15%). 
3) Approved by State authorities and nutritional 
experts. 
4) White in color, finely granulated, uniform me- 
chanical and physical condition. 
5) Low, safe fluorine content. 
6) Good supply, prompt shipment or as wanted. 
7) Low in price—$34.25 per ton, f. o. b. West 
Conshohocken, Pennsylvania (near Philadel- 
phia) in new, 100-pound, paper bags. Minimum 
cars 40 tons. 
8) Samples and freight rate to your station 
on your wire or mail request. 
9) May we hear from you? 


THE ATLANTIC SUPPLY COMPANY 
31 SOUTH CALVERT STREET 
BALTIMORE 2, MARYLAND 


IT TAKES FEED TO Jain 


Quality Counts 


WE don't expect a 

premium for our services. 
Just enough to cover the 
cost of the fine material 
we buy, plus the cost of 
the Fruen method of mill- 
ing. 
That Fruen method is the 
finest we could develop. 
We use only the best 
available grains. You'll 
see the difference in 
quality. 


FRUEN MILLING COMPANY 
Minneapolis 5, Minn, 


PRODUCE FOOD 


Tower Brand 
Rolled Oats 


Whole and Steel 
Cut Oat Groats 


Ground Oat 
Groats 


Falcon Brand 
Crimped Oats 


Dairy Brand 
Coarse Ground 
Oats 


Standard 
Pulverized Oats 


Superior Medium 
Ground Oats. 


Steam Rolled 
Barley 


Pulverized Barley 


Millers to the Feed Trade 
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— customer 


(Continued trom page 55) 


He is planning to stock hardware items 
and a fairly complete paint line, to adver- 
tise more and keep at least one man busy 
in the rural districts canvassing for busi- 
ness and creating goodwill. And, of course, 
poultry being nearest his heart, he wishes 
to campaign in the interests of better 
poultry housing, better feeding, better 
breeding. He hopes to introduce a lot 
more R.O.P. cockerels so that flocks will 
average higher in production throughout 
his trade territory. 

Connected with the Vassen business is 
an excellent 49,000-egg hatchery with 


nearly all production going to farmers and 
poultrymen in the immediate vicinity. In 
this connection, the business holds mem- 
bership in the International Baby Chick 
association. 


The policy back of both the feed and 
the chick business is identical. Both are 
based on the principle of quality. Every- 
thing is done to make Mr. and Mrs. 
Customer realize that their interests are 
uppermost in the minds of Mr. and Mrs. 
Vassen and their 18-year-old son. All 
three are active in the feed store and 
hatchery. 

Mrs. Vassen specializes in hatchery work 
and helps wait on the trade. She knows 
the business inside and out. The son, 
since graduating from high school in 1944, 


BARLEY 


W. M. BELL COMPANY 


COMMISSION MERCHANTS 


SPECIALIZING IN 


AT MILWAUKEE 


INQUIRIES ON FEED GRAINS INVITED 


and RYE 


registered for military service in April. 
When and if he is called to the colors, 
there will be another gap in manpower in 
this business. For the last four years he 
has helped in the culling and blood-testing 
work, last fall doing all the blood-testing 
on 5,000 hens. So we can understand that 
Mr. Vassen wasn’t over-painting the pic- 
ture when he described the business as “a 
family affair.” 

This business is another of many which 
proves that the right man is more im- 
portant than the right location. To the 
visitor, Westville, a little town of around 
3,500 people, isn’t impressive as a feed 
store or hatchery location. It is just a 
few miles south of Danville, a city of 
around 40,000. The Vassen business has 
prospered in spite of the location, largely 
because the Vassens have been heart-and- 
soul in the enterprise and really deter- 
mined to make a go of it. 

As one business man in Westville aptly 
expressed local feeling: “It was a for- 
tunate thing all around when Mr. Vassen 
found his way out of the coal mines and 
into his present vocation. He has made 
money. He has directly helped many 
other people to make money. We rate 
him as one of our best and most bene- 
ficial citizens.” 
@ HAROLD SAASTAD, Thief River Falls, 
Minn., has been named manager of the 
Math Barzen Co. elevator in Oklee, Minn., 
replacing Louis Cyr, who is now manager 
of the Oklee Farmers elevator. 


WHEAT MIXED 


for 


Minneapolis 


CAMEL 


Poultry-Dairy Cows-Pigs 


EXCELSIOR MILLING COMPANY 


Minnesota 


FEED 


“All in 
one bag” 


Sunset Feed & 


CHAMBER OF COMMERCE 
BUFFALO, N. Y. 


CLO-TRATE PRODUCTS 


Fortified Cod Liver Oil and 
Vitamin A & D Feeding Oils 


“ALL YOUR NEEDS IN GRAIN OR FEEDS’”’ 


FEED JOBBERS 


Distributors of: 


Hubinger (Keokuk) 
Corn Gluten Feed 
Kellogg’s Hominy Feed 
Hercules Dried Whey 
Wheat Germ Oil 
Wheat Germ 
Calf Manna 
Stonemo Granite Grit 


WRITE US FOR FURTHER INFORMATION 


Grain Co., Inc. 


BRANCH OFFICE 
MIDDLETOWN, N. Y. 


SUNSET BRAND FEED 


(an exclusively milk product) 


High in flavin, milk albumen, 
and milk minerals. 


THE 


EASIEST 
WAY 


to tell the vitamin story 
to Feed Users so they'll 
get it—(by the bagful) 
is to have 


Conkeys 


in stock when they— 


"Look for 

the 2 Big 

Red Letters 
Y-O 

on Every Bag" 


The G. E. CONKEY CO. 


6761 Broadway, Cleveland 5, Ohio 


Mills: Cleveland, Ohio; Toledo, Ohio; 
Nebraska City, Nebr. 


e998 e 
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MORTALITY STUDIES IN 
RHODE ISLAND REDS 

Bulletin 420, Massachusetts Agricul- 
tural Experiment Station, Massachusetts 
State College, Amherst, Mass. 

* * * 

LAYING FLOCK MANAGEMENT 

Circular 279, North Carolina State Col- 
lege, State College Station, Raleigh, N. C. 


DRIED EGGS 

Poultry & Egg National Board, 308 West 
Washington street, Chicago 6, III. 

* * * 

FACTORS AFFECTING ANNUAL 
EGG PRODUCTION 

Bulletin 423, Massachusetts Agricul- 
tural Experiment Station, Massachusetts 
State College, Amherst, Mass. 


* * * 


IMPROVING TURKEY PRODUCTION 
Bulletin 350, North Carolina State Col- 
lege, State College Station, Raleigh, N. C. 
* * * 
CARE & MANAGEMENT 
OF LAYERS 
Bulletin 275, Purdue University, Agri- 
cultural Extension Service, Lafayette, 
Ind. 
* * * 
MEASURED CROP PERFORMANCE 
Bulletin 351, North Carolina State Col- 
lege, State College Station, Raleigh, N. C. 
* * * 


COMMERCIAL FEEDS, FERTILIZERS & 
AGRICULTURAL LIMING MATERIALS 

Control Series No. 193, Maryland State 
Inspection & Regulatory Service, College 
Park, Md. 

* * * 

SOYBEAN SPROUTING 

Circular 6210, New York Agricultural 
Experiment Station, Geneva, N. Y. 


FEEDING AND MANAGEMENT OF 
CHICKS AND PULLETS 

Circular 14, State College of Washing- 
ton, Pullman, Wash. 

* * * 

FEEDING AND MANAGEMENT OF 
BREEDERS 

Bulletin 25, State College of Washing- 
ton, Pullman, Wash. 

* * * 

WARTIME ACTIVITIES OF THE MILLERS’ 
NATIONAL FEDERATION 

Staff Report to the Board of Directors, 
Millers’ National Federation, 309 W. Jack- 
son Blvd., Chicago 6, Ill. 
© N. E. MALFROID, Houghton, Mich., has 
sold the Malfroid Trading Co. of Hough- 
ton and Calumet, Mich., to Charles J. 
Bruda of Killdeer, N. D. 
@ ARTHUR READ CONE, 60, Buffalo, N. Y., 
wholesale seed dealer, died May 21. 
Mr. Cone came to Buffalo 35 years ago 
and was one of the founders of the 
Stanford Seed Co. He founded his own 
company in 1933. 
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Increasing poultry population, 
with decreasing labor supply 
along seaboard, contribute to 
oyster shell scarcity. 


Snow White is in new cloth 
100% clean, odorless, sterile, 
easily assimilated. (Any Sizes 
—Straight or Assorted Cars.) 


WRITE — WIRE — OR PHONE 


EDWARD R. BACON GRAIN COMPANY Hubbard 4113—177 Milk Street 
Sales Agents: White Shell Corporation BOSTON, MASS. 


MARIN SALES COMPANY 


Jobbers Feed Stuffs — Manufacturers Representatives 


SEA PEP. 


Chamber of Commerce 327 So. LaSalle St. 
Buffalo 2, N. Y. Chicago 4, Ill. 
Order a Mixed Car of 
3 Golden Loaf Flour 
= 2 (The Flour with the Vim and Pep left in) 
Bran axa Middlings 
(Higher in Protein) 


«fates 


a TENNANT & HOYT Co. 


LAKE CITY, MINN. 


SPEED REDUCERS 


FOR CONVEYORS AND SMALL LEGS 


Are frequent breakdowns of conveyors and small 
legs a bottleneck in your plant? Get them operating 
smoothly, surely, with LITTLE GIANT Speed Re- 
ducers. Convert 1200-1800 R.P.M. to the correct 
running speed. The LITTLE GIANT |is low in 
cost, simple, sturdy . . . needs practically no main- 
tenance. Let the LITTLE GIAN7 solve your speed- 
reducing problems. Write for infermaticn. 


Com pact — Quiet — Trouble-Free 
uns in Oil—Massive Bearings—. 


Ruggedly Built—Mounts Motors 2-5 H.P. MINNEAPOLIS, MINNESOTA 


egg e 


New Literature PROTECT YOUR JULY-AUGUST-SEPT. REQUIREMENTS NOW : 
E 
SNOW WHITE 
BRAND 
a 
OYSTER 
SHELL 
| 
* * 


EXTRA ELEVATOR CAPACITY 
WITHOUT REBUILDING EXPENSE 


PATENTED 


© Handles Larger Volume. 
* Speeds Up Elevating 
Prevents Delays. 


WRITE FOR 
CAPACITY 
ANALYSIS 
FORM No. 76 


* You Serve Customers Better. 
Screw Conveyor Corporation 
\ PRODUCT 


719 Hoffman St. Hammond, tind. 


CORN MEAL 
GRAIN PRODUCTS 
ANIMAL and 
POULTRY FEEDS 


STALEY MILLING CO. 


KANSAS CITY 16, MO. 


¥ Labor Utilized More Effectively. 


E.K. STEUL CO. 


MADISON, WISCONSIN 
Manufacturer's Representative 


For quality. satisfaction and service 
handle these popular feeds. 


CLINTON) 


Corn Gluten Feed........ 23%, P. 
Corn Gluten Meal....... 41%, P. 
Toasted Soybean Meal... .44%, P. 


Corn, Oats, Screenings 
Linseed Meal 
Oat Products & By-Products Feeds 
Clotrate Vitamin Oils 


Get our prices when in the market. 


BUYERS 


Bran, Shorts, 
Middlings, Red Dog 
and Mixed Feeds 
In Any Size Quantities 
Wire Us Your Offerings 


C. J. Martenis Grain Co. 


Produce Exchange * New York City 


SWIFTIDE Blended Fish Oil 

BIG CHIEF Meat Scraps 
Brewer's Dried Grains 

Linseed Meal * Malt Sprouts 
Mill Feeds 

CORN OIL MEAL 

CORNGLUTENMEAL @ 


CORN GLUTEN FEED 
SOYBEAN OIL MEAL 


Deutsch & Sickert Co. 


741 N. Milwaukee St., Milwaukee, Wis. 


rae 


Fine for Starting Pigs and Calves 


DEMON 


Steamed 


Rolled Oats 

Full 
Line of 


Des Moines Oat Products Co. 


Walter Berger, Pres. Des Moines, Ia. 


ORDER 
YOUR 
CAR 


NOW! 


Minnesota Girl Flour 
AND MILLFEEDS 


Capital Flour Mills, Inc. 
General Offices © Minneapolis 


Holcombe Promoted 
By Vitality Mills 


A. C. Adams, general sales manager of 
Vitality Mills, Inc., Chicago, has announced 
the appointment of E. C. Holcombe as 
sales manager for 
the state of Illinois. 
Mr. Holcombe has 
been in the feed bus- 
iness for 16 years 
and has worked in 
the Illinois territory 
for six years, first as 
sales representative 
and then as district 
sales manager. 

Mr. Holcombe 
brings to his new 
position a broad 
knowledge of sales 
promotion and merchandising problems 
which will enable him to give valuable 
assistance to dealers, according to Mr. 
Adams. 


E. C. Holcombe 


@ FREDRICK BAHR, Dodge City, Kan., 
has purchased the O. A. Cooper Co. ele- 
vator in Barneston, Neb. 


@ IVAN DEUEL, Fertile, Iowa, for six 
years manager of the Elthon & Ouverson 
mill, recently purchased the controlling 
interest in the mill from Senator Leo EIl- 
thon. 


Get Your 
PHENOTHIAZINE 
From Us 


Recommended for Worms In 


Profitable and fast- 
selling. You can 


Swine and Pigs 
tie in with national 
advertising cam- Sheep and Goats 
paign to consum- 

Poultry, Turkeys 


ers. Write for at- 
tractive dealer 


offer 
VAL-A COMPANY 
700 W. ROOT, CHICAGO 9, ILL. 


ANIMAL-POULTRY 
YEAST FOAM 


REGULAR and FORTIFIED 


with VITAMIN B, 


NORTHWESTERN YEAST CO. 
1750 N. Ashland Ave. Chicago 22, MM. 


CEREAL 


GRADING CO.;: 
MINNEAPOLIS 


Specialize in 


GOOD 
CORN and OATS 


For 


WISCONSIN TRADE 


Prices Right —Service Prompt 

: TRY US 
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Service department for our readers. 
Low Rates: 50c per line; minimum, 
four lines including heading. 


FOR SALE 
1—24” Robinson Attrition mill complete with 
two 20 HP motors with compensator. Stearns- 
Magnetic separator as well as feed elevator. 
Priced to sell quickly. S. A. Meier Co., Milwau- 
kee 13. Wis. Phone Bluemound 2240. 


FEED MIXER FOR SALE 
One ton—floor level feed—with or without 
motor and V drive; late model. Write Box 64, 
The Feed Bag, Milwaukee 2, Wis. 
HAMMER MILL FOR SALE 
Complete with screens and collector system, 
with or without motor. 30, 40 and 50 HP units. 
Write Box 45, The Feed Bag, Milwaukee 2, Wis. 
CORN CRACKER FOR SALE : 
Cutter with or without grader and aspirator. 
Belt or motor driven. Write Box 47, The Feed 
Bag. Milwaukee 2, Wis. 
FEED MIXER FOR SALE 
One ton capacity—floor level feed—has motor 
—latest style machine—used short time. Write 
CD-116, c/o The Feed Bag, Milwaukee 2, Wis. 
HAMMER MILL FOR SALE 
Has 30 H. P. motor—used only short time. 
Like new. Bargain for cash. Write MM-116, c/o 
The Feed Bag, Milwaukee 2, Wis. 
CORN CRACKER AND GRADER FOR SALE 
Cutter—grader—polisher—aspirator, one ton 
per hr. A-1 condition, guarantee. Write CM-116, 
c/o The Feed Bag, Milwaukee 2, Wis. 
MILL MACHINERY FOR SALE 
Hammer mill, attrition mill, feed mixer eleva- 
tor legs, screw conveyor, cob crusher magnets. 
Write Box SS-621, The Feed Bag, Milwaukee 
2. Wis. 


FOR SALE 
Big Chief grinder complete with 60 HP motor. 


1—30 HP 220 volt 3 phase 60 cycle 1800 RPM 
motor with starter rebuilt. 


1—40 HP 220 volt 60 cycle compensator re- 
built. 


1—60 HP 220 volt 3 phase 60 cycle 1800 RPM 
rebuilt motor ball bearing. 


We also have available 60 and 75 HP motors 
220-440 volt 3 phase 60 cycle. 

Flour Mill equipment: 

1—Carter Disc Cockle cleaner, also 2 scourers 
for cleaning wheat. S. A. Meier Co., Milwaukee 
13. Wis. Phone Bluemound 2240. 


SALESMEN 


Connect now for steady posi- 
tion with salary and commis- 
sion territory. Opening in In- 
diana, Ohio, Michigan, Penn- 
sylvania, Illinois, New Jersey, 
North Carolina, South Caroli- 
na and Kentucky. Chance for 
both territory and district 
managers. Experience not nec- 
essary but helpful. Please 
write in detail. Our organiza- 
tion knows of this ad. 


Write Box FG-911, The Feed Bag, 
Milwaukee 2, Wis. 


NUTRITIONIST-CHEMIST 


Progressive Southern feed manufacturer, 
laboratory-equipped, has vacancy for 
college trained nutritionist capable of 
formulating efficient feeds by application 
of modern research on nutritional require- 
ments. Should be able to judge new 
products, conduct some experiments, and 
give guidance to farm service depart- 
ment, Plant specializes in poultry and 
dairy feeds, Give full background and 
qualifications, and salary des‘red. Infor- 
mation will be kept confidential. 


J. T. GIBBONS, INC. 
P.O. Box 284 New Orleans 9, La. 
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PREVENT — DON’T CURE 

A healthy digestive tract in chicks is the best 
protection against coccidiosis, white diarrhea 
and similar diseases. Get chicks off to a good 
start by adding UNIVERSAL YEAST with its 
digestive enzymes and vitamins, to your mashes. 
RICE LABORATORIES, Dassel, Minn. 

FOR SALE 

22,000 Bu. Cap. Elevator, fully equipped and 
operating. Large warehouse scales, etc. Located 
central-east Mo. on good railroad and slab high- 
way close to Ill. corn belt, fine grain soybean, 
rice and livestock territory. Plenty of room for 
lumber, bulk plant or processing mill. This is 
your post-war opportunity, act quickly. Will 
show you the net on this for 1944. Owner has 
other interest. Write Box JG-492, The Feed 
Bag, Milwaukee 2, Wis. 

FOR SALE 

One ton Blue Streak mixer complete with 
motor and starter. Brand new, never been used. 
S. A. Meier Co., Milwaukee 13, Wis. Phone 
Bluemound 2240. 


FOR SALE 
J. B. Hammer Mill, direct connected with 30 
HP motor and starter. Mounted on cast iron 
base. S. A. Meier Co., Milwaukee 13, Wis. 
Phone Bluemound 2240. 
FOR SALE 
One ton molasses mixer complete with motors. 
Anglo-American. S. A. Meier Co., Milwaukee 
13, Wis. Phone Bluemound 2240. 


FOR SALE 
One ton horizontal Sprout-Waldron mixer, 
complete with motor, starter and drive. S. A. 
Meier Co., Milwaukee 13, Wis. Phone Blue- 
mound 2240. 


@ WILLIAM OVERMYER, Laketon, Ind., 
has purchased the Union Mills feed mill 
in Wabash, Ind. Carl Pell has been ap- 
pointed manager. 


we 


\ 


FoR OW! 


"THAT REMINDS ME—YOU OUGHT TO SHARE YOUR 
CAR, SMITH!" 


Members Chicago Board of Trade 


EASTERN 
COMMODITIES 
CORPORATION 


Grain Dealers and 
Brokers 


Bourse Building, Philadelphia 6, Pa. 


ARNES, Pres. W. P. JONES, Sec'y 


R. 
F. ABER, Vice-Pres. C. E. DONEGAN, Treas. 


J. 
J. 


Gopher State 
Feed Co. 


M. J. AND MARSHALL BEAUBAIRE 
Minneapolis, Minnesota 


Reliable Shippers for a Quarter Century 


Linseed Millfeeds 
Meal 
Soybean ulverized 
Oats and 
Meal 
Barley 


WHEN IN THE MARKET FOR — Poultry Wheat, Feed 
Oats, Wheaty Barley, Feed Barley, Corn, Feeding Screenings, 
Ground Screenings — write or wire for quotations. 


HIAWATHA GRAIN COMPANY 


MINNEAPOLIS, MINNESOTA 


STATE BANK BLDG. 
75 STATE STREET 


MERCHANTS FEED CORP. 


Representing Reputable Sellers to Responsible Buyers 


ALBANY, N. Y. 


Poultry Feed 


MARDEN-WILD CORP. _ 


501 COLUMBIA STREET-SOMERVILLE, MASS. 
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MILLIGAN & SON, INC. 


Sioux City, lowa 
Brokerage Department—C. S. Milligan, Mgr. 
Carlots 

Soybean Oil Meal Suncured and Dehydrated 

Cottonseed Meal Alfalfa Meal 

Cottonseed Cake Tankage 
Cottonseed Screenings Meat Scraps 

Cottonseed Hulls Steamed Bone Meal 

Oyster Shells Mill Feeds 


Call Cc A L E Y for Service! 


Phone 86549 at Sioux City, lowa. 


CORN 
& SEED OATS 


always something new 


It's been a basic @ 
policy for 60 years to look ahead in 
your interest ... to provide for you 
“always something new” in sales- 
building bag ideas, printing methods, 
and materials. 


And when conditions permit, you 
can again look to @ for leadership 
in the field of quality bag design. 


PERCY KENT 
BAG C0., INC. 


Plants and Offices: KANSAS CITY * BUFFALO 
NEW YORK * MINNEAPOLIS 
CHICAGO © WICHITA * OKLAHOMA CITY 


Specialists in COTTON bags since 1885 
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QUALITY AND SERVICE UNENCELLED 


° 
SUGAR CAME 
PLANTATION 


MOLASSES CO 


erally be obtained from the local fire 
department. 

5. Taking charge of fire-fighting opera- 
tions if he arrives at the scene before 
the fire department and _thereatter 
placing himself under the orders of 
the department chief. 

Hydrants with fire hose should be lo- 
cated at strategic points in the plant's 
yard; and standpipes with fire hose ard’ 
automatic sprinklers should be installed 
wherever they are applicable, though their 
use in many feed plants is limited to 
heated areas. Elsewhere, chief reliance 
for fighting fire should be placed on hand 
fire extinguishers which can be installed 
anywhere. These devices should also be 
used in sprinklered areas since it is good 
practice to extinguish fires with them be- 
fore sprinkler heads open, in order to keep 
water losses low. 

The types of fire extinguishers installed 
(which should always be approved by the 
Underwriters’ or the Factory Mutual lab- 
oratories) will depend upon the classes 
of fire to be expected in the protected area 
and whether it is heated in cold weather. 
Large extinguishers, mounted on wheels or 
permanently installed near special haz- 
ards, may be desirable for supplementing 
hand extinguishers in certain areas. 

Detailed information on the organiza- 
tion and training of plant fire brigades, 
the use and care of extinguishers, etc., is 
contained in the Training Manual for in- 
dustrial fire brigades, published by the 
National Fire Protection association, 60 
Batterymarch street, Boston 10, Mass. 


Mathieson Co. Names 
Vincent to New Post 


G. P. Vincent, manager of the sales 
development and technical service depart- 
ment of the Mathieson Alkali Works, New 
York, N. Y., has been appointed to the 
newly created position of technical direc- 
tor, according to an announcement by G. 
W. Dolan, president of the firm. 

In addition to his former duties, Mr. 
Vincent will direct research and technical 
development and help supervise technical 
matters concerning plant operations. In 
this capacity he succeeds R. E. Gage, who 
was director of research and develop- 
ment for 14 years and has now been ap- 
pointed technical advisor of the company. 
@ GLENN SPROAT, New Lenox, IIl., has 
been named manager of the New Lenox 
Grain Co. elevator, succeeding Ezra 
Marti. 


@ CLAIRE STEINHOFER, Bloomington, 
Wis., has purchased the Bloomington Feed 
Mill from William C. Kaap of Lancaster, 
Wis. 


@ FRITZ STROMBERG, Rushmore, Minn., 
has been named manager of the Farm- 
ers Grain & Supply Co., succeeding Floyd 
Greig, who has purchased an elevator 
at Chandler, Minn. 
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Changing Times 


Time was when old, cracked cus- 

pidors 

And a tall, pot-bellied stove, 

And a couple of wobbly, creaky 
chairs 

Made a feed store an alcove— 

A sort of haven for the men 

Where horses, cows and hay 

And predictions on the weather 

Were the topics of the day; 

Where a man could do some cussin’ 

And really go cut loose, 

As he took a pot shot at the stove 

With his own “terbaker” juice. 


But like the bars and barber shops 
We've had our changin’ pains 
And just gone plumb effeminate 
Since the women took the reins. 
Seems now that old timers just stand 
Sort of lost-like near the door 
While the women do the shogpin’ 
And command the whole darned 
floor. 
We've even fixed a powder room, 
And now, Gosh! Woe is me! 
The wife suggests, and means it, 
That we should serve some tea. 


We miss the old time feed store, 
But, for it we ain't cryin’, 

We'll doll it up to suit the gals 
Long as they keep right on buying. 
@ BLADEN GRAIN CO., Bladen, Neb., 
managed by I. R. Andrews, has installed 
a livestock and poultry feed mill in the 
former Farmers Co-op. elevator. Equip- 


ment includes a grinder, feed mixer and 
corn cutter. 


@S. O. MASSEFIN, Fargo, N. D., has 
purchased the creamery and feed store 


establishments of C. E. Rausch in Walker, 
Minn. 


@ JACK DRURY, Richland Center, Wis., 
has opened a feed store under his own 
name in the German warehouse building 
of Richland Center. 


HEADS A-D-M TEXAS INTERESTS 

Milton H. Faulring, for seven years 
manager of the Toledo plant of the Arch- 
er-Daniels-Midland Co.,.has been named 
manager of the company’s Texas interests, 
with headquarters in Gonada, Tex. D. F. 
Holbert, mill superintendent, has succeed- 
ed Mr. Faulring as manager in Toledo. 
Mr. Faulring has resigned from the To- 
ledo Board of Trade and his membership 
has been transferred to Herman C. Han- 
sen, who is in charge of purchasing soy- 
-beans for the Toledo plant. 
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Brokers of ... 


QUALITY FEED INGREDIENTS 


U. M. C. Calcium Carbonate — Feed Mixing Limestone 
Limestone Grit — Bentonite — Oil Meals 
Mill Feeds — Packing House By-Products 


UNITED FEED PRODUCTS CO. 
205 W. WACKER DR. CHICAGO, ILL. 


FEED GRAINS ....FOR THE FEED TRADE 


MULLIN & DILLON CO. 


Reliable Grain Merchants 


Main Offices — Minneapolis 
Telephone Bridgeport 3114 


RED @ BRAND 


T 


tankace | HELE TO P 


MEAT AND BONE SCRAPS LABORATORIES 
BONE MEAL POULTRY HEALTH 


PROGRAM 
POST WAR PLANS? ALL CHICKS NEED 


s 
During the war our RED K-M PROTECTION! 
wy" BRAND F d P d t — 

ee roducis DRANK—25% more water 
have beenheld at the same GAINED 1450 
NO WONDER th Id's | It 
high quality to which we farm has used KM 300,000 


chicks—for more than four years! 


are irrevocably committed. NO WONDER K-M is selling over one hundred 
times fast as four years ago! 
We shall take up, under NO WONDER Hilltop Laboratories dealers 
continue to show Big Sales Increases! 
H th With K-M lar leader, deal 
peacetime conditions, where build op big, profits with Hilltop’s well- 
we left off. Quality will con- 


tinue to be our watchword. 


Kansas City Chicago Oklahoma City 
Omaha Albert Lea Cedar Rapids 


718 Washington Ave. N., Minneapolis |, Minn. 
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Allied Mills, Inc. 


American Dry Milk Institute............. 80 
Arcady Farms Milling Co................. 14 
Archer-Daniels-Midland Co. .............. 106 
99 
Harry T. Campbell Sons’ Corp............ 88 
100 
94 
Commercial Solvents Corp. .............. 63 
Com Progucts Sales Co.................. 84 
Denver Alfalfa Milling & Products Co..... 96 
Des moines Oat Products Co......... .-100 
Deutsch & Sickert Co.............. ..100 
Donovan Feed Co..... . 91 
Doughboy Mills, Inc. . 97 
E Drew Co...... ee 
Dreyer Commission Co. 104 
Duplex Mall @ Mig. Co... 96 
Eastern Commodities Corp................ 101 
John W. Eshelmen & Sons............... 32 
Patelione Packing Co... 9 
Farm Crops Processing Corp............. 84 
General Mills, Larro Feeds............... 11 
101 
88 
Hubbard Milling cos 6 
8 
12 
96 
Jacobson Machine Works................ 39 
90 
Kellogg & Sons, 71 
Percy Ment Ber 102 
King Midas Flour er 108 
La Budde Feed & Grain Co.............. 90 
Lindsey-Robinson & Co. ................. 27 
Menard Go., 000006206 95 
73 
100 
93 
Mathieson Alkali Works, Inc............. 91 
McMillen Feed Mills, Inc................. 60 
Merchants Creamery Co... 72 
GOP... . 101 
102 
Mill Mutual Fire Prevention Bureau...... 97 


Mullin & Dillon Co............... 
Murphy Products Co.. 
Myers-Sherman Co. 


Herman Nagel Co 


National Distillers Products Corp......... 83 
79 
102 
National Oil Products -Co................. 66 

New England By-Products Corp.......... 29 

e 104 e 


Newsome Commission Co................. 91 
Hast Peed BM... 104 
36 
100 
Oyster Shell Products Corp............... 86 
Pacthe Molasses Co., Utd... 90 
Pecos Valley Alfalfa’ 105 
94 
Russell-Miller Milling Co. ............... 16 
Dr. Salsbury’s Laboratories .............. 54 


Screw Conveyor Corp 
Sea Board Sales Co 
Sea Board Supply Co 


Seedburo Equipment Co. ................ 76 
Sheboygan Falls Marketing Ass’n......... 40 
Sidney Grain Machinery Co............... 7 
22-23 
104 
75 
Sunset Feed & Grain Co.................. 98 
104 
Ultra-Life Laboratories, Inc. ............ 57 
Union Special Machine Co................ 106 
Wanted Weed Products. Co... 103 
. S. Industrial Chemicals, Inc........... 64 
Western Condensing 34 

ee 

@ HAROLD PETERSON, Badger, Iowa, 


has been named manager of the Farmers 
Co-op. elevator at Ottosen, succeeding 
H. B. Lovig. 


@ L. C. SURFUS, Des Moines, Iowa, has 
purchased the flour, feed and seed busi- 
ness of Wilbur Bell and Frank Wood in 
Fayette, Iowa, and will operate under 
the name Bell Brand Feed Co. 


NOW! -Buy SUPERIOR’S - 


{ 


Superior Packing Co. 
St. Paul, Minn. 


Pep Up Pigs and Hogs with 
TON-A-POR 


Fed by Hog Men for Many Years 
INGREDIENTS 
Areca Nuts @ Kamala @ Ameri- 
can Worm Seed @ Galangol Root 
@ Quassia @ Mandrake @ Cop- 
per Sulphate @ Sulphur @ Nux 

Vomica and Foenugreek. 


Val-A Company 700w. Root St. Chicago 9, it. 


Tyco Sales Co. 
53 W. Jackson Blvd. © Chicago, Ill. 
Telephone Harrison 0600 


Ask for complete information about 
“TYCO” distributorships. 


PURE OLD PROCESS 
LINSEED OIL MEAL 
A. L. Stanchfield & Co. 


Wholesale Grain and Feed Merchants 


500 Corn Exchange Bldg. Minneapolis 


SAVE MONEY 
with 


SEA-COLL 


Feed Ingredients 
of All Kinds 


North East Mill Feed Company 


Minneapolis 13 Minnesota 


MARION, IND. 


LEARY GRAIN CO. 


Bridgeport 1231 ® Minneapolis 15 


‘coven 
TWINES INDIANAPOLIS, IND. 


Midland Hay & Feed Co. 
Millfeed — Ground Feeds 


712 FLOUR EXCHANGE 
MINNEAPOLIS, MINNESOTA 


FEEDSTUFFS 


Both Cash and Futures 
DREYER COMMISSION CO. 


(At it since ’92) 
414-415 Merch. Exch. Bldg., St. Louis 2, Mo. 
Board of Trade Bldg. Kansas City, Mo. 


MICROSCOPICAL 
EXAMINATIONS 


OF FEEDS AND FEED INGREDIENTS 


Criterion Laboratories 


PRINCETON, ILLINOIS 
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Ronald C. Tom Joins 
Ralston Purina Co. 


Ronald C. Tom, former head of the ani- 
mal husbandry department of Colorado A. 
& M., Fort Collins, Colo., has been appoint- 
ed manager of the cat- 
tle, hog and sheep di- 
vision of the livestock 
department of the 
- Ralston Purina Co., St. 
Louis, Mo., manufac- 
_ turers of Purina chows 
for livestock and poul- 
try. 

Born near Stanton, 
Tex., Mr. Tom attend- 
ed the New Mexico 
Military institute, Ros- 

Ronald C, Tom well, N. M. He re- 
ceived his bachelor of 
science degree in animal husbandry at 
Texas Technological college, Lubbock, 
Tex., and his master of science degree in 
animal nutrition at Colorado A. & M. He 
was doing advanced graduate work in 
animal breeding at Iowa State college 
when he was offered a position at Colorado 
A. & M. in the animal husbandry depart- 
ment. 


@ LAKE & REAHAN, Colfax, Ind., are 
rebuilding their elevator which burned 
last year. 


@ ROBERT MUSSER, Lone Tree, Iowa, 
has succeeded L. W. Hite as manager of 
the Lone Tree Grain & Feed Corp. 


When You Want 
CAPACITY 


"It's better to have it 
and not need it; than 
to need it and not 
have it." 


SUPERIOR 
ELEVATOR CUPS 
Will meet all your require-. 
ments for capacity. 
More Capacity—Longer Life 
—Greater Efficiency. 
WRITE TO: 

K. |. Willis Corporation 


for names of distributors and capacity 
analysis form No, 20 
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FISH MEALS 


VITAMIN A — VITAMIN D OILS 


VITAMIN A AND D OILS 


VACUUM DRIED PEAT MOSS 


SPECIALTY FEED PRODUCTS CO. 


PLYMOUTH, MICH. 


WHEAT, RYE, CORN and OATS 
FEED WHEAT and FEED BARLEY 
Any Grade—Any Quantity 


E Pecos Valley Alfalfa Mill 
Hagerman,NM. . 


TRY OUR 


PECOS SPECIAL 
IT’S BETTER 


Your inquiry would be appreciated 
Pecos Valley 
Alfalfa Mill Co. 


HOME OFFICE 
CHANDLER, ARIZONA 


oe GLIDDEN FEED MILLS 


A Glidden Dealer Franchise Means 
Good Feeding Results for Your Cus- 
tomers and Good Business Results for 


You... Write 


Division of The Glidden Co. 


1160 W. 18th « INDIANAPOLIS, IND. e Riley 5531 


7... 
all R \NG 
CHAMBER 
Moline, Ilinois 
105 | 


Type One 
thread stitch 
locked on 


ure we're proud 


though we hate to brag 


“in the bag” 


Sredman 


DA 4114-330 E CLYBOURN 


fastest in the heavy duty field 


Company 


MILWAUKEE, WISCONSIN 


Union Special sewing heads in Class 80600 are the 
latest, fastest types in the heavy duty field. Designed 
for closing heavy bags, such as are used for feed, raw 
sugar, coffee, salt, and similar products, these heads are 
of the enclosed type for protection of parts from dirt and 
foreign matter. Write for Bulletin No. 200. UNION 
SPECIAL MACHINE COMPANY, 448 N. Franklin St., 
Chicago 10, Illinois. 


ag Uosing 


STYLES 80600 E AND 80600 F — for closing 
_ both fabric and paper bags. Filter cord is — 
generally used on paper bag closures. Style 
80600 E produces the double locked stitch, Type 
401; Style 80600 F, the chain stitch, Type 10 
Stitch range: 3 to 4 per inch. 


STYLE 80600 H — for making tape-bound clos- 
ures on multiwall paper bags and simultane- 
ously running a filter cord. Has automatic 
mechanical tape cutter. Double locked stitch, 
‘Type 401. Stitch range: 3 to 4 per inch. — 


ESTABLISHED 1889 


© 106 e 


dat is behind the 
ARCHER 


SPECIAL SALES MELPS) 


TRAINED RVICEMEN 


> 


VEW SPADE, 
ADVERT Sing 


PROMOTION 
PLAN 


ADM FEEDMASTERS.,.. Operating one of the largest 
and mos? modern nutritional laboratories, ADM Feedmasters 
have made and will continue to make vital contributions 
to improve the feeding practices of American agriculture. 


ARCHER-DANIELS-MIDLAND COMPANY 


ROANOKE BUILDING - MINNEAPOLIS, MINNESOTA 
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TIE IN YOUR MILL WITH 
MURPHY ADVERTISING 


For Extra Profits and Post War Prosperity 
for You and Your Customers 


Did you ever see an automobile dealer who did not prom- 
inently display the brand name of the car he sells . . . and 
did you ever see an automobile dealer who feared chain 
store competition ? 


The feed business is now big business, and after the war 
advertising and merchandising will be the keys to meet- 
ing chain store competition. 


You are doing a good job of merchandising when you 
constantly push productive, profit-making feeds towards 
your customers. 


When you display the widely advertised Murphy name promi- 
nently both outside and inside of your building, you tie your- 
self and your employees to tested feeds that bring customer 
satisfaction. This is the way to take full advantage of the 
Murphy Products Company advertising in your territory. 


Murphy’s Concentrates are made specifically to produce 
livestock wealth from less feed. 


Murphy Products Company has 7 big radio shows telling Mid- 
west farmers how to get this wealth while saving feed. Why 
don’t you tie your mill to Murphy advertising and cash in? 


@ MURPHY’S VIG-O-RAY CONCENTRATE for Poultr 
@ MURPHY’S CUT-COST CONCENTRATE for Livestoc 
@ MURPHY’S CALF MEAL MURPHY’S MINERALS 


PRODUCTS COMPANY 


BURLINGTON, WISCONSIN © 


Copyright Dec., 1943 
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Here’s A Pair That Can't Be Beat! 


The dealer who sells both King Midas Flour and King Midas Feeds isn't trusting 
to luck for his profits . . . he's playing a sure thing. A King Midas franchise on 
flour and feeds is an asset which pays off not only in extra profits but in satisfaction 
as well. 


We build the qualities that bring repeat sales into every King Midas product. 
You can recommend King Midas flour to your customers knowing it to be the 
very finest flour that can be milled. We pay more to get the cream of the spring 
crop ... we mill it with infinite care under strict laboratory control . . . so your 
customers will ask for it again and again. 


The same care and skill used in milling enriched King Midas flour go into 
King Midas Pickaway and Holsum feeds. The correct vitamin-mineral balance, 
combined with other choice ingredients, helps to insure faster gains and increased 
production for every feeder. You'll be glad you recommended this line of quality 
feeds to your customers. 


Quality is the surest foundation for permanent success, so why not build your 
business on the recognized superiority of King Midas flour and feeds? 


KING MIDAS FLOUR MILLS | 


Minneapolis 15, Minn. 
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